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ABSTRACT

These ins*ructor matsarials 2nrd student workbook and
ptoiraamed texts for a secondary-pestsecondary-level course in stiliil
photoijournalism techriques 2re one of 2 numbar of military-develjped
currizulua packajes selected for adaptation to vocational instruction
and cucciculum development in a civilian setting. Purpose statei for
th2 234-ncur course consisting of four blocks of instruction is to
provide knowledge 2nrd training in th2se zrez2s: journalistic procass
and rol2 of the pkotoidurnalis*: information acquisition technigues:
elements of styie in writing: communicating with people: legal z21d
ethical considera2tions: processing techniques: personality feature:
gcoup, pubiici*y, editorial, sgorts, and picture stories: and
layouts. The pl2e of ias*ructicn, vhich sugaests nuamber of hours of
class time devoted to each course obiective (lesson) and details
refer2nces and materials, is based on the following outliire: The
Journaiistic Sequence (5 lessons, 20 hours), People Pictures (6
lessons, 30 hours), The Communication Process (3 lessons, U5 houcs),
and Job-Oviented Workshop (7 lessons, 236 hours) . B3leck 1 (The
Joutnaiistic Sequence) iIs & warkbook and s:tuly gquide which inclules
objestives, informative materials, p-ocedures, questions, and
references. The other bliocks consist of proagrammed texts with rzviaw
exezcises and tests. Some slide-*apes :re suggesied out not provided.
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This military technical training course has been selected and adapted by
The Center for Vocational Education for "Trial Implementation of a Model System
to Provide Military Curriculum Materials for Use in Vocational and Technical
Educagion," a project sponsored by the Bureau of Occupational and Adult Education,
U.S. ‘Department of Health, Education, and Welfare.
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MILITARY CURRICULUM MATERIALS

The military-developed curriculum materials in this course
package were selected by the National Center for Research in
Vocational Education Military Curriculum Project for dissem-
ination to the six regional Curriculum Coordination Centers and
other instructional materials agencies. The purpose of
disseminating these courses was to make curriculum materials
developed by the military more accessible to vocational
educators in the civilian setting.

The course materials were acquired, evaluated by project
staff and practitioners in the field, and prepared for
dissemination. Materials which were specific to the military
were deleted, copyrighted materials were either amitted or appro-
val for their use was obtained. These course packages contain
curriculum resource materials which can be adapted to support
vocational instruction and curriculum development.
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Course Description:

This course is designed to provide knowledge and training in the following areas: journalistic
process and role of the photojournalist; information acquisition techniques; elements of

style in writing; communicating with people; legal and ethical considerations; processing
techniques; presonality feature; group, publicity, editorial, sports and picture stories;

and layouts. The course consists of four blocks covering 234 hours of instruction.

I

Block I - The Journalistic Sequence contains 5 lessons requiring 20 hours of instruction.
State of the Art (4 hours)
Tools of the Trade (4 hours)
Role of the Information Officer (4 hours)
The Journalistic Sequence (5 hours)
Legal and Ethical Considerations (3 hours)

Block II - People Pictures consists of 6 lessons covering 80 hours of instruction.
Preevaluation Picture Story (16 hours)
Man on the Street (8 hours)
Night Photography (8 hours)
Static Person (16 hours)
Attention to Detail (16 hours)
A Day in the Life of a Person (16 hours)

Block III - The Communication Process contains 3 lessons covering 48 hours of instruction.
Communicating with People (16 hours) ‘
Communicative Photography (8 hours)
Communicative Writing (24 hours)
Block IV - Job-Oriented Workshop consists of 7 lessons requiring 86 hours of instruction.
Groups (4 hours)
Publicity (4 hours)
Sports and Action (4 hours)
Editorial (4 hours)
Picture Stories (50 hours)
Portfolio (8 hours)

The course contains both teacher and student materials. Printed instructor materials include
plans of instruction detailing objectives, references, and materials. The student material
includes workbook, and programmed texts with review exercises and tests. The slide-tapes
listed in the plan of instruction are not included.

)
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(PDS Code U0Z)

PLAN OF INSTRUCTION
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DO NOT USE ON THE JOB

. Designated for ATC Course Use
ATYC PONM 21812 AN ) OBBOLUETES AYC FOMMSE 214, MAY 69, 322 NOV 6D AND 823 MAY 71, STANDARD COVERSNEET
Q

L



DEPARTMENT OF THE AIR FORCE PLAN OF INSTRUCTION G3AZR23152 0N}

3400th Tech Tng Wg (ATC) (pNS Code UMZ)

Lowry Air Force Base, Colorado 80230 15 March 1978
FOREW(RD

1. PURPOSE: This publication {s the plan of {instruction (POI) when the
pagc houn on page A are bound into a single document. The POI prescribes
the qualitative requirements for Coursme Number 3AZR23152 091, Still Photo-
journalistic Techniques, in terms of criterion object{ves and teaching

steps presented by units of instructinn and shows duration, correlation
with the training standard, and support materials and puidance. When sep-
arated fato units of instruction, it becomes Part [ of the lesson plan.

This POl was developed under the provisions of AFM 50-5, Inatructional
System Development, and ATCR 52-7, Plana of Instruction and lesson Plans.

2. COURSE DESIGN/DESCRIPTION, The instructional design for this course

1s Group/Lock Step and self-paced. The course provides advanced training

to airmen who perform duties prescribed in AFR 39-1 for Still Photographic

Specialist, AFSC 23152 and Information Specialists, AFSC 79150, Training

includes: tools of the trade, state of the art, the Journalistic pro-

cess and role of the photojournalist, information acquisition techniques,

elements of style in writing, communicating with people, legal and ethical
considerations, processing techniques, personality feature, group, public- ‘
ity, editorial, sports and picture stories and layouts. Related training

is limited to commsnder's calls and will be made up by acceleration.

3. TRAINING EQUIPMENT. The number shown in parentheses after equipment
listed as Training Equipment under SUPPORT MATERIALS AND GUIDANCE 1is the
planned number of students assigned to each equipment unit.

4., REFERENCES. This plan of instruction is based on Course Training
Standard, 52-G3AZR23152 001, 8 March 1978, and Course Chart G3AZR21152 091,

8 March 1978.

FOR THE COMMANDER

s z//
JC/E{;{ J. aRns OFF, Major, USAF

Chief, Sclences Branch

Supersedes Plan of Tnstruction G3AZR23152-001, 25 May 1976.
OPR: 13430th Tech Tng Gp
DISTRIBUTION: IListed on Page AA ‘




MODIFICATIONS

ngh T ‘* A of this publication has (have) been deleted in
¥

adapting this material for use in Vocational and Technical Education. Deleted

material involves extensive use of military forms, procedures, systems, etc.

and was not considered appropriate for use in vocational and technical educa-

tion.




) PLAN OF INSYRUCTION/LESSON PLAN PART | |
TEUME IYCY |

5 KT OV RIYRUTYBN
- Still Photojournalistic Techniques
TLOCK nundlR ik
1 The Journaliatic Sequence
" BUkse AV g
2. State of the Art 4

a. ldentify the duties of an Afr Porce Photojournalist. CTS: Sc
Meas: W

{1) Recording events with a camers

(2) Communicating with photographs

(3) The Photojournalist and the media
(4) Air Force photojournaliem

(5) Professionalien

(6) Mtlicary Picture of the Year Contest
(7) Syracuse University Program

(8) Toola and Techniguea of the Photojournalist ) '

SUPPORT MATERIALS AND GUIDANCE

. Student lnatructional Materials
SW GIAZR23152 001-1-2, State of the Art

Audiovisual Alds
Selacted prints and slides of MPOY conteat winners
Photojournalist Portfolic ST - Eliot Porter

Trnlnlng Methoda
Discuaston (4 hrs)

SUP ERVISOR APPROVAL OF L £5SON PLAN (P ART 1)

SICNATURE AND OATYER SICNATURE AND DATE
ALAN OF |N'.1R\;C TION NUMDER T T ) OATYE - P AGE NO
G3AZR23152 90} 15 March 1978 3
S L 0 107S0L T A ARD 4 ¢
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FLAN OF INSTRUCTION/LESION PLAN PARYT |
TBUMTIVCY

[] (L3 2]
Still Fhotojournslistic Techniques
FLOCx numolR ivE
4 The Journslistic Sequence
1 OOURSE CONTYEwY < Twg

3. Tools of the Trade

a. ldentify the operation and application of professional ceomers &
proceseing systems used by the photojournslfst. CTS: 1la, 1b, Za, 20,
Js, b, 34, Se Meaw: W

11} 35Sem cemeras

(2} lens selection and use

(3) Film/developer combinations
(&) Push proceasing

(5) Light

(6) Porefolio

SUPPORT MATERIALS AND GUIDANCE,

Student Instructional Materiale
SW GIAZR23152 001-1-3, Toola of the Trade

Audiovisual Alds
35am Multi Media Slide Presentation, Tools of the Trade
Photojournalist Portfolio ST - Willfam Albert Allard

Training Equipsent
35am camera kit (1)
Electronic flash (1)
Dust-off ())

Training Methoda
Discussion (& hrs)

Instructional Guidance
Have all studentd clean the cameras they were issuved for the course.

Have students read the SW.

SUP ERVISOR APPROVAL OF L ES3ON PLAR (PART W)
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PLAN OF INSTRUCTION/LESSON PLAN PART |

a. Given a problem associated with the interrelationships of the
Photo Lab and Information Office, and possible solutions, determine
which solution would best solve the problem. CTS: 58, 5c¢ Meas: W

(1) Air Force image
(2) Air Force and civilian media
(3) Dealing with the editor

(4) Role of the Photojournalist

SUPPORT MATERTALS AND GUIDANCE

Student Instructional Materials
SW G3AZR23152 001-I-4, Role of the Information Office

Audiovisual Aids
Coples of base and civilian newspapers

Training Methode
Discussion (4 hrs)

Instructional Guidance

If possible, arrange for a short discussion with the editor of the base
newspaper for insight into establishing rapport with the Information
Office. Give reading assignment.

X 37 TNIYRUT YN TOURIT YTYCU
Stfll Photojournallatlec Techniques
BLOCK nUNBTN BCOCK YIYLU
1 The .Journalistic Sequence
1 COURsE CONTENT 2 TIME
4. Role of the Information Office 4

SUPERVISOR APPROVAL OF LESSON PLAN [P ART 1))

SIGHA TURE AND OATE SIGNATURE ANO DATE
PLAN OF INSTAUCTION NUMBER - CATE DAGE No.
G3AZR23152 0n) 15 March 1978 7
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ATC fO™ 133 PREVIOUS EOIMON 1S CBIOLE TE AR
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PLAN OF INSTRUCTION/LESSON PLAN PART |

NAME OF 1nsTRUCTOR CAUNIT YTYCY
Still Photojournalistic Techniques
8LOCx NUMBEA | [ J-CER{A LW { .
1 The Journalistic Sequence
1 COURSE CONTENTY 1 TIME
5. The Journalistic Sequence )

a. Given a situation relating to the journalistic sequence, deter-
mine what effect, if any, fallure to follow the proper sequence had on
the final product. CTS: Sb Meas: W

(1) Idea

(2) Planning

(3) The coverage

(4) Process and proof

(5) Select prints

(6) Layout

(7) Wricing text l

(8) Photomechanical reproduction

(9) Ilmpact on che reader

- ceewme et mrasmmel o m e G

SUPERVISOR APPROVAL OF LESSON PLAN IPART 1)
SICNATURE AND DATE SICHATURR AMO OATE

oatg FACT g
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PLAN OF 1S TRUCTION/LESSON PLAN PART | (Continvotion Sheet)

‘ COURSE CONTENY

SUPPORT MATERIALS AND GUIDANCE

Sctudent Instructional Materials
SW G3AZR23152 001-I-5, The Journalistic Sequence
Visual Impact in Print, Hurley and MacDougall

Audiovisual Aids
Selected newspapers
Photojournslist Portfolio ST - Davidson

Training Methods
Discussion (2 hrs)
Field Trip (3 hrs)

Instructional Guidance

Arrange a field trip to the publisher of the base newspaper or local civilian
newspaper. This will show the class hov a newspaper is put together. They will
be able to see a good portion of the journalistic sequence firsthand. Give
resding assignment.

PLANOF INSTRUGTION NO. OAatTe PAOE NO
G3AZR23152 0N} 1c 15 March 1978




PLAN OF INSTRUCTION/LESSON PLAN PART | 8

sy YT Ys TOUNYT YTTLY
Still Photojournaliatic Techniques
SLOCK NUMBIER SLOCR NIYLY
I The Journalistic Sequence ‘
1 COURSE CONTENT 2 TINE
6. Legal and Ethical Considerations 2

a. Given legsl and ethical situations common to a photojournalist,
determine which, 1f any rule(s) of legal and/or ethical conduct were
violated. CTS: 9a, 9b, Ic, 9d, 9¢ Meas: W

(1) The right to photograph
(2) The right to publish

(3) LUibel and slander

(4) Model relesse

(5) Ownership of a photograph

(6) Ethical conduct

(7) Military peculiar I

SUPPORT MATERIALS AND GUIDANCE

Student Instryctional Msterisls
SW G3AZR23152 001-I-6, Legal and Ethical Considerations

Audiovisual Aids
Selected photographs, magazines, and newspapers {1lustrating legal and
ethicsl conduct.

Training Methods
Discussion (2 hrs)

Instructional Guidance
If feasible, arrange to have representative from Base Legal Office
conduct the discussion concerning the legal portion of the lesson.

" SUPERVISOR APPROVAL OF L ESSON PLAN (PART 11}

ortr ys *6

SIGNKATURE AND DATE SIGNATURE AND DAYE
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‘ G3AZR23152 001 15 March 1978 11
AU PO, 1075-671-586 ac
| Foru 133 PREVIOUS EOIMON 13 C 83OLE TE i .- AN Teareen ..




£

PLAN OF INSTRUCTION/LESSON PLAN PART | (Continvetion Sheet)

‘ COURSE CONTENT

7. Measurement and Critique 1
a. Measurement Test

b. Test Critique

PLAN OF INSTRUCTION NO. OAT

(4
L G3AZR23152 001 1 »s 15 March 1978

PAGE NO.
12




PLAN OF INSTRUCTION/LESSON PLAN PART |
TOUMT VIYLY

|
|
’ 5till Photojournalistic Techniques

7.7 L LACALIACLEE
8.0Cx wundlN nwYCU
11 People Pictures .
Y .- cOURSE CONTENT 2 TIME
1. Preevaluation Picture Story 16

a. Plan and produce a picture story consisting of five to seven
photographs that tell a story. Turn in proofs and prints for critique
and Instructor Evaluation. CTS: la, lb, 3a, 4a, &b, &c, 4d, 6a, 7a,
10a, 10c Meas: PC

(1) Approach of the photojournalist
(2) Composition review

(3) Planning a picture story

(4) Preparing s shooting script

(5) Photographing for impact

(6) Continuity

(7) Layout procedures I

SUPERVISOR APPROVAL OF L ESION PL AN (PARY 1))
SIGMA TURE AND CATR SIGNATURE AND DATE

PLANOF INSTRUCTION NUMBER OATE P ACE NO.

G3AZR23152 001 15 March 1978 13

B GO, 1975-601- 4
SREVIOUS EDIMON 1S CBSOLETE 506 42

)
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PLAN OF INSTRUCTION/LESSON PLAN PART | (Continvation Sheet)

‘ COURSE CONMTENT

SUPPORT MATERIALS AND GUIDANCE

Student Instructional Materials
PT G3AZR23152 001-T1-1, Preevaluation Picture Story
Hurley and McDougall, Visual Impact In-Print

Audiovisual Aids
Slide Tape, S/T [I-1, Photojournalist Portfolio ST - Lanker

1’“?“%23_532%22225 NOTE: Training equipment in remalnde#
35ma Camera Set (1) of lessons in Block II ts {den-
Nikor Tanks and Reels (1) tical, therefors, Training

Projection Printer (1) Equipment heading s omitted

Contact Printer (4) in subsequent objectives of
Electronic Flash (1) Block 11.

Projection Laboratory (4)
Dust-Off (1)
8x Magnifier (2)

|
Treining Methods {
Self Instruction (2 hrs)

‘ Performance (l4 hrs)

Instructional Guidance

Certify completion of Part II-1l. Closely supervise students in lab areas to
insure proper usage of equipment. Hold critique session to evaluate student
work and provide guidance to standards of work expected of students. Emphasize
the use of the term 'Standards of Instructor Evaluation" and that the student
read all instructions and procedures in the PI. Have students sign up for

Lab Block desired.

PLAN OF INSTRUC TION NO. PACE NO

DAY
G3AZR23152 001 15 March 1978 %

ERIC 9 T
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PLAN OF INSTRUCTION/LESSON PLAN PART |

WAME OF INSTRUCTOR

COUMSETITLE
Still Photojournallstic Techniques

BLOTK MUMAER

BLOCK TITLE

1 People Pictures
1 COURSE CONTENT 2 TIME
2. Man on the Street 8
a. Produce a minlmum of five photographs each of eight people
selected at random. All photographs will be taken with a normal lens,
and shiould cover no larger than a head and shoulders area. Process and
prool fllm. Proof sheet will be turned in for critique. Print omne
print up to 8 X 10 Inch (20 X 25cm) size of the best photograph of each
subject. Prints must meet standards of Instructor Evaluation. CTS: 6b,
10a Meas: PC
(1) Relating with people
(2) Responsibilities of the photojournalist to the subject
(1) Capturing expressions and mannerisms
SUPPORT MATERIALS AND GUIDANCE
Student Instructional Materials
PT GIAZR23152 001-11-2, Man on the Street
Audiovisual Aids
Sitde 1npe (8T-11-2), Man on the Streect
Tralning Methods
Self Instruction (1 hr)
Perfornance (7 hrs)
Instructional Guldance
Student will 1omplel‘ PP 11-2 and receive Instructor Certification,
then study S/7 11-2. UDave students sign up for desired lab block.
Critique and evaluate finished project.
ST T T SUPERVISOR APPROVAL OF LESSON PLAN (PART 1)
T T sIcNAYURE AND DATE SIGNATURE ARD DATE
e T T R
[PL AN OF 1NATFITC TIGN NUMBE b - DATE PAGE NO.
GIAZR23152 901 15 March 1978 15

E KC AYC omM 7}
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PLAN OF INSTRUCTION/LESSON PLAN PART I
NAME OF INSTRUC TOR TEURIT Ty e
Still Photojournalistic Techniques
ALOCK NUMBER BLOCK TiTut
[ People Plctures
1 COURSE CONTENT 2 TIME
3. Night Photography A
a. Photograph people and thelr activities at night by existing
light. Process film and proof. Turn {n prool sheet for c¢ritique.
Print one print up to 8 X 10i{nch (20 X 25cm) alze of the best two
photographs. Prints must meet the standards of Instructor Evaluation.
CTS: %ﬁ' 2b, 12, 4a, 4b, 4, 102 Meas: PC
(1) Pushing film
(2) Metering exposure at night
(3) Night people
(4) Composition
SUPPORT MATERTALS AND ¢UIDANCE
Student Instructional Materlals
PT G3AZR23152 001-11-3, Night Photography
Audiovisual Atlds
35mm S1ide Tape, (ST-11-3), Night Photography
Training Methods ~
Self Instruction (2 hrs)
Performance (6 hra)
Instructional Guldance
Have student (omplete PT ti-3 and recelve lnstructor Certification,
then study S/T 11-3. Have student sign up for desired lab block.
Critique and evaluate finished project.
T T T TSUPERVISOR APPROVAL OF LESSON PLAN (PART Wy _ T T
- slcNA!URt ND DATE — . leNATUR( AND DAT! ATYE
| e - - — - v - - -y 4 sm e v < mamm- P
Py AN OFf 1Mo TRYC TION NUYMILE A Dare A E uy
CAAZRZIIS? oM 19 March 1978 17
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PLAN OF INSTRUCTION/LESSON PLAN PART |
COURSE TA7LE

N AM INSTRUGC

Still Photojournalistic Techniques

BLOCK MUMBER

[ (XL (LS

{1

People Plctures

COURSE CONTENT

2 TIME

4. Static Person

a stat ionary person. FPr
different views and turn
inch (20 X 25¢m) aize of

(1) Seelng like
(2)
(1) Composition

of Inastructor Evaluation.

a. Using basic rules of composition, expose 72 different shots of

ocess fllm and proof.
in for critique.
the best four shots.

CTS: 4a, 4b, 4c,

a camera

Impact in photographic communication

{n photography

Print one print up to 8 X 10

16

Select and number 40

Prints must meet standards
10a Meas: PC

SUPPORT MATERIALS AND GUIDANCE

Studenﬁ‘lnstrucrlonal Materials
PT GYAZR21152 -001-11-4, Static Person

Audlovlquul Alds
35am S1ide Tnpe.

( $ST-11-4), Static Person

Training Methods
Self Instruction (2 hra)
Performance (14 hrs)

Instructional Guldance

Student will (Omplete P {1-4 and recelve Instructor Certification,
then study S/T 11-4, Static Person. [Instructor will check out film
and answer any questions. MHave student sign up for desired lab block
and c¢ritique and evaluate final results. Student must number at least
40 shots on the proof sheet.

o _ SUPERVISOR APPROVAL OF L ESSON PL AN (P ART I
JICHATURE AKD DATE SIGNATYURE AND DATE

e o oy ™ m v v om v — Y e vt - v maeem ev | e

b - - - - - —————— — e = ne b o - — -

P —

b .
Py AN t)' nl ,ln.u nt‘m Nnuhl N

[CATE - lo AGE NO
G3IAZR?23152 001 15 March 1978 10
1
Foxw o 162%e 0 *Latihe 2

et s 133 PREVIOUS t OITON 1S L BSOLETE At e e

EKC‘TC

wll Toxt Provided by ERIC




PLAN OF INSTRUCTION/LESSON PLAN PART |
LIUE O (0 oumme e

N AME OF INSTRUCTOR [o£11] DA
Still Photojuutnasl st ic Techniques
BLOCK HUMBERN . ToC @ £) 9 1 —
] People Plctures
T COURSE CONTENT T Time
5. Attentfon to Detatil 16

a. Produce photographs of a person to show details of character.
Expose, process and oroof a minimum of two rolls of B&W film and turn
fn proofs tor critlque, Select the best four shots and make one print
of each to any size up to 8 X 10 fuch (20 X 25em). Photos mumt meet
standards of (nstructor Evaluatlon. CTS: 4n, 4h, 4¢, 10a Mean: PC

(1) Personality
(2) Whole versus part

(3) Characteristics and mannerisms

SUPPORT MATERIALS AND GUTDANCE

Student Instructional Materials
PT G3AZR23152 001-11-5, Attention to Detall

. Audiovisual Alds
35mm Slide Tape ( ST-11-5) Artention to Detaf]

Training Methods
Self Instruction (2 hrs)
Performance (14 hrs)

Instructional Guldance

Have student complete PT [1-5 and receive luntructor Certtiticatton,
then study ST-11-5. Glve student film and have him sign up for a
1ab block. Critique and evalunte tinished work.

- . ammam wmasm. .
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PLAN OF INSTRUCTION/LESSON PLAN PARY |
(«.111 11 8

YTy
St11ll Photojournalistic Techniques

BLOCH AN

P

BHTE DT E

] People Plectures

Mean: PC

(4)

- - we

work environment.
Prints musl neet standarda ot lastructor Evaluation.

SIGNATURE AND OA!_! R

L T T
Be AN I TAUO NI0ON MUMSE K

Turu in pruocls and one good protrait for critique.
CTS: 10a, 3b
Informal portratt

Famlliar environment and objectes

Suhordinate or supporting

Supplemental Highting technigues

Y COURSE CONTENT 2 TIME
6. A Day In the Life of a Peraon and A Portraft at Work 16
a, Photograph a day In the 1ife of & person. Process and proof (8)
for erftique, Selectr the beat flve shots and make one print esch, sny
slze up ta B X 10 fnch (20 X 25¢m). Photon must meet the standards of
the Instructor Evalustion. CTS: 6a, 8b, 10a Mess: PC
(1) 'fhe real nelf
(2) Tn-depth reporving
(3) 'To kiow or nat to know
(4) Emphastzing character
(5) Peraonal envivonment
b. Ure nupplemental lighting to make a portratt of a person in his (8)

SUP ERVISOR APPROVAL OF L ESSON PUAN (PART 1)
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PLAN OF RESTRUCTION/LEISON PLAN PART | (Cantinvetion Sheet)

COURSE COnTENY

SUPPORT MATERTALS AND GUIDANCE

Student Inatructional Mster!lals
PT 3AZR23152 001-11-6, A Day in the Life of A Pernon and » Portraft st Work

Visusl lapact tn Print, Hurley and McDougall. page 76-97 and 121129

Audfovisuasl Aids
Photojoutnalist Portfolio ST - Smith
?Smr S11de Tape (ST=1I-6), A Day in the Life of A Person and & Fortrait et Work.

Training Methods
Self Instruction (2 hrs)
Performance (14 hrs)

Instructional Guidance

Have student complete PT 11-i sand receive Instructor Certification, then view
portfolio ST, then ST-[1-6. Setudent will sign up for lab block. Critique and
evsluate finished project,

; PLAN OF INSTRUCTION NO.
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PLAN OF INSTRUCTION/L ESION

PLAN PART |

I Sgggl Photolournalistic Technigues

'L;z' -U-'!'

——
NN.1< & ¢ ycu

111 The Communication Frocesu

1

—CAURIE CONTEWT

1.

factor.
8b Meas:

feeling, oy esction te the viewer.
structor Evalustion. CTS: B8b, &b, &c WNess: PC

(1)
(2)
(3
(&)

Commcnicating With People

Visual Communicetion
Commun Ground
Relating With Your Subject

Communicat ing With Your Viewer

Produce one humen Interest color alfde that communicates s wmood,
Slide must meet atendsrds of Ia-

-

Produce one color slide that communicates & life-controlling

Sif{de must meet atandurda of Instructor Evalustion.

(L
(2
&)
(&
(5
(6)

P

re

Bfological-genetfc factora
Cultursl factors
Socio-economte factors
P.ychol&;!va! factore

kole play

Producing photographe that communicate

SUPERVISOR APPROVAL OF L E550

N PLAN (PARY 1)
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PLAN OF INSTRUCTION/LESSON PLAN PART | (Centinuation Sheet)

COURSE CONTENT

SUPPORT MATERIALS AND GUIDANCE

Student Instructional Materials
PT 3AZR23152 O001-III-1, Communicating With People

Audiovisual Aids
Multi Media 35mm Slide Tape, (ST-III-1), Communicating With People
Photojournalist Portfolio ST - McCullum

. inlng Equipment

35mm SLR Camera Set (1)
Electronic Flash (1)
Nikor Tank and Reels (1)
Projection Printer (1)
Contact Printer (4)
Projection Laboratory (4)
Light Table (8)

8X Magnifier (1)

Dust-Off (1)

Training Methods
Self Instruction (3 hrs)
Performance (13 hrs)

Instructional Guidance

Have student complete PT III-1 and receive Instructor Certification, then
study ST IITI-1. Student will sign up for desired lab block. Process reversal
color film in the E-6 kit provided by your instructor. Have student select
slides and mount for critique.

PLAN OF INSTRUCTION NO. DAtE
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PLAN OF INSTRUCTION/L ESSON PLAN PART |

AU SV NS YRGTYSW TSUMIY YLy
Sctill Photojournalistic Techniques
8LOCKk nunslR BLOTR i ¥
I11 The Communication Process ’
T COURSE CONTENT 2 TIME
2. gommunlvatlve Photography 8 hr
a. Produce one color slide that {lluatratea and communicates the

abstract word asaigned to you by the inatructor. Submit slide for

crit lque and evalustion. Slide must meec Standsrds of Instructor

Evaluation. CTS: 4a, 4b, 8b Measa:
(1) Visual Communication
(2) Purposeful Phocography
(3) Simplictiey
(4) Abarract Concepts

SUPPORT MATERTALS AND GUIDANCE

Student Instructional Materials

PT C3IAZR23152-001-111-2, Communticative Photography

é_udlovlaual Alds

ST 111-2, Viaval Communicatlion

Photojournaitat Portfolio ST - Cartier-Bre&son

Tralning Equipment

35am SLR Camera Sec (1)

Electronic Flaah (1)

Nikor Tank & Reels (1)

Light Table (8)

8X Magnifler (1)

Slide Mounter (1)

Slide Cutter (1)

T T T T SO ERVISOR APP ROV AL OF L ESSON PLAN (PART 1)
SICHATURE ANO DATE SICHMATURE AND DATE
PLANDOF MITAYUCTION NUMBER oarg PAGE vO.
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PLAN OF INSTRUCTION/LESSON PLAN PART | (Centinuation Sheet)

' COURSE CONTENTY

Training Methods
Self Instruction (1 hr)
Performance (7 hrs)

Instructional Guidance

Have student complete PT IIl-2 and receive Instructor Evaluation, then study
ST-I11I-2. Give student random abstract word for subject. Hsve student sign
up for lab block. Critique and evaluate mounted slide.
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PLAN OF INSTRUCTION/LESSON PLAN PART |

RANL BV niYRUZTOR [ofo21) L S 4249 4

Still Photojournalistic Techniques

L0l nunse R BLOCK VITLE
111 The Communi{cation Process

1 COURSE CONTENT

2 TiMg

3. Communicative Writing
a. Using feature utyle of writing, write a 250-500 word feature
article and select and caption a feature photograph based on the fact
sheet and photos provided by your {nstructor. The feature article and
captioned photograph must meet standards of Instructor Bvaluation.
CTS: 6a, 7b Meas: PC
(1) News writing styles
(2) Feature writing
(3) Writlng tools and techniques
(4) Research techniques
(5) Feature photographs
(6) Caption writing
b. Using a feature style of writing, research and write a 250-500
word article about an interesting occupation. This article must be
factual. Submit article with one captioned photo that supports the
article. Both must meet standards of Insturctor Evaluation. CTS: 6a,
7a, 7b Meas: PC
(1) Feature photographs
(2) Caption writing
¢. Using feature style ot writing, research and write a personality
proflle article of 250-500 words. The subject of the article must be
newsworthy and accurate. Submit article with one supporting captioned
photo. Both articles and photos must meet standards of Insturctor
Evaluation. CTS: 6a, 7a, 7b Meas: PC

(1) Newsworthy subject matter

(2) Descriptive writing

24

(8)

(8)
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PLAN OF INSTRUCTION/LESSON PLAN PARY | (Comtinvetion Shoet)

COURSE CONTENY

LN

s'unqa'r MATERIALS AND GUIDANCE

Student Instructionsl Materisle

PT 3AZR23152 001-111-3, Communicative Writing

Audiovisual Aids

Selected feature articles and photographs

Training Equipment

35um SLR Camera Set (1)
Electronic Flash (1)
Nikor Tank & Reels (1)
Projection Printer (1)
Contact Printer (4)
Projection Laboratory (4)
Light Table (8)

8X Maguvifier (1)

Tust-Off (1)

Typewriter (4)

Training Methods
Self Instruction (4 hrs)
Performance (20 hrs)

Instructional Guidance

Have student complete PT I11-2, and receive Instructor Certification, then
articles should be done in order, and critiqued by instructor.

ERIC

PLAN OF INSTRUC TION NO.

G3AZR23152

00}

OAtTE

15 March 1978

PAGE NO.
3n

IToxt Provided by ERI

31




PLAN OF INSTRUCTION/LESION PLAN PART |

L1 L 1A0 M IIACLE
Stil] Photojournalistic Techiques
w L 1" TIVLY B
IV Joh-Oriented Workehop
1 v COUNSE CONTIWY T TiMe
]. Interview and Personality Feature 12

a. Interviev and candidly photogreph a person i{n his vork environ-
went. Subnit @ minimum of 10 questiune and anawere concerning hia job
and o sinimum of threa photographe that show the aubject's mannerieme
snd moods during the interviev. Interviev and photos wust meet standards
of Insatructor Evaluatfon. CTS: 6a, 6b, 10a MNeass: PC

(1) Researching the subject
(2) Planning the interview

(3) lInterviewing techniques
(&) Accuracy tn depliction

(S) Photographing an Interview

(6) Interview layout

(7) Usa of cassette recorder

SUPERVISOR APPROVAL OF L ESSON PLAN (P ARY 1)

SIGNATURE AND DATE SICHMATURE AND DATE
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PLAN OF ISTRUCTION/ALESSON PLAN PART | (Continzation Sheet)

COURSE CONTENY

SUPPORT MATERIALS AND GUIDANCE

Student Instructional Materiale
PT JAZR23152-001-1V-R, Interview and Personslity Festure

Audiovisual Aide
35mm Slide Tape ST-1V-1, Interviev Techniques

Training Methods
Self Instruction (2 hrs)

Performance (10 hrs)

Training Equipment

35 SLR Cawers Kit (1)
Electronic Flash (1)
Nikor Tank & Reels (1)
Projection Printer (1)
Contact Printer (4)
Projection Lab (4)
Typewriter (&)

Portable Cassette Recorder (2)
Light Table (8)
Dust~0ff (1)

8X Magnifier (1)

Waxer (8)

Instructional Guidance

Nave student complete PT-1V-1, and receive Instructor Certification. Student
should then study ST-IV-1, then check out caasette recorder and cassestte. Stu-
dent vill conduct interview and photograph subject, then transcribs interview
onto one columsn cut size paper to be waxed and laid out on dusmmy sheets pro-
vided. Photos will be printed to one colunn size to be laid out with interview.
When completed, instructor will critique the project, snd direct student to next
assignment. Have student sign up for lab block.

IToxt Provided by ERI
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PLAN OF INSTRUCTION/LESSON PLAN PART |
TOUNT YIYTY

e J

Still Photojournalistic Techniques

FOEA wumdlE
v

h4h (1 4
Job-Ortented Workshop

i

cOUnse cONYenY

1 TIME

2. GCroups

s. Photograph a subject-oriented group and an object-oriented
group, Select best photograph of each category and submit one print
each up to 8 X 10 inch (20 X 25cm) size for critique. Prints must meet
standards of Inetructor Evaluatfon. CTS: 10b Meas: PC

(1) Subject-oriented group photographs
(2) Object-oriented group photographs
(3) Control of sftuation by photographer

(4) Composition

4

SUP ERVISOR APPROVAL OF L ESSON PL AN (P ART 1)
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PLAN OF INSTRUCTION/LESSON PLAN PART | (Continuation Sheet)

COURSE CONTENT

SUPPORT MATERIALS AND GUIDANCE

Studenti}nstructional Materials
PT G3AZR23152-001-IV-2, Groups

Audiovisual Alds
S/T-1V-2, 3Smm Slide Tape, Photographing Groups

Trainlng Equipment

35a. SLR Camera Set (1)

Electronic Flash (1)

Nikor Tank and Reels (1)

Projection Printer (1)

Contact Printer (4)

Projection Laboratory (4)

Light Table (8)

Dust—-Off (1) -
8X Magnifier (1)

Training Methods
Self Instruction (1 hr)
Performance (3 hrs)

Instructional Guidance
Have student complete PT IV-2, and be certified by instructor, then study

S/T 1V-2. Photos will be submitted for critique and evaluation. Have student
sign up for lab block.

PLAN OF INSTRUCTION NO.
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PLAN OF INSTRUCTION/LESSON PLAN PART |
TS

AME INSTRUC T viTe
St1ll Photojournalisctic Techniques
PLOCK numMBTR 5K YIYLY
v Job-Oriented Workshop
1 COURSE COMTENT 1 TIME
3. Publicity 4

a. Produce a publicity photograph of people or activities. Turn
in for critique. Photographs must meet standards of Instructor Evalua-
tion. CTS: B8b Meas: PC

(1) Selling ideas
(2) Types of photography used

(3) Government utilization

SUPPORT MATERIALS AND GUIDANCE

Student Instructional Materials
PT G3AZR23152-001-1V-3, Publicity

Audiovisual Aids
S/T-1v-3, 35mm Slide/Tape, Publicity Photography

Training Equipment

35mm SLR Camera Set (1)
Electronic Flash (1)
Nikor Tank and Reels (1)
Projection Printer (1)
Contact Printer (4)
Projection Laboratory (4)
Light Table (8)
Typewriter (4)

Duat-0ff (1)

8X Magnifier (1)

Training Methods
Self Inatruction (1 hr)
Performance (3 hra)

Instructional Guidance
Have student complete PT IV-3 and receive Instructor Certification.
Then study S/T-1V-3. Photo will be submitted for Instructor Evaluation.

Have student sign up for lab block.

SUPERVISOR APPROVAL OF L ESSON PL AN (PART 1
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PLAN OF INSTRUCTION/LESSON PLAN PART |
ToUmE iTee

A2 41 A

Still Photojournalistic Techniques

BLOCK wumBER vLE
v Job-Ortented Workshop
1 COURSE CONYENT ) T Tiae

4. Sports and Action &
a. Photograph a sporting event, and submit & minimum of three
printa, up to 8 X 10 inch (20 X 25cm) eize, which show action, emotionm,
and hupan {ntereat. Printe will be evaluated in critique snd must wmeet
standards of Inatructor Eveluation. CIS: 4c, 8b Meas: PC

(1) Preparation for & sporting event
(2) Planning for sports coverage

(3) Coverage of sporte assigneents

(4) Capturing esotion and humsn interest

SUPPORT MATERIALS AND GUIDANCE

Student Inatructional Materisle
PT G3AZR23152-001-1V=-4, Sports asnd Action

Audiovisual Alds
S/T IV-4, )5am Slide/Tape, Sports Photography

Training Fquipment

35am SLR Canmera Set (1)
Electronic¢ Flash (1)
Nikor Tank and Reels (1)
Projection Printer (1)
Contact Printer (4)
Projection lLaboratory (4)
Light Table (8)

Dust-Off (1)

8X Magnifier (1)

Trulnlnliuethod-
Self Instruction (1 hr)
Performance (3 hrs)

SUPERVISOR APPROVAL OF L ESSON PLAN (PART 1)
SIGNATURE AND DATE SICNATURE AND DATYE
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PLAN OF NETRUCTIONA.ESON PLAN PART | (Continvstion Shoet)

COURSE CONTENY

Instructional Guidapce
Have student complete PT (V-4 and recefve Instructor Cevtification. Then study

S/T-1V-&, Photo will be submitted for Instructur Fvaluation. WNave student elign
up for leb block.
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PLAN OF INSTRUCTION/LESION PLAN PART | 3 l

v

Sefll Pho:oloutnuli.t!c Techniques

S LO0Cx wuuBUR A () (% 4
v Job-Orfented Workshop
Q® , ~cOUNIE CORT N Y Vi
S. Fditortal ]

a. Produce an editorial photograph. The photograph must cleatly
show bias, and make & atatement. FPrinte wust meet standards of Instruc-
tor Evaluatton. CTS: &b, 8h Ness: PC

, (1) Editorisl photojournsliem
(2) Accuracy in editorializing
(3) Libel in editorislizing

(&) The photojournaltet’s pofnt of view

SUPERVISOR APPROVAL GP L ESSON PLAN IPARY I}
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PLAN OF NETRUCTION/ALRION PLAN PART | (Cominverion Showt)

COURSE CONTLNY

SUPPORT MATERIALS AND CUIDANCE
Student Instructicnsl Materisle
T C3A2R23152-001-1V-5, Editorisl

Avdfovisuasl Alds
S/T iv-u, I5wm Slide/Tepe, Léitorisl Photogtaphy

Training Equipment

35am SLR Cemera Set (1)
Electronic Flash (1)
Nikor Tenk end Reele (1)
Prejection Priater (1)
Contact Printer (&)
Prejection Laboratory (&)
Light Table (8)

Dust-0ff (1)

8% Magnifser (1)

Training Mathods
Self Instruction (1 hr)
Performance (3 hra)

Instructional Guidance

Have student complete PT-IV-5 and trecelve Instructor Certification, ther study
S/T-1V-5. Final print will be critiqued and evaluated by tnetructer. Afcer
spproval, direct student to next objective. Nave etudent sign up for lad block.

40
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PLAN OF INSTRUCTION/LESSON PLAN PART |

TOURYT TIYLY

Still Photojournalistic Techniques

SLOCK wumaeN WO NITLE
e IV Job~Oriented Workshop
t COURSE CONTENT T TInE

6. Pilcrure Storles

a. Given the unassembled materials necessary to make a picture
story, perform editor duties by producing a completed picture story.
Finished picture story must meet the Standard of Instructor Evaluation.
4La, 4b, 4c, 4d

CTS: Meas: PC
(1

(2)

Selecting and cropping photos

Selecting copy

(3)

Sizing photos

(4) Layout design

(5)

Paating-up-photos and copy

b. Plan and produce an organized sequence of photos, with text,
preaenting an account of an intereeting and significant event, per-
sonality, idea, or an aspect of contemporary life. The photos and text
muat supplement each other. Instructor must approve content prior to
photographing the subject. CTS: 4a, 4b, 4c, 4d, 10c Meas: PC

Idea

(1)
(2)

Research

(3) Script

(4)
(5)

Shoot pictures

Proof and select best shots

¢. Using printa and text from prsvious exercise, assembly a com-

prehcnsive and complete picture story.

on two to three boards, one to five pictures per board.
4d

Submit the plicture story mounted
Content must

neet Standarda of Instructor Evaeluation. CTS: Meas: PC

(1) Picture story layout

50

(8)

(28)

)
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PLAN OF INSTRUCTION/LESSON PLAN PART | (Continvetion Sheet)

COURSE CONTENY

SUPPORT MATERIALS AND CUIDANCE

Student Inatructional Materials
BT GIAZR23152-001-1V-6, Picture Story
Visual Impact In Print, Hurley and McDougall, pages 94-119

Auctivlsual Alds

S/T 1v-6, 35mm Slide/Tape, Picture Story Planning and Layout

Training Equipment
35mm SLR Camera Set (1)

Electronic Flash (1)
Nikor Tank and Reela (1)
Projection Printer (1)
Contact Printer (4)
Projection Laboratory (4)
Typewriter (4)

Light Table (8)

Duat-0ff (1)

8X Magnifier (1)

Waxer (8)

Training Methods
Self Instruction (4 hrs)
Performance (46 hrs)

Inatructional Guidance

Have student complete PT IV-6 and S/T IV-6, and receive Instructor Certification.
Check each student's script (outline) for accuracy and throughness. Review
proof aheets. Provide dummy layout boards and waxer. Asaiat student in layout
procedures where necessary. Critique and evaluate finished project. Have stu-
dent sign up for lab block.
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PLAN OF INSTRUCTION/LESSON PLAN PART |

HAME TOUMU YTYLY

Scill Photojournalistic Techniques

$LOCK num b ST YITLY
Job-Oriented Workshop

COURSE CONTENTY

2 TIME

Portfolio

a. Submit a portfolio selected from your course work for critique
by instructor. The portfolio will consist of five mounted 11 X 14
(27 X 35¢m) prints gubmicted In & minimum of three Military Picture of

the Year categories. Prints will meet Standards of Instructor Evalua-
tion. CTS: 5e Meas: PC

(1) Portfolio uses
Military Picture of the Year Categories

Mounting prints

SUPPORT MATERIALS AND GUIDANCE

Student Inatructional Macerisls
PT GIAZR23152-001-1V-7, Portfolio

Trainlng Equipment
Projection Printer (1)
Projection l.aboratory (4)
Light Table (8)
8X Magnifier (1)
Dust-0ff (1)
Mount Press (8)
Tacking Ilron (4)

Instruct tona!l Guidance

Have student complete PT [V-7 and S/T IV-7, rhen select. print, and
mount flve photon for porcfolfo. Critique and evaluate portfolio.
Have student sign up for lab block.

8
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STUDY GUIDES AND WORKBOOKS
G3AZR23152 001

Technical Training

Still Photojournalistic Techniques

THE JOURNALISTIC SEQUENCE

March 1978

USAF SCHOOL OF APPLIED AEROSPACE SCIENCES
3430th Technical Training Group
Lowry Air Force Base, Colorado

ATC FORM 21815 ~N 78) OBSOLETES ATL FOMMS 214, MAY ¢9 822, NOV 63 AND 323, MAY 71, STANDARD COVERSHEET

Q
A4

IToxt Provided by ERI




MODIFICATIONS
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STATE OF THE ART

OBJECTIVE

Identify the duties of an Air Force photojournalist?

INTRODUCTION

The pleasure experienced by a photographer in viewing the re-
.ults of his creative efforts as a finished black-and-white print
or as a color slide, is exceeded only by the thrill of seeing the
same originsl photograph faithfully reproduced in a mnagazine, nevs-
paper, or other media.

Today, the photojournalists are the visual recorders of history;
they are the ones who get the who, what, where, wvhen, why and how into
a single eye-catching, story-telling picture.

INFORMATION
DUTIE!

Recording and Communicating

How many of you spend more than 20 minutes with the evening
paper? The newspaper's job is to not only present the facts, but
also to get them read. Your job i{s the same. How can you tell
the Air Force story if people do not see what we are doing? What
good is the greatest piece of journalism ever written 1f nobody
reads it? How many of you make a habit of watching news on the
TV in the evening? We should all be concerned as to why the news-
papers have abdicted their positions as leaders in photojournalism
to the magazines and TV. People today are in a hurry, and pictures
present the news painlessly and effortlessly. It is obvious that
the neuspapers need an effective way of presenting the facts the
public wants and needs. Photojournalism can provide that way.

Although they are the most economical thing to produce, pic-
tures are atill the first thing to be left out. Any paper can use
good pictures today. There 18 no excuse for any Air Force newspaper
to have few or bad pictures. What we lack is the trained photojour-
nalists; those who observe people and events and report happenings
by means of photographa. They communicate with their cameras and
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they know no language barrier.

. The advent of photojournalism can be traced back in history
to the pioneers of photography such as Mathew Brady who left a
legacy to the American people through his photographic documenta-
tion of the Civil War. He accomplished this task with great a1f-
ficulty because of the limited technology of that era. Today your
task is much easier because you can draw upon the experiencee of
your forerunners and you have a vast chotice of modern cameras and
equipment to work with.

It is truly through the photograph that people get a realistic
impression of life, but it takes someone who has learned more then
how to losd fiim and trip & shutter. And this is exactly vhy you
are here! You have slready learned that you are the most {wportant
part of your camera. Today we will give you & general overview of
your duties as a photojournalist, some of which you will develop im
this course but most of which you can only perfect through practical
experience. Rememder, you are the visual recordars of history!

You and the Media

You must get your work to the audience. To get the audience
‘ to see and read your work you will need a media. Any means of mass
communication that gets information to the public is medias. Included
are newspapers, radio, television, books, pamphlets and brochures.
This is not an all inclusive list.

To get your work distributed you will need to find out what 1is
required in your local area. Probably the most important thing for
you to do is to establish rapport with your local media.

As Alr Force photojournalists, your local media contact is the
Base Information Office (10). Don't forget that you support the
10, but you shouldn't stop there. Your work will not only be used
in the local base paper, but it may be released throughout the Air
Force and the world. Your work must be better than just good enough
for the base paper because it may become Air Force Nevs Photography.

Air Force News Photography
You should be able to blend your training in record and docu-

mentary photography into effective news photography. The people
on your base want to read and see what is going on at their base.
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People at other bases want to be fnformed about all of the Air
Force. This makes your news photography doubly important.

Your best natural trait In news photography is your imagination.
You should remember your pictures need strong visual elements. When
you uge your imagination during the shooting, you will help direct
the viever's thinking during his viewing.

As a nevws photographer you must stay objective but stay tuned
to human emotions. You must respond quickly and accurately and
capture the dramatic highlights of a story and record all the facts.

Keep your news pictures believable. Use your imagination to
make the story relate to your viewer's experiences.

Depth and perspective are important in your news stories. Get
the elements of your picture arranged as logically as possible.
Arranging the elements will direct the viewer's attention to the
most important element. You will have created impact and you will
have made a good news story instead of just a picture of an event.

Professionaliam

In the pursuit of being a photojournaliast you should strive for
~ professionalism. You must display craftmanship as well as technical
knowledge in your profession. 1f you practice basic techniques _of
photojournalism, your professionalism will be shown in your pictures.

PLAN. Even though some of the most memorable photos resulted
from instant reasponses by the photographer, you should always have
a plan. Your plan should include a script, film requivements, light-
ing and maybe angles.

MOVE IN. Your major concern is coverage. You will rarely re-
quire panoramas unless that is the specific requirement. Move in
on your subject. This will help make the picture show the action
or subject you want.

IDENT1FY. Learn the principles of your assignment. Show them

in action, not just among a group. Complete identification is es-
sentlal in your coverage and in your professionalism.
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QUESTION

1. What are the duties of an Afr Force photojournalist?
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TOOLS OF THE TRADE
OBJECTIVE

Identify the operation and application of professional camera
and processing systems used by the photojournalist.

INTRODUCTION

As you advance into the world of the photojournalist you will
learn to use new camera and processing systems that will better
suit your job requirements. A camera that is more versatile and
film/developer combinatjions that will cnable you to go far beyond
the shooting capabilities you have previously known are only two
of your tools.

INFORMATION
YOUR TOOLS

Cameras

As a photojournalist you will do must of your work with a light-
weight and versatile 35mm camera.

The two basic types of 35mm cameras are the range-finder (RF)
and the single lens reflex (SLR). Both types are well suited to
photojournal iam, but each has certain characteristics that should
be considered.

The RF camera is light, compact, quiet in operation, and easy
to focus in low-light conditions. However, the RF type lacks a
depth of fleld preview and there is a parallax problem when focusing
up close. Also, only uvne make of RF camera presently offers a through-
the-lens metering system.

The SLR is heavier and bulkifer than the RF camera, but among itsc
major advantages are depth of field preview, and no parallax problem
because you focus through the len:i. The depth of field preview is
an important feature to the photojournalist who must know when part
of a picture will be thrown out of focus. Without the parallax pro-
blem to worry about, the photojournalist can compose in the viewfinder
the exact scene that will be recorded on the film. Also, most all
Quality SLR cameras offer through-the-lens 1ight metering. A major
d{sadvantage of the SLR is the ditficulty when focusing in extrema
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low-1light conditions. This is particularly true vhen using a
multi-prism or focusing grid type screen.

Regardless of which type 15mm camcra you use, compose your
pictures in the camera. The 35em negative is too smsll to do much
cropping when printing.

lLenses

One outstanding feature of the 3I5em camera system is the vast
variety of lenses available, ranging from the wide sngle “fish-eye"
to the extreme telephoto lenses of 1,000mm or more.

As a photojournalist you may not need every lens that is designed
for your camera. However, to add variety to your vork, ysu should
consider using some of the other lenses that are available.

WIDE ANGLE. A useful range is from 2lmm to 35mm. The value
of a wide angle lens is that it allovs you to get close to yeur
subject and still retain good depth of field.

MEDIUM TELEPHOTO. These range from 85em to 105am and are ex-
‘ cellent for informal portrait work. While most people become self-
conscious with a camera near them, by using a medium telephoto you
can be far enough away from your subjects to permit them to relax.
The medium telephoto lens gives a more natural perspective to por-
traits because it minimizes the apparent distortion sometimes seen
vhen other lenses are used too close to the subject. Telephoto
lenses have a shorter depth of field than normal focal length lenses.
This enables you to use selective focus to put a distracting back-
ground out of focus while maintaining your subject in sharp focus.

LONG TELEPHOTO. These include lenses from 135sm to over 1,000mm.
They can give dramatic close-ups, “compress" a scene, or provide
selective focus because of their limited depth of field.
Film/Developer

Kodak Tri-X film and D-76 developer used 1:1 is a recognized
combination that offers maximum versatility and consistently ex-
cellent results.

SW G3AZR23152 001-1-3




Tri-X film rated at 400 ASA Is sufficient for nesrly every
lighting situstion. Yet, with {ts high speed it offers relatively
fine grain end excellent sharpness, slloving for good gquality en-
largements with good definition.

D-76 developer produces normal contrast with excellent emulsion
speed and shadow detatl. D-76 developer and Tri-X film are available
worldwide.

~

To take maximum advantage of the film/developer combination,
it {s vital that your developing techniques be standardized. The
beat techniques to use are those recommended by the manufacturer.
While there may he occasions to vary the development time or tempera-~
ture, it is beat to stay with a standard procedure to obtain qQuality
negatives time after time.

Push Processing

There are several specialized high-energy devélopers avsilable
that allow you to extend the ASA of your film. Acufine is one that,
when used as recommended, vwill vield good to excellent results. The
ability to "push process” your film will allow you to shoot under
less than desirable lighting situations. Push processing should de
used sparingly because a certain amount of quality is lost in the pro-
cess.

Light

The type of lighting you use to illuminate your subject can have
a profound effect on the communicative content of your photographs.
When considering the lighting for a scene you most decide wvhether
you are going to use available light or expose with flash buldbs or
electronic flash.

Most successful photojournalis:s choose available light if it s
sufficient and they can use it effectively. Usually, available light
has more impact because it captures the scene as it is. An added ad-
vantage in using available light is the fact that you have less equip-
ment to carry around, you are able to move around quickly arnd your
shots will become more candid without a flash unit distracting your
subjects.

Available light captures the mood of a situation while electronic
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flesh or flash bulb lighting may destrvoy ft. Available light {o
thet vhich s an Integral part of 3 acene. Outdoors it e daylight.
Indoors ft can be daylight through a window, incendescent from table
lanpn, fluorcscent overhead 1ighting, candlelight or perhaps the
light from a fireplace. These are Just a few cxamplex of availeble
light sources. They can occur singly or in combination.

To use availsble light effectiveiy you must be avare of {te
fntensity and direction. Light Intensity can affect both exposure
and contrast. But more importantly, the direction of the light
helps to determine the impact of your pictures. By varying the
direction and angle of fllumination falling upon & subject, you
can produce different effects. There are three basic types of
lighting that you may encounter.

FRONT LIGHTING. This type of lighting falling on the fromt of
a subject comes from & source behind the camera. It fs celled "flat"
lighting because it produces little contrast and does not creste
shadous on the subject which would give an illusion of depth. This
{s not a good lighting choice for photojournalism because it has no
mood. You should avoid using {t.

SIDE LICHTING. This lighting, falling more to the side of &
subject, is & good choice for most situations because unlike front
lighting, ft produces the shadous which create an illusion of depth,
show texture and subject contours. It is often referred to as char-
acter lighting and is good for most candid and portrait work.

BACK LIGCHTING. In this type of lighting the light source comes
from behind the subject. The front of the subject is unlit. Although
it is difficult lighting to work with, {t can be very dramatic. It
can be used to create & silhouette and when used with a medium tele-
photo lens, you can place the distracting background out of focus.

There are occasions when available light is not adequate to cap-
ture the picture you visualize. To remedy the situation and achieve
the desired effect, You can use supplementary lighting. If you are
using incandescent lighting from table lamps, you can increaae illuam-
ination simply by changing to a higher wattage buldb or adding more
lamps.

Supplemental lighting can be used for filling in shadow aress
on the subject. For outdoor portraits a flash fill will reduce the
harsh shadows in bright sunlight.

SW G3AZR23152 001-1-3
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The use of reflectors to fill in shadow areas fs a technique
that s often overlooked by maost Afr Force photographers. It in-
volves taking maximum advantage of the light that is already avail-
able. ldeal reflectors can be made cheaply through the use of alu-
minum fotl or ifight colored lllustrator board.

Occasfonally you will vant to stop subject motion. An electronic
flash 1a best for this because of the extremely short flash durstion,
usually 1/1000 of a second or less. You should only use flash vhen
such other techniques as blurring, panning or peak of action would °
not be aa effective. KX

Supplementary lighting can hie a valuable tool. The important
thing to remember {s to use it to duplicate ss closely as possible,
avaeilable light.

Portfolio

As & photojournaliut, one of the more important tools you can
have is a portfolio. A portfolio {s visible evidence of your com-
petence an a phorojournalist. It {s proof that you have done the
job {n the past and ia the beat indication of your potential as &
photojournaliat.

Since a portfolio is & reflection of the vork of its owmer,
1t stands to Tesson that it muat represent your beat work. Esch
photograph should be as near perfect in sharpness, exposure, and
compoaition sa poscidble. The printing must be top-grade, with
proper contrast, and no duat spots or scratches visible. The
cropping and size should show the subject to ita beat advantage.
Be sure that your entries have variety. 1If all photos are of one
general type of work, such as aports, you may give the impresaion
that this ts the only type of photography that you do well,

Your portfolio introduces you photographically to a new
organization. By providing your new supervisor with an example
uf your work you can eatablish your credentials as a photojournalist.
With your portfelio, plus your desire to work as a photojournslist,
your chances are very goad that you will be assigned to the photo-
graphic section rather than being placed in the laboratory to “find
out what you can do."

The Air Force now has a propram wvhereby its photographers can
qualify for 2 nine-monih course of instruction in photojournalism
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at a major university. The competition for quotas in the course
is very keen. The submission of a portfolio {s a prerequisite
for consideration. o

Ask yourself, "What {s the best medium to use {n a portfolio?
Should 1 use photographic slides, prints, or tearsheets (newspapcr
clippings)?” Any of these are acceptable but photographic prints
are the most convenient to use because they can be collected in
book format and are easy to present. Slides have a lot of impact
but they can be awkward because of the requirement for projection
equipment and a viewing area to present them effectively.

A portfolio demands ruthless editing. If you have any doubt
as to whether a particular photograph belongs in your portfolio,
then leave it nut,

One of the best ways to compile a portfolio is to shoot
specifically with the portfolio in mind. Give yourself an as-
signment in a specific area and photograph it, A steady effort
of shooting for the portfolio will soon give you a wide selection
to choose from.

After you have the basic portfolio constructed, you need to
' continually improve upon it with new ideas and photographs., Try
improving on the shots already in the portfolio. To be useful
to you, a portfolio must be ever changing and improving. If left
alone, it soon becomes stagnant and outdated. Hopefully, your
shooting will never get that way.

Remember, your portfolio identifies you as a photojournalist.
1t can help open the door to better jobs. It keeps you active as
a photojournalist. It could be the determining factor in your
selection for advanced training in photojournalism. Also, the
military photographer of the year competition is judged by portfolio
submissions. A good portfolio gives you credence. Build it wisely
and it will serve you well and in many ways.

SW G3AZRz3152 001-I-3
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QUESTIONS

1. List the professional camera and processing systems used
by a photojournalist.

2. Fxplain the advantages and disadvantages of these operations.
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ROLE OF THE INFORMATION OFFICE

OBJECTIVE

Given a problem assoclated with the interrelationships of the
photo lab and Information Office, and pussible solutions, determine
which solution would best solve the problem.

INTRODUCTION

The role of the Information Office is diversified. It variles
from releasing information only to a military audience to external
release of information to the gencral puklic through civilian news
media, worldwide. At base level, the Information Office acts as
the spokesman for the Installation commander and is.charged with
maintaining good relations with the local population.

[NFORMATION

PUBLIC RELATIONS
The Alr Force Image

Public relations can be defincd as: Relating with the general
public through publicity with the purpose of creating and maintaining
favorable public opinion. In the Alr Force, the public relations role
of the Information Office 1s to insure favorable public opinion to-
wards the Alr Force and its memhers.

PUBLICITY PHOTOS. Today's highly sophisticated audience re-
lates more readily to visual forms of communication: television
being :he most popular medium. It is a fact that more people are
watching television than are rending ncewspapers. Newspapers, however,
have the potential to reach a much larger audience. The Information
Office needs the support of base photo labs to provide the visual
aspect of communication to the basc newspaper. In vrder to capture
and maintain reader {nterest, the photography that we accomplish
for the newspapcer must be good enough so that newspapers csn com—
pete with other forms of ccimunication. Photography for public
rvloase must meet two crilterfa; (t must communicate and always
portray the Alr Force {n a favorable way.

PUBLICITY STORIES. As we ¢aid before, we all enjoy resding
about the Joys and mishaps of othuers., FEach of us has a genuine

(|
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interest in what our fellow man is doing. A motive for keeping

the public informed of Air Foree activities is to win their support.
The general puhlic constantly questions how the military is spending
tax money. A pood publlce relat ions progeam can help relieve any
suspicions they may have. Stories and photographs about the Alr
Force and its people can be very persuasive. They keep the publlic
up to date and informed ahout the Air Force and arc also effective
advertising for recruiting purpouses.

FVSNTS. Air Force sponsorship and participation in such events
as open house, Armed Forces Day parades and activities, and nationally
publicized sporting events to name a few, are excellent chances to im-
prove public relations.

MEDTA
Alr Force and Civilian Media

BASE NEWSPAPER. The base newspaper §s the first line of media
in the Air Forcu. Usually, thi: is the first place our photography
is published. It is important for you to remember that many In-
formation Office (10) assignments are slated for wider dissemination
than the basc newspaper. Storicvs and photographs published in the
base paper may be selected for release to higher Air Force echelons
or for external release to local and national news media. There- f\'
fore, do not take these assignments lightly. You will get credit
lines for your work whether {£ is top notch or mediocre. You will
be recognized for your outstanding work and criticized for the bad.
The incentive to do your best is great. Copies of base newspapers
do get off base. They are also sent to other bases and higher
headquarters. Sample coples of newspapers from all Air Force bases
are forwarded for screening by the Secretary of the Air Force Oftlce
of Information, (SAFOl) on a repular basis. Remembrr, publication
of your photographs in & base newspaper may onlv he the initial ex-
posure of your work.

LOCAL NEWS MEDIA. The Information Office supplies local news
media with publiv relations information. This information often 1is
supplemented with photographs. Scldom are the photographs given 2
"by-line,”" but since the base paper usually carries the same photo-
graph, credit has already been nfforded. Since much of our work
reaches the vivilian population it is very impertant that it be of
professional quality.

EXTERNAL. AIR FORCE RELEASE PRO(RAM. The Informatiorn Office is

SW GIAZRZ2 V52 001-1-4
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tasked with supplying news storics and photos to newspapers and maga-
zines nationwlde. This (s why extra coples arc often requested of
photos used locally. When making an external rclease, the 10 usually
has a short suspense and the photo lab should cooperate fully in get-
ting the work done as quickly as possible.

INTERNAL RELATIONS
Developing Good Relations

RAPPORT. The development of rapport between the Information
Office and the Base Photo Lab can be better effected if each under-
stands the other's mission. Base Photo Labs are service organiza-
tions. They have no specific mission of their own except to pro-
vide all Base organizations with photographic services as needed.
To accomplish their specific missions, a photo lab manager uses a
priority system and work schedules to assure a steady work flow.
Offices of Information are usually the photo lab's biggest customer,
accounting for 20 to S50 pércent of the work.

The photo lab manager and Information Officer should coordinate
on all photographic matters that affect the accomplishment of their
respective missions. The use of priorities, deadlines, and processing
schedules are just a few of the ftems that should be clarified. Each
manager should retain the flexibility to bend when requirements demand
it. Photographers and writers must work together in accomplishing
photojournalistic assignments that best communicate the intended 1idea.
Information personnel must afford photographers lead-time, prior to
photographic assignments, to permit research and proper planning.
We must understand that in order to produce stories and photographs
that communicate, we must first learn to communicate with each other.

HELPING EACH OTHER. Obviously, if teamwork is developed, the
end product 18 enhanced and both sides benefit. Good photography
will enhance every facet of the Information program. By helping
each other we help ourselves. A better product reflects credit to
the Office of Information and the photo lab alike.

PROBLEMS AND SOLUTIONS. Past relations between the OI and the
photo lab have sometimes been poor. The key to the problem is
lack of communication. This [s fronic since the primary function
of both organizations {s communication through words and photographs.
Here arc a few examples of typiial problems and how to solve them;
one photo lab has an on-going complaint that the 10 does not give
cnough {nformation about assignments they want covered. In many

SW G3AZR2I152 001-T-4
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cases the photographer only received a date, time, place and person
to contact on the scene. The photographer usually covers assign-
ments without the help of a reporter. Photographic coverage re-
quired becomes an educated guess on the part of the photographer.
Solving this problem is a simple matter of making it a standard
practice for each photographer assigned to an OI assigrment to
coordinate photo requirements with the story writer, prior to
shooting the assignment. Ideally, a reporter should accompany
*¢ photographer. This is not always possible and pre-assignment
planning is very valuable when a photographer goes on assignments
alone.

Another problem that surfaces from time to time is the situation
where a reporter on assignment with a photographer suggests a certain
camera angle and the photographer replies with: "If you want that
camera angle, take the camera and do it yourself.'" This statement
smacks of an uncooperative attitude. It must be remembered that when
on an assignment, the photographer is working to satisfy the customer
which is the 0I. We should be open to all ideas and tactful enough
to get our own ideas across. The reporter isn't necessarily dictat-
ing how the photographer will do his job. It's just that he has a
real interest in getting the best product that will fit the story.

If you don't think an idea will work, tell the reporter why. Under-
standing and cooperation get the job done.

A final area where problems sometimes evolve is in selecting
negatives for printing. When a photographer first views his nega-
tives (usually before the editor has seen them), he decides for him-
self which shots he would like to see in the newspaper. When the
editor views the proofs he may pick completely different shots.

This upsets most photographers. To solve this problem, have each
photographer discard any technically bad shots before the job is
proofed. These would be negatives in poor focus, subject's eyes
closed, etc. The next step is to insure that the photographer

and the editor screen the proofs together. This way the photographer
can make a "pitch" for the shots he thinks are best. The use of a
magnifier is helpful in determining facial expressions when negatives
are nearly alike. This often precludes making prints that can 't be
used.

These are only a few examples of problems that can be solved.
Effective communication eliminates most problems.

SW G3AZR23152 001-1-4
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ROLE OF THE PHOTOJOURNALIST

lnprov;n; Relationn

RAPPORT WITH THE EDITOR. Being assigned directly to an
Informat fon Office has some definite advantages for a photo-
Journalist. Being where the action is keepa you in tune to what
is happening around baae. You gt a better understanding of what
the editor wanta in the way of photographa. The editor quickly
learna vhat your talenta are and aocon you begin to think alike.
This reaulta in a amooth operation and a better end product.
Rapport doea not happen overnight, it takea a long time to build
a mutual underatanding to the point where you have confidence
in each other.

RESPONSIBILITIES TO THE EDITOR. Aa a photojournaliat, you
muat atrive to produce imaginative photography. Eventually, the
editor will develop a truat in your resourcefulnesa. This trust
will reault in more interesting and challenging asaignmenta for
you and don't we all enjoy work that ia atimulating and challenging?
Our joba aa photographera in the Air Force have become dull. The
artist within the photojournalist yearna for recognition and as-~
signmenta that utilize his talents. The only way that & photo~-
Journalist can receive recognition ia through the editor. Give
him aomething worth publishing and you will get the recognition
you deaerve.

RESPONSIBILITIES TO YOURSELF. You have a reaponsibility
to youraelf aa a profeaaional to produce only your beat work.
The fate of military photographers ia in jeopardy becauae the
Alr Porce ia conaldering converting to civilian poaitiona or
satisfying photographic needa through civilian commercial con-
tract. Could the reaaon be that the Air Force ia not satiafied
with ite military photographers? Hopefully, there will remain
a place tn the Atr Force for those military photographers who
are doing top-notch work, It may already be too late, but thia
remains to be aeen.

Look around you and observe what the professionals are doing.
Check their equipment. Notice the techniques they use, how they
experiment with lighting and push processing techniques. What
have you done for yourself to improve your skills? Are you
Pleased with the work you produce? These are questions you
must ask yourselt. If you don't like the anawers, do something

SW G3AZRZ3152 001l-1-4
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about it. The fsct is, you have already taken the first step
by attending this course. '
QUESTIONS

1. What has been the primary rcason for lack of rapport
between the Office of Information and the Basme Photo Lab?

2. Define public relations.

3. Other then being technically correct, what two criteria
must all photographs meet that are intended for publication?

Exercise
PROCEDURES =

From the following example of a situation, determine the proper .
solution.

You are a photojournalist supporting an Information Office. You
take good photographs on your assignments but some of the best shots
are not printed in the’ base newspaper. Upon your investigation as
to why, you find that the editor has had very little training in
photography and cannot determine the best shots. What should you
do to improve your situation and get your better photos publighed?

a. Give the editor only the pictures you feel are needed.

b. Discard all the bad shots and give the editor only the good
ones.

c. Be present when the editor selects the photos and explain
your feelings as to which photos are best and why.

d. There is no solution because the 2ditor will always select
the shots he wants.
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TUE JOURNALISTIC SEQUENCE
OBJECTIVE

Given a situation rclating to the journalistic sequence,
detersine vhat cffect, 1f any, {aflure to follow the proper se-
quence had on the final product.

INTRODUCT ION

Of all the many events that take place every day, some have
great impact on our lives and others pass unnoticed. Because of
the great amount of newa to be covered, the news media must be
highly selective on which events to cover and the depth of coverage
to use on those sclected. Some storics qualify for the front page
vhile others are only good as fillers. The real question is simple,
vhat makes news?

INFORMATION
THE EVENT
ldea

In most cases stories evolve from an idea. To be successful,
the idea must be one that can be transformed into pictures. Re-
mesber, it 1s useless to pursuc an idea unless you have a chance
for success.

Your idea for a picture story may be a good one but you must
decide on the scope of your idcea. How will you apply it to a ‘
situation. The following example details the importance of limiting i
your idea. Sergeant Jones, a photographer assigned to the Washington :
D.C. area, had an idea for a plcture atory. Being familiar with
the way papervwork can frustrat. those who work in administrative
offices he decided he would poriray this emotion. He decided that
the Pentagon would be a good place to cover. Researching the sub-
Ject and writing a script were his fi-st steps. After receiving
clearance to take pictures, hc¢ shot his assignment according to
the script. Proofs were made and upon evaluation he could not tie
them together to make a story. Except for different faces, all
scenes were similar. The approach to this picture story seemed
logical, but Sgt Jones fatled to contain or set parameters for his
idea. He applied his idea to the Pentagon which is fine except
that it is too broad of a subj.cL and would require too many
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photographs to cover it in ite entirety. Instesd, Sgt Jones should
have selected one particular office within the Pentagon. Thus con~
tained, his idea would probably have becn successful.

A picture story, beginning with an idea, goes through several
steps before it is presented to the reader. Figure 1 outlines the
steps of the photojournalistic scquence.

1deas for features can be your own or you may receive them in
the form of an assignment. An fdea may be suited to a picture
series, picture story, or even s documentary. With the exception
of spot news, your deadline is not {msmediate. This should provide
you vith enough time for researching your idea and planning the
beat course of action.

Planning and Research

Effective research and planning is hard work, but it pays off.
Research your subject by compiling 1ts history and background in-
cluding personalitiea, time, place, etc. The file of past base
nevapaper editions may reveal somé Gf the information you need.
Analyze the information you havc gathcred in terms of probdable
reading intereat.

The planning phase involves time phaaing coordination, and a
course of action {n the form of a shooting script. The following
are logical ateps in assignment planning:

1. Prepare a acript to include:

a. Posaible camera anglcs and compositional elements.

b. Lighting, existing or supplemental.

c. Shooting techniques that emphasize and support the idea.
d. Planning for the unplanned.

¢. Planning of intervicws with characters in the story.

2. Assure f1ilm processing and printing support.

3. Coordinate script with concerned personnel.

Part of planning is coordination between the 2ditor or writer

snd the photographevr. Lach stvp of the idea should be discussed
to assure the photographs will support the story. Without this
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coordination, the photographer will wvaste valuable time and
materiale shooting pictures that will have to be reshot. A
picture story must have continuity and a cohesiveness to com-
aunicate vith the reader. Without these quslities reader
interest will be lost.
THE COVERAGE
k. »i»ment Selection
When selecting equipment and materiales, match them to your
assignment. There is no standard list to fit every assignment.
Be sure to select and use only those {tems that you are thoroughly
familiar with. It i{s extremely important to have technicsl mastery
of your equipment so that you can devote all your efforts on the
job to being creative. The following list covers important con-
siderations vhen selecting equipment and materiale for an sssign-
ment.
1. Select s camers for:
o Shutter speed Tange
o Ease of handling
o Speed of operation
o Film size
o Exposure capacity
o Focusing method
o Method of composition
2. Choose lenses for their:
o Ability to produce the desired image siie
o Focusing control
o Ability to produce the desired perspective
o Speed

Completeness of Shooting

There are two ways to cover an event. You can document for
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. record by photographing the entirc event from ar overall viev;
or, you can photopraph from the photnjournalist’'s viev and shov
the sinute detofle of the event. The photojournalist’s vay fe
ususlly subjective because you try to portray for your viewers
vhat you perceive of the event. 1In either case, coverage mwst
be complete. Take enough shots to satisfy sll requirements.
You can never have too such coverage.

Mulriple Photographers

From every photographer covering an event. you will have a
different viewpoint of that event. 1n other vords. each photo-
arvapher will cover an evenat the way he sees §t.

Processing and Printing

SPEED. Speed is the esmence in ncws photopraphy. O01d nevs
is not nevs. You sust get your photographs into print before
they lose their timely effect.

You can use many techniques to speed up the photographic
process. MNigh-energy developers such as NC:110, yield ex-
cellent results along with quick development. it is possible
to veady & negative for printing In as little as five ninutes

— plus drying time. 1If you avre veally pressed for time (spot
. nevs), you can skip the procfing step and print gelected nega-
tives while they are still vet. Thia practice should bde used
dparingly becsuse negatives sre very casily damaped vhen handled
vet.

Rely on reain coated (RC) rrinting papers. They cequire a
waah time of leas than five wminutea. Tonal quality and finieh
are cxcellent for reproduction. Stabilization type processing
ia faat, hovever, it is also quite coatly. If coat is not a
factor, thies 1s & good methed.

Selection for Printing

Your responaibility for the assignment does not end when
you aubmit the proofa to the editor. The picture editor screens
your proofa for effective coversge. Then you work with the editor
and layout man in selecting and cropping for final printing. Wnile
final prints are deing made. you sseiat in the uriting of cutlinea
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and captions. Next, the assembled finsl layout is sent to the
printer. Of courac, the final step ts to wake the story avail-
able to the read{ng sudfence. As youw can gee, careful completion
of all steps is eamsential so that the Intent of the original idea
{as not lost. To insurc no loss of communication occurs, the pheto-
journalist must be {nvolved in all steps.

Space is the most important commodity of a newspaper. Any
spac 1ot committed to newsprint is available for advertising.
This i{s vhere a ncwspaper publisher makes the most money. For you
to have your vork published over advertising, your vork must be
excellent. It is becoming increasingly difficult to get pictures
published in size and quantity,

The size and quantity nceded by the editor depend primarily
on the available nevsprint space and the importance of the event.
Generally spesking, the use of modern offset printing equipment
nakes it possible for you tc give your editor an uncropped print
which can be cropped and enlarged or reduced during reproduction.
This makes your job easier and faster.

Layout

Methods of sctually lsying out a picture story will be covered Py
in a later text. It should suffice here to ssy that in the Jour- '
nslistic Sequence the layout should, whenever possible, be ac-
complished by both the photographer and the editor, or writer
as the case may be. This assures continuity snd if any questions
arise ss to the use of any photos they can be resolved before
publication.

Layout should be discuased during the planning stagcs of a
story so that certain shooting techniques may be used to ac-
commodate the actual layout procedures. Certain shots may re-
quire a specific angle to fit into the final layout. The photo-
grapher and editor should decide on this before any shooting takes
place.

Writing Text

The text or copy writing takes place in two atagea. The
first stage is accomplished when the photographer takes down
the information necessary to write captions. This is part of
! the photographer's job 1f a reporter is not present at the shooting.
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This information must be accurate; Names and places must be
spelled correctly; Dates and quotes must be correct. If the
information the photographer obtains is inaccurate, then the
story that {s finally written will be inaccurate. Therefore,
the writing actually starts when the first information {s jotted
down.

The second stage is usually left up to the writer. He takes
all the notes and assembled information and puts it into a logical
sequence. This takes a special talent few people have. A true
photojournalist has developed his writing skills along with his
photoaraphic talents. The key word in writing is accuracy.

Once all the pictures and text are assembled and layed out,
it goes to the printer for reproduction.

Photomechanical Reproduction

The processes through vhich your photographs are transformed
into newsprint, are varied. For this reason we shall discuss only
the standard engraving process.

Even a technically perfect photograph will suffer a loss of
detail when reproduced on newsprint. Don't let this fact change
your attitude about technical quality, because the poorer the
original the poorer the reproduction will be.

Standard Engraving Process

In this process a photograph is copied through a lined grid
known as a halftone screen. Halftone screens vary in range.
Course screens are used when reproduction will be on rough
textured paper such as newsprint. Finer screens are used for
smooth textured paper such as that used in magazines.

The halftone procedure produces a negative image composed
of a series of dots. The highlight areas of the halftone nega-
tive have a large dot pattern with middle tone and shadow areas
having progressively smaller dot patterns.

As in any conventional negative, dense areas reproduce light
and thin arcas reproduce dark on the final print. The completed
halftone negative is then brought into contact with a sensitized
metal plate, usually made of zinc. This combination is exposed
to strong light, creating a positive image on the plate. The heat
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from the light source causes the emulsion to congeal and adhere
to the plate in direct proportion to negative density. The greater
the density the less adherence.

The plate is then immersed in an acid bath which etches the
metal whereever it is unprotected by congealed emulsion. After
the first etching, the unetched areas of the plate arc given a
protective coating with a substance known as "dragon's blood."
‘c protects these areas during subsequent etching baths (some-
Lt ‘{ve or six) which are required to finish the halftone plate.

The finished plate is now ready for flat bed printing. The un-
etched, raised areas of the plate are coated with ink. The ink is
transferred to the paper as if it were a rubber stamp. Roll presses
require a matrix to be made from the plate. A matrix is a heavy
sheet of paper-mache-like material. It is pressed onto the plate
and it makes an exact impression of the etched plate. The matrix
is bendable and can now be placed into a cylinder where molten lead
is poured over it. When the lead cools {t is removed and trimmed.
This is then placed on the roll press for printing.

IMPACT ON THE READER

What is News ".

Why is a particular event selected as news? Because newspapers
are in business to make a profit and they only print news storics
that will sell newspapers.

The competition is very keen. Radio, TV and newspapers are
competing with each other for your money, time and interest. The
type of news that suits your reading needs sells their product.

There are seven criteria, any one of which qualifies an event
as newsworthy. They are:

1. Timeliness
2. Proximity
3. Prominence

4. Probable consequences
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5. Sex
6. Novelty
7. Humor

Timely Intereat

The daily newspapers’' greatest necd is apot news coverage.
In addition, they sometimes carry full page picture stories and
features. The reading public is attracted to these full page
spreada, and it is just good busincss to supply them. Technical -
advancea have made it posaible for pictures of news eventa to
flash across the continent and around the world, making photo
reportage available to the public within minutes after an event
has taken place.

Documentaries on war or social and economic problems through-
out the world are often covered by professional "staffers." Be-
caus: of their skill as photojournalista, these events are brought
before the public with tremendous emotional and visual impact.

The mud, blood, and guts, aa well as a jubilant victory in a war
being fought on the other side of the world, are often brought
before the public the same day the battle ia won. But whether

the profeaaional photojournalist is a "free-lancer” or a "ataffer,”
hia pictorial reportage has become a part of our daily livea.

Indeed, photojournalism has attained the status of a unique
and indispensable science; the skilla are well defined. Graphic
communication, aa exemplified by the phraae, "A picture ia worth
ten thouaand words,' ia the goal every photojournalist strivea
to attain.

Communicatea or Not

It can be aaid thst the phntojournalist communicates an idea
in much the same way a weaver makes a fabric. The photojournalist's
skill in using photographic equipment can be compared to the warp of
the weaver's loom. His ability to conceive an idea and then to ex-
press that idea by recording only those events which support his
interpretation mske up the pattern. In turn, the various com-
poaitional elemunts are comparable to the many threads which make
up the texture of the fabric. Tn complete the comparison, the
vmotional and visual impact woven inte the picture story dictate
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the human response in much the same way volors, pattern, and
texture punctuate the fabric for meaning.

Reader lnterest

The extent to which the photojournalist achieves graphic
communication is measured by the depth of the recader's interest.
Reader interest must be excited to the extent that the reader
lec s until communication is complete. The reader must experience
eve.y emotion and feeling the photographer intended to portray in
his photograph.

It is a recognized fact that pictorial communication ia a
potent means of persuasion. It can make or break the public
image of a widely known personality, gain public aupport for a
proposed program, or bring to the tenement dweller's aensibiliciea
the sun, wind, and flowers of spring. The talented photojournaliact
can depict life in the midst of its flow, capture a thin alice of
time out of hiatory, or record action at the peak of intensity.
The many varied effects of photojournaliam as 8 means of com-
munication are virtually unlimited.

ln view of the creative abilities and potential power of a
photojournaliat, we might aak ouraelves, "What kind of peraon is
a photojournaliat? First and foremost, the photojournaliat ia a
person who underatanda people. He {s a humanitarian in the true
sense of the word. He recognizes human emotions and objectively
{nterpreta them, communicating the meaning of a situation with
pictures aa a reporter communicatea with worda. He employs per-
sonal diplomacy, tact, and persuaaion, as well as a considerable
amount of physical energy, in working with and directing hia aub-
jects so that he might capture the full meaning of an event.
Where action is spontaneoua, he reacts instinctively, anticipating
the development of the action taking place. Above all, he is "in
tune” with the situaction at all times.

QUESTIONS

1. In what step of the journalistic sequence do you decide
on lighting requirements for an assignment?

2. Why should you, the photojournalist, be involved with all
steps of the journalistic sequence?
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3. What happens when there Is morce than one photographer
covering an assignment?

4. Name three factors that are used in deciding which events
to cover.

Exercise
PROCEDURES

From the following situation, determine what effect, if any,
failure to follow the journalistic sequence had on the final product.

You photographed an awards ccremony downto'n. There were many
city officials and high-ranking military members at the presenta-
tion. You spent many hours at the occasion and shot several good
photographs. You were so busy taking pictures that you failed to
take names of the individuals you photographed.
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LEGAL AND ETHICAL CONSIDFERATIONS
OBJECTIVE

Given legal and ethical situations common to a photojournalist,
aine which, tf any, rule(s) of legal and ethical conduct were
violated.

INTRODUCTION

The photojournalist, as an active and inquisitive member of
society, must be aware of the many legal pitfalls that await him
as he documents life around him.

INFORMATION
THE RIGHT TO PHOTOGRAPH

Your right to take a photograph, unlike the right to exhibit
or publish, is almost unrestricted. Do not, however, make a
nuisance of yourself by endangering or interfering with other
people's activities. The aggressive photojournalist who shoves
bystanders out of the way and discharges his electronic flash
directly into people's faces is likely to end up with a black
eye or, even worse, by defending his actions in a courtroom. The
best course of action is to combine tact and firmness in the pur-
suit of photojournalistic endeavors.

To pursue the point further, you may take pictures as you like
in a studio. The only restrictions are that you must comply with
any local restrictions that apply to the operation of any business.
(Example: licenses, building codes, blue laws, etc.) The greatest
precaution you must take is insuring that your total operation is
safe. Customers, models, agents, and all others are considered
invitees and therefore are entitled to be protected from injury.

If a model should slip on a faulty staircase or a customer receives
burns from exposed heating pipes, you can be held liable and they
can bring lawsuits against you or your business to recover for re-
sultant injuries.

Out on the street there are virtually no restrictions to the
taking of photographs so long as you don't interfere with the flow
of traffic. During emergencies you may be properly restricted and
ordered by police, fire fighting or rescue crews to move far enough




away from the scene 80 you don't injure yourself or interfere with
their actions to save lives and property. This may seem very re-
atrictive to the photojournalist who is trying to get the most
offective shot. If you have establishced rapport with local police
and fire fighting units beforchand, then you may be allowed to work
in a little closer. The best way tu lnsure that you come through
with a good photograph of the event is to always have a telephoto
lens ready when the need for one arises.

When entering onto private property, you are subject to all re-
strictions set by the property owner. The use of cameras or related
photographic equipment such as flash, tripods, etc., may be restricted
or prohibited at such places as muscums, theaters, sports arenas, and
restaurants. Be aware of any house rules and contact the owner to ar-
range exceptions to the rules when particular coverage is essential.

Legislatures and government agencies at all levels have made rules
and passed laws that place limitations on photographic activities.
These include restrictions on the copying of securities, money,
stamps, legal documents, photography on government installations,
or court cases. These are just a few of the limitations. Know the
lav and before proceeding, contact the particular information office
of the interested agency to clear your way.

THE RIGHT TO PUBLISH OR EXHIBIT PHOTOGRAPHS

Legal and Ethical

Once the photograph has been taken, the big qQuestion is whether
you can publish or exhibit ift. Normally, there is little difficulty
when the photograph is a scenic or a parcel of property. Photography
of people, however, involves the right to privacy. The right to pri-
vacy is the right to be left alone. An invasion of privacy may arise
when an unauthorized photograph of a subject is used for advertising,
purposes of trade or in connection with a fictional story. An ex-
ception is that an individual usually cannot claim an invasion of
privacy if a photograph is connected with current news or articles
of an informative or educational purpose,.

Using the aforementioned guidelines, you could not release a
portrait of a young lady to a bread company for advertising pur-
poses without her permission. Nor could you use your favorite
picture of a man smoking a cigar to illustrate a fictional account
of rum running during prohibition. 1If an individual's picture is
taken during a raid on a "bookie" operation, he can't complain when
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he sees it spread across the newspaper because this is current
news. The lives of public figures are constantly being scrutinized
but the famous have had little success in staying such intrusions.
Articles about old figures in the news such as an update on the
life of a former child prodigy is news of interest to the general
public.

Some courts have held that if a photograph used in an educational
article would be offensive to ordinary sensibilities, the person i{n-
volved may have a cuase of action. In Leverton vs Curtis Publishing
Company, the court held that a child has a case where a brutal photo-
graph of her lying on the street following a hit-and-run accident,
though originally of current news, was improperly used in a general
article regarding reckless pedestrians where there was no proof that
the child was careless.

The courts must continually balance the desire of people to be
left alone with the legitimate public interest in all facets of
current events.

LIBEL. Libel causes a loss of respect by the community towards
the victim. A photograph either intentionally or through distortion
or by its connection with a caption or article may injure the re-
putation of the subject by bringing the subject into ridicule, hatred
or contempt. A picture that imputes crime, low morals or behavior
which isolates the subject from the community is considered libelous.

COMPARISON OF LIBEL AND SLANDER. The terms libel and slander are
so closely related that they are often confused.

Slander is the utterance or the spreading of a false statement or
statements, harmful to another's character or reputation. Legally,
slander is spoken as distinguished from libel, which is written.
Libel is considered to be more lasting and damaging than slander.
Since libel 18 more commonly brought to court, we will discuss it
further.

For a photograph to constitute libel, it must be published, be-
cause mere possession of the offending picture is not sufficient.
The term publication, however, is very broad and includes showing
the picture to another or placing it on display where people are
likely to view it. Mistaken identification may also result in libel.
A caption identifying Mr. John Smith as a criminal coupled with a
picture of the wrong John Smith would be actionable. Truth, though
not a defense to an invasion of privacy action, is a defense to libel
in a majority of states though a few hold that even ‘ruth is not
enough where the libel is malicious. Many photographers are under
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. the impreasion that a photograph {s always truthful, but photographs =
do create distoritons that may unintentionally make any person look
ridiculous.

Photojournalists in partlicular should be concerned about the

method of presentation of their photos. While the original picture

may not have been libelous, if it is retouched, or accompanied by

a particular caption or article, it may become libelous. This is

the great danger in using stock photos, or, for that matter, any

photograph where there {s not a8 modcl relcase for each identifiable

person in the photograph. Even the use of a photograph of a building ‘

may be actionable. For example, the picture of a store connected with }

an article about the sale of {llegal imports.
\
|
\
|
\
|

Model Release

A model release in many states may be oral or written. The

written release, however, is much preferred as it leaves no doubt

as to the intentions of the parties. Furthermore, many magazines,

newspapers, advertising or picture agencies require a release to be

submitted with the photograph. A model release represents the consent

of the mubject to the use of the photograph. The subject's consent |

need not be paid for, but it must be freely given. In the case of & |

minor, the parent or guardian must sign the release. A model release . |

should be very broad in coverage permitting the use of the photograph |
‘ for any purpose, such as for advertising or fictional stories. Fail- — 1

ure to have a very broad release may cause problems where the photo is

retouched and, therefore, quite different than the original or it may

be used in a completely different way. (An example of a model release

is on the following page.)

Ownership of a Photograph

THE MILITARY PHOTOGRAPHER. Who owns the photographs that you take?
The general viewpoint is that the customer or employer owns the photo-
graph in the absence of an agreement to the contrary. In the business
of portraiture, the custom i8 that the customer owns the photograph but
the photographer retains the negatives though he may not use them ex-
cept to make reprints at the request of the original customer. This is
4 business arrangement that gives the photographer the opportunity for
additional sales. In the ordinary employment situation (your employment
with the military is included), the employer retains the ownership of
all photographs taken during the course of the photographers' employ-
ment. In the military, this broad view may apply to both "on" and
"off" duty, particularly when the photographs are of any military
activity. The use of personally owiued cameras and photographic
cquipment are at the option of the military photographer but do not
alter ownership of the photographs.
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An iwportant aspect of ownership (s the securing of a copyright.
There are two types of copyrights: Common law and statutory. Com-
mon law copyrights protcct onc's creative work without registering
it prior to publication. It is wisc to obtafn copyright protection
by registering your photographs with the United States Government
prior to publicatlion. Once publication takes place, another re-
gistration of the photograph is necessary. You may also publish
without prior registration by having the symbol (©) or the abbrevia=
tion copr. accompany the publication and then register the photograph.
Tiie best.way for a prolific photographer to protect his photographs
{s to group them into a loos¢ leaf binder and file the necessary
copies with the government, thereby protecting a number of photo-
graphs at once. Failure to properly protect yourself may result
in the copying of your original work without recourse. Remember
that yourggork must be an independent creative effort in order to
obtain a ®pyright.

SAMPLE MODEL RELEASES

In consideration of my engagement as model, upon the terms
hereinafter stated, I hereby give X, his legal representative
and assigns, those for whom X, is acting, and those acting with
his authority or permission, the absolute right and permission
to copyright and/or use, re-use and/or publish, and/or republish
photographic portraits or pictures of me or in which I may be in-
cluded, in whole or in part, composite or distorted in character
or form without restriction as to the change or alterations from
time to time, in conjunction with my own or a fictitious name, or
reproductions thereof in color or otherwise made through any media
at his studios or elsewhere for art, advertising, trade, or any
other purpose whatsoever.

I also consent to the use of any printed matter in conjunction
therewith.

I hereby waive any right that I may have to inspect and/or
approve the finished products or the advertising copy or printed
matter that may be used In connection therewith or the use to
which it may be applied.

I hereby release, discharge, and agree to save harmless X, his
legal representatives or assigns, and all persons acting under his
permission or whose authority for whom he is acting, from any liability
by virtue of any blurring, distortion, alterations, optical illusion,
or use in composite form, whether intentional or otherwise, that may
occur or be produced in the taking of said picture or in any subsequent
processing thereof, as well as any publication thereof even though it
may subject me to ridicule, scandal, reproach, scorn and indignity.
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I hereby varrant that I am of full age and have cvery right
to contract in my own name in the above regard. 1 state further
that I have read the sbove suthorization, release and agreement,
prior to its execution, and that 1 am fully familiasr with the
content thereof.

DBEE + « « « o o o s o o s s+ s+ o o e s 4 s e e e s e e e .
NARE . « ¢ ¢ o o o s o o o o o o s o o s o o s o o o o s o4
WILNEBE « « « o o o o o o o o s o « s s s o o o v o o s s s o o
AdDT@BB . « + + « « o o o o s o s s o s s v s 4 e s s e e s e s

1 hereby affirm that | am the parent (guardian) of (name) and
for value received and without further consideration 1 hereby irre-
vocably consent that each of the photographs which have been taken
of him (her) by (name of photographer) and/or his (her) sssigns
may be used for advertising, trade, illustration, or publication
in any manner.

(Name of parent or guardian)

ED;t;).

There is action you can take if your film or photographs are
damaged through the acts of others. For example, the photographer
who relies on an independent lab may bring suit when his film has
been processed improperly unless that laboratory can clearly es-
tablish that the photographer understood that their liability was
limited only to the cost of replacing the film rather than the market
value fo the photographic images lost. The photographer in an effort
to win his case, must be able to establish that the film was originally
good by showing photographs from film having the same batch number.
To prove the market value of lostr images, he must have records of
priot sales of similar pictures or a customer contract. Along these
same lines you should fully insure your work at its market value
whenever you are mailing or shipping it.

Hopefully through this revicw, you now have a better understand-
ing of your rights and obligations as a photographer. It is a good
practice to retain legal counsel to advise you of existing laws per-
tinent to the , isdiction that you are operating in.
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Ethical Conduct

MILITARY. As a millitary photographer your conduct fs set by

military regulstions and coden of condurt. These renge from Uniform
Regulatfons to Customs and Courtesics. The military photographer (s
not generally thought of as that overbearing individual who pushes
people aside to get a photograph. You will cover most assignments
alone having no competition in getting the best shot. 1t is, there~
fore, customary to be polite and unobstrusive. This {8 not to say
that when it becomes necessary to direct the action of the subject,
the military photographer should shy away from his job. There are
times when you must take charge of a situation but do it in a
courteous manner.

CIVILIAN. A civilian photojournalist's conduct on the job is
not that different from the military. People apprecfate others who
are polite and considerate of others feelings. By using a little
tact you can get yourself into almost any situation without em-
ploying bullying tactics such as stabbing people in the back with
your telephoto lens or stepping on toes to get to & news breaking
event. There will be times when valor becomes the better part of
discretion. When you must get situated to get the shot you want
it becomes necessary to push through a crowd. Be cautious when )
enploying this tactic unless you happen to be 6'S" and weigh 240
pounds. .

Whether or not to shoot a particular situation is at your
discretion. If you feel you must make record of an event no matter
how gruesome or revolting it may be, by all means shoot it. The
decision whether to publish it can be made later. If it's important
enough for the general public to be informed of, then the publisher
is obligated to print it. An example would be a picture of a drowning
victim. The picture in itself may not be in the public interest but
if the accompanying story points out that the victim drowned because
of inadequate safety practices at the public place where the drowning
occurred, then the public is jolted to take action which could save
lives in the future.

MILITARY RULES AND LOCAl. POLICIES

The Alr Force has regulations governing all aspects of photography.
Refer to them as needed. Some situations may be peculiar to the local
area in which you are assigned. Contact the office of the Staff Judge
Advocate for interpretations and answers to questions concerning the
legality of your photographic undertakings. Remember to check it out
before proceeding. Being your own lawyer is not in your best in-
terests. Let the legal professionals decide for you.
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. QUESTIONS

1. What 8 the msjor distinction between libel and eslander?

2. Who owns the negatives and photographs that you take of
official functione?

3. What te the purpose of a model release?

4. How can you prevent gomeconc from copying your creative work?

SUGGESTED READING
. "Photojournalisae™ by Rathstein, Pages 205 thru 218.
Exercise

Read the following situations. Determine which rules. if any, of
legal and ethical conduct were violated.

An NCO was photographed in uniform at the NCO Club. He was sitting
at the bar drimking. He waa not obviously drunk, however, the bas:
paper used the photograph in an article on drug and alcohol agbuse.

Which rules, {f any, of legal and ethical conduct were violated?

You plan to enter a local photo contest with a picture story
depicting human emotions. Some time ago you covered a fire in the
housing area. Among your pictures published in the base paper was
a ahot of a father grieving over his injured son.

1f you include this shot in your picture story, have you violated
any rules of legal or ethical conduct? 1f so, which ones?
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PRE~-EVALUATTON PICTURE STORY
OBJECTIVE

Plan and produce a picture story consisting of five to seven
photographs that tell a story. FExpose, process, and proof a minimum
of two rolls of B & W film. Selcct the best five to seven shots and
make two prints cach, any size up to 8 X 10 in (20 X 25cm). Turn in
the proofs and prints for class critique and Instructor Evaluation.
Prints must be technically correct and editorially acceptable.

INTRODUCT ION

Photojournalism is relatively new in the military. Our first
objective is to determine your present photojournalistic abilities.
In the Air Force, two-thirds of our photography Is "record photography"
and the other third is photojournalism. Record photography is the ac-
curate, overall recording of events, whereas photojournalism is the
recording of the minute details of events. This point is emphasized
throughout the course.

Approach of the Photojournalist

You may be objective or subjcctive in your approach to your subject.
When you are objective, you record the subject as faithfully as possible.
You present the subject for the viewers own interpretation.

When you use the subjective approach, you angage your own feel-
ings Into your work. You approach your subject from the standpoint
of your reactions to it. You want the viewer to feel as you felt
when vou photographed the subject. 1In this approach the viewer sees
what the photographer perceived when making the photograph.

‘To photograph the abstract, you must use the subjective approach.
The abstract involves feclings, rhoughts, and emotions rather than
tact.

A photographer that captures an abstract idea or emotion conveys
to the viewer something with which he can identify. It stimulates
the imagination and causcs the viewer to react emotionally.

You must understand what abstract elements cause people to react
and then you must see thosc clements in a subject and react to them




o

yourself when creating a photograph.

You must see beauty and ugliness, feel love or hate, wonder at
the great and small, and sense and appreciate your own emotions.

To communicate the abstract in a photograph, you must develop
and use your own sensitivity. The more you use it, the better your
photographs will become. They will become a successful relfection
of your experiences and emotional nature. The more you use your
emotions in creating your photographs, the more your viewers will
become involved with them.

Composition Review

Since the personnel selected to attend this course have had
varying degrees of experience in photography and/or journalism,
we feel it is appropriate to conduct a review of the basics of
composition.

Good composition does not just happen, it has to be created.
Poor composition on the negative can sometimes be corrected during
printing, but you should remember that composition is primarily
your responsibility, since you are the persom behind the camera.

There are many possible reasons for an unsuccessful photograph.
The biggest cause for failure however, it poor composition.

Cameras don't take plctures, people do. You, the photojournalist
must observe and analyze the situation and then react according to the
way you feel about it. Although to observe is to see, much more is
expected of you. You must think about what you are observing. When
you first look at a situation, try to sum up its overall message or
meaning. The only way to be surc that you can successfully complete
your photo assignments is to develop your ability to observe,

How can you train yourself to be observant? By practicing.
When you go on an assignment, first look at the entire scene.
Observe the subject and everything around it. Then evaluate
each element within the scene and determine its relationship to
the subject. Ask yourself these questions: '"Does the background
detract from the stature of the subject? Would it improve the
photograph if extraneous objects are eliminated?” Be alert and
mentally select the best camera position and angle that includes
only those elements that enhance your subject. Be alert to every-
thing. Anticipate the action and react quickly to get the shot
that you want. Being in the right place at the right time does
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not always happen by chance. More often than not, it is the result
of your visual awarcvness and ability to obscrve and react.

But there I8 more to picture taking than merely preparing for
o shot. The real test of your artistic ability occurs when the
vxposure is made. Have you arranged line, form and mass within
the photograph to produce a plcasing vffect? Each photographer
can be identified, to some extent, by his style in much the same
way that an artist is identifivd by his work. The work of many
photographers excites the viewer because beauty of form and line
are portrayed. They have developed their ability to observe beauty
in a scene and to express this beauty in a photograph. You can also
develop this same ability through experience and perhaps you will
develop your own style.

There will be times when you will want to enhance or even
create, a mood, aensation, or .motion for your viewers. For
example, suppose you perceive the beauty of line and form, and
the mood of a misct-shrouded harbor. You must use your skill
and knowledge to capture on fitm, the placid serenity of che
lines of the tall masts above the fog enshrouded boats. 1In
another instance, you might phoiograph the sharply chiseled
features in a character portrait, so that the finished product
nas a cold, stone-like, sculptured appearance. This is your
interprecation of what you perccived. You can cnhance your work
furcher by making solarized or bas-rellef prints.

NOTE: To make a solarized ncgatlve, expose a partially
developed negative ur positive to light. The degree
of solarization depvnds upon several variables; initial
cxposure, exposure atter part- 1l development, and che
incensity of che light used ¢ . the second exposure.
You can solarize th¢ negative and/or the print depending
on the effect desired.

Make a bas-relief print by ~uper{mposing a positive and
negatlve image, emulsion-to-emiision and slightly out of register.

Your success in communicating ideas with pictures depends upon
your knowledge ot the elements o a photographic scene and your abillcy
tu control them and use them t¢ your best advantage. Most of these
are given In the following paruyraphs.

Lxercise 1

Answer the questions In thi. exervise, then check your answers
at the top of the next pagu. [' your responses are incorrect, study
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the material again.

1. To photograph the abstract, you must use the
approach.

o emn - 0w om— -

?. The main reason a photograph fails is

3. How can you train yourself to be observant?

CHECK YOUR ANSWERS AT THE TOP OF THE NEXT PAGE
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Exercise 1 Answers
1. Subjective
2. poor composition

1. practice

LIGHTING CONTROL. For scencs where lighting can be controlled,
choose low key lighting whun you want to emphasize an ominous sit-
uvaction or sinister mood. Use high key lighting when vou want to
create an unreal quality. Use crosslighting to emphasize depth,
perspective, or subject texture.

LEADING LINES. Leading lines: draw the viewer's attention
immcdiately to the subject. To he effective, they must lead into,
not out of the picture. Almost uanycthing can be used for a leading
line such as a road, a shore line, or a fence. Photograph from the
appropriate angle go that leading linca lead into the picture.

BACKGROUND. The backpround of a scene is the last element you
sce when taking a photograph and it is the first thing you notice
when you make a print. Before¢ you snap the shutter, take a good
look at the background. It may add to the composition or if cluttered,
it can be very distracting. For example, a telephone pole "growing”
out of your subject's head is definitely distracting. Make sure that
yos have good separation betwevn your subject and the background. If
the subject and background are ni-arly equal in tone and contrast,
they will appear to blend together, making i¢ difficult for your
viewers to pick out the subjeci. Remcmber, a good background is one
that doee not conflict with the subjecr. If the background is clut-
tered or does not relate to the subject, then make it indefinable by
pla-ing ft out of focus. Retain those background elements that re-
late to the subject such as a shot of a famous chemist before a sub-
Jued background containing an array of laboratory equipment. This
{s characteristic of the subject and it adds to the composition.

FORFGROUND. Like the backyround, if the foreground does not
contribute to th: photugraph, then eliminate it. A foreground
should lead toward, relate to, ov frame the subject. 1t must
In som: way vmphasize the Subjeet or the purpose of the photograph.
The foregrournd can be an cEfective part of composition, but you
must carefully evaluate It for . {fecciveness.,

SW GIAZR2Y1H2 O01-1T1-1




CAMERA POSITION AND ANGLE. Select a position that enhances the ‘
subject and purpose of the photograph. An unusual angle may achieve
the greatest viewer interest. You might select a camera position and
angle which includes a large arv¢a, or for more impact you could, de-
pending on the situation, move in for a close-up shot. Your judge-
ment is always on trial. For instance, how would you handle an
accident scene involving a child, a tricycle, and an automoblile?

You could use a camera angle and position that shows the scene
framed through the crumpled tricycle with the tricycle out of focus
and the scene sharply in focus. For another shot of the scene, you
might show the dented fender of the automobile in the foreground
with the legs and feet of a policeman on the other side, in the
background. For the center of interest in a picture story, you
could photograph the grief-stricken mother on her knees, bending
over a covered stretcher. Only a well-selected camera position

and angle can produce a one-shot story.

SUBJECT IMAGE SIZE. The subject image size provides the
"punch” 1in the picture. This does nto mean that the subject should
always be the greatest mass in the photograph, nor should it be the
smallest mass. This depends upon the added impact that is needed
tc make the ricture a winner. Here again, final judgement is up to
you.

TONE AND BALANCE. Tonal separation of a subject from its sur- —
rcundings tends to i{solate, identi{fy, and emphasize the subject. .
if -onsl sepsration ia not good, reproduction i{s difficult. You
2ust 2.30 b: sensitive to the effect of balance in composition. With-
ou- 1t the pnotugraph seems insecure. You can oftan improve balance
{a a photograph by the use of leading lines., When you evaluate a
scene Scr balance, you should ask yourself; "Does the picture look
right? 3hould someching be added tc the scene? Should something
be removed?"

IMPACT. Th2 impact of a photograph is measured in terms of irs
effec: upon the sensibilities of the viewer. It can produce a glven
emsticn, feeling, or mood. All photojournalists should try to produce
photographs that contain maximum impact: excite the reader; promote
the greatest reader response; and tell the story without providing
additional informaction. When this occurs, communication is complete.
The pictorial composition should excite the viewer without resorting
to sensationalism or Insulting his intelligence.

PURPOSE. One of the most (mportant things a photojournalist should
remember is to never take a photograph without a purpose. If you are
reporting on a house fire. you should only take those pictures which
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Rgraphically portray the incident.  You might phorograph the fireman
and apparatus in action. By poriraying grief or fear., you might try
to induce readers to sympathize with the people who have lost thelr
home. The incident should be sortrayed with all the intensity and
scnsitivity that you can put 1:1a0 ¢ach shor.

Although the nine points w. have just mentioned are perhaps
most important, you should also be awarc of the following:

Form. 1t should be simpl. and bold.
Pattern. Ryrhm and repetiition can add interest to a display.

Spontaneity. This is trulv one ol the keys to successful
photography.

Contrast. You can add subsiance to your photograph and make
it dramatic through the internlay of light and shadow.

Stmplicity. Promotes visu:l impact.
Textuze. Adds life to the photograph.

Depth. Can be created by awing crosslighting. or by includirg
ar. object in tne foreground to frame the picture and lead the reader's
eye to the subject.

Detail. DJecail adds reali:m and character.

Motior.. Although action may be stopped in a photograph, appérent
my*t fon adds life ro the picture

There are many times when vou are unedle to maneuver into the
hest pos.tion to get a particular shot. You may have to shorst
over the heads of peoplt or yoo may not be clos:: enough to get
a ,roper image slze. Some of rhiese problems can be overcoms
guring printing. The exteat ot (orredction is usually limited to
vliminating undesirable object: 1n rhe background or foreground
or to voatrolilng image stze.

It {s vommon practice ro tachten up on 3 subject. That ts, to
exclude everything but rhe ¢lem nrs needed to convey the message of
the photograph. Sometimes tonal separation can be improved by
dodging during prinring. Aalse., intelligent cropping van often
vresCue o shot that 1e otherwie. doemed.  Although printing rechniquues
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may be used to improve composition, rhey should never he uscd as
a crutch. You should makce every possible attempt to compose in
the camera. The next time you R0 on an assignment, remember the
following tips for good picturv taking:
1. Have some goal in mind before you go out to shoot.
2. Think first and shoot fast.
Plan ahead, be at the right place at the right time.
Isolate for impact, see it simple and see it big.
Take it from above, below, near and far.

Don't let foreground interest become the main fnterest.

There is more than one picture in every acene.

Don't let your subject '‘mug’ the camera.

9. Place the center of interest off center.
10. Frame for impact.
The Picture Story

A picture story is, as the name indicates, a story exprvssed
in pictures. All picturc storivs are esscntially the same, although
cach may vary slightly in form, style, or content. All have a be-
ginning, a peak of Interest, and an ending. In many ways a picture
story is comparzble to 2 written essay, or a full length feature.
The major difierence is that the picture atory communlcates with
picturea inatead of words.

The picture story lenda ftself to many atylea. [t can be a
brief sequence of shots or an extensive picture essay. It can be
carefully arrenged and posed to achieve a desired effec. or it
can be recorded naturally and Informally. Because of its versas
tility, you are afforded conaiderable freedom of expreasion.

A picture story can be used to present information. ideas,
emotion, or action in a way that allows the viewer to choose
his own pace. Whether the aerics of eventa depicted ook place
over a long period of :ime or ocenrred simultaneously, the viewer
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is able to study the serivs of photographs at his lcisure. Nothing
Is more effective than a photogxraph in recreating an event. The
viewer's attracrion to a picture display secems to be a natural

human response. Why are peopli attracred to TY and motion P1CCUre37
Perhaps it is because the viewar has a sense of participation in the
cvents taking place on the scereen. In many cases the action is so
realistic that the viewer becomes emotionally involved.

The same can be true of the pictorial narrative. There seems
to be a strong attraction that :auses the reader to mentally parti-
pate and identify himself with the presentation. The popularity of
plctorial magazines proves this theory. Today, the more progressive
newspapers are using an adapted form of the pictorial narrative. In
all areas of modern photojournalism, the picture story plays an in-
creasingly Ilmportant role.

Although the picture story 13 a relatively new means of com~
munication, it can be the most : ffective. It can be used to present
a detailed account of a newsworthy event, or it can take the form af
a feature story depicting a not.d personality or an aspect of con-
temporary life.

Today, newspapurs and magazines us: picture stories in three
different ways: first, is to usc a combination of captions and
cutlines along with the related picturvs to tell a story. With
this technique, th» pictures tell the story, while the captions
aal cutlines mereiy elaborate upon the presentatior.. The second
way ugses a nerles of plctures tclling a story, introduced by a single
neadline type of caption. Finally, tne third wey uses pictures that
are subordinate to the narration, throughout the text of the written
gcory.

Planning a Picture Story

Now that you know what a pleture story is, let's discuss how

it is created and developed by (I photojournalist and the publisher.
"he process of crcating the picture story begins with an idea. The

1dea incliudes a specific story t .pic that will appeal to the viewing
audfence. Unlike a spot news item, the picture story is designed to

convey a message that will appeal to the experiences and interests of
the majoriry of people. You must take care to kcep the main 1dea with-
in well definec limita. Here is .an example of limiting tae idea. To
meke an In-depth photographic nacrative on a university it would re-
fquire extensive planning and a (insiderable amount of time to execute.
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Such a massive task may not be suiftable for treatment as a picture ‘
story. . To correct this. you could single out a specific course with-

in the university to help reduce the complexity of the task and place

it within workable limits. If you do not limit your idea, you endanger

the effectiveness of the end froduct.

RESEARCH. Now that you have an idea for a picture story and have
set it within certain limits, the next step in planning is to re-
c~arch the subject. Talk to the prople involved. lLearn what to
exn, .t on the scene so that you can plan your shots. By identifying
key reader interests, you may reveal the type of lead-in shots you
should take. Research is essentfial to good planning.

THE SHOOTING SCRIPT. To maintain continuity in your picture
stories you should always prepare a shooting script. A shoot ing
script provides added assurance of your success on the job. Tt
serves you in much the same way that a planned route through a
busy metropolis serves the unfamiliar traveler. A script is a
life saver in a maze of action and confusion during the assignment.

The content of a shooting script should specify camera angles,
lighting, and subject arrangement. It may contain detailed instruc-
tions for staging an eveat, or it may contain only general informarion
for an uncontrolled event. In either case the shooting script should
only be considered as a guide, subject to change as is dictated by -~
the actual situacion at the shooting scene. .

When on assignment, you can "wager your lemscap” that an unplanned
incident will occur. Be alert and aware of everything happening around
you on the actual assignment. An unplanned jincident could result in
your best shot. To catch an unplanned shot and then continue on with
the script, is a mark of the professional photojournalist.

While shooting the assignment, you should keep one important
thought uppermost in your mind. That is the need for continuity
of the theme or idea. The script you write helps to correlate the
picture with the narrative, but it is up to you to make sure that
you do not stray from the central theme. Continuity holds the story
together and makes it easy for the viewer to understand. It could
be referred to as logical progression because it causes the viewer's
thoughts to progress naturally from one photograph to another in the
picture story. T

Through the use of good planning. the elements of composition
will be fused together in such a way that understanding and com-
munication are effortless fo- th- viewer. Some of the principles
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of continuity are:

1. Repeated identity. (The same subject appears in every photo-
graph).

2. Chronological development. (Proper time sequence)

3. Evolution. (The story is developed with respect to time
and space such as a "how to do it yourself" story).

You also maintain continuitvy by using one theme throughout the
picture story. For example, a story about a poverty striken area
should emphasize poverty in every plcture. Although old buildings
and starvatfion are prominent thioughout the picture story, the
people doing the suffering are the main theme.

There are other things to consider when planning the assignment.
How many shots should you take? The complexity of the assignment
has some bearing on this factor. Remember this - you can always
take too few shots but you can ncver take too many. Film is re-
latively cheap so don't let its expense be a factor on how many shots
you take. The publication space for your story may be limited to six
photographks, but 1£ you take thirty-six shots you have a wide se-
lection to choose from, making vour chances for a quality picture
story a lot better.

Remember, 1f you want to be a successful photojournalist, Yyou
must [roduce photographs that are published. If your pictures, or
picsare stories remain unpublished, it may be for the following
reasons:

1. The imag: size was ¢ither too small or too large.

2. You did not use a good camera position.

The 3ubjcct arrangement was inappropriate.

The background was distracting.

The foreground was distiacting.

‘Tone and balauce were untuitable for publication.

The photograph lacked imact.

The photograph failed to commuunicate.
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9. The event or idea was of too little signuificance.

Another aspectsof photojournalism is taking notes while on
the assignment. You can do your own note taking or if you have
an assistant, have him take them. Write down the where, when,
why, what, who, and how of the story. This will provide you
with the information from which to write your captions, cutlines,
and story material. The information must be accurate, so don't
trust your memory. Events have a habit of unfolding rapidly
and activity becomes so hectic that it is very easy to forget
the details.

Layout

Once you have shot your picture and the negatives you selected
have been printed, the next step is to lay out your story into a
pictorial display. First, select the kcy or lead picture which
is also known as the "eye" catcher. This photograph should
immediately catch the viewer's interest and lead him to look
at the rest of the display. It must have great impact and
should express the central theme of the story. In most cases
this is the most nowerful and dramatic picture in the story.

Place it in the most prominent position and generally speaking

it shkould be larger chan any of the othcr photographs. Arrange

the remainder of the photographs so that they elaborate or expand
upon the idea established by the key picture. When all the prints
are arranged correctly, the finished product will }-ave & harsonious
appearance.

The picture story is an effective form oi graphic narration.
It can be presented as a picture series, a picture essay, or a
picture feature. It can be used to depict just about any aspect
of 1ife. The picture story begins with an idea and after much
thought and planning, it is recorded on film and finally organized
into a photographic display. You, the photojournalist, are the key
to the success of your picture stories. You alone, have the freedom
to praise, analyze, or condemn the subject of your picture story.
You can make a picture story say without words, what you feel. When
your message is clear and effectively conveyed to your viewers, your
mission as a photojournalist is a success.

The following list of Do's and Don'ts for photojournalists will
be helpful to you in completing this and other assignments within
the course:
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1. Study the basic principles
of makeup--unity, halance, con~
trast, emphasis—-in journalism
books, texthooks, and special-
ized books on headlines, makeup,

and typography.

2. Simplify headlines so that
type combinations are legible,
attractive and harmonfous.

3. Use headlines in caps and
lover case, svoiding all cap
headlines for [mportant points
and small headlincs for small
pointsa.

4. Plan the makeup uf each pape
carefully avoiding continued or
"jump" storiea and headlines.

5. Count headlines carefully

80 that the lines are about

the same length or vary not

more thsn one and one-half uni's
from line to line.

6. Vary the nakeup from page t«

page--not to play with patterns--
but to express the beat judgement
of content.

7. Jse only pherographs that ave
teeanically good--clear, sharp,
accurate.

8. Uge only photographs perti-
nent to the story that you are
telling on that layout--avoid an
atrention-grabber just for the
sake of display.

Y, Plan your shouts so they hav
a place in your story.

SW G3AZR213:52

DON'T

]. Unme an attention-grabbing head-
line that is ornate, illegible, or
too big for the space; usually it
should be small enough to be shifted
as the makeup dictates.

2. Tolerate smudgy orinting.

3. Print tombstone headlines, label
headlines, or copy blocks without
headlines.

4. Express personal opinions in
copy.

5. Continue a copy block to the
right of the headline at a point
higher than the headline.

6. Use "say nothing' headlines which
fill space, but do not assist in tell-
ing the story.

7. Express personal opinions in
headl ines.

8. Allow prepositions to dangle at
the end of any line in the headline.

9. Use photographs just to fill
space.
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10. Stress action pictures 10. Assumy that everyone who
which tell the story effectively. participates in an activity must
be In a picture,

11. Insist that copy be re~ 1. Shoot random shots to €111
written if necessary, to con- space.

fars tc the standards of good

writing.

Exercise 2

Ansver the questions in this exercise, then check your answers
at the top of the next page. 1{ your rvsponses ate lncorrect, Tead
the material agaln.

1. The most neglected area of a photographic scenc is the

2. 1f you have a subject in a red shirt stand in front of a
green shrub, what, if any, prodlems might you run into?

3. A good shooting script helps you maintoin _ .
in your picture story. .

CHECK YOUR ANS £RS AT FIF TCOP OF THE NEXT PAGE.
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Exercise 2 Answers
1. background

2. tone will be a problem heesuse rod and green will reccrd
almost the same shade of grey on black-and-white film. Filters
could help.

3. continuicy.

M1..S10N
EQUIPMENT AND SUPPIL.LES
Basis of Issue

35mm camera set 1/student
Electroni: flash 1/student (optional)
Nikor tanks and rcels As needed
Projection princir 1/student

Centact printer 1/4 students

Paper, printing As needed

Film, bulk As needed

PRICEDURES

L. Develnp a story ides yon would like to tell phoctographically.
't might be one you have previounsly done for your base paper. Do what
rlanning you would normaily do nnd go about your shooting as you would
back at your bas-. We will help you in any way we can; finding a loca-~
tion or area that is unfamiliar to you due to not having been to Lowry
before.

a. Determine a frame for tnc idea. Contain the ides within work-
able lirics.

b. Analyze the reader suds.nve. Make your idea interesting *o
your rvader.

2. Rescarvh the story ide.s considering the following:
n. Background amed futa-oe,
b. The stury arca. T individuals involved.

¢. The expected and, j-=sibly, the unexpected.

SW IIAZRZ ¢ 57 0nl-11-1

Qv

89



4D

3. Plan and prepare for:

a. Key shots, lead pictures and impact .
b. Camera position and compositional elements.
c. Continuity and logical prcgression.
d. Lightirg.
e. More than adequate coverage.
f. A Jominant theme throughout.

Yy Planning the layout.
a. Select key or lead picture.

b. Select other photus that elaborate and expand upon the
theme.

c. Size photos for layout impact.
d. Arrange in pleasing balancud order and mount.
Answar -he questions in this exercise and take it to your
instructor ror evaluation. He will give you further instructions

at that time.

1. What in your opinion, is thc reason for a pre-evaluation
picture story?

2. Explain why good planning 1s essential to a good picturc
story.

3. The photo that should sel the pace for your picture
story is the

SW (3AZR23152 001-11-1
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4. Should you change your shooting script while you're shooting
i plcture scory? (f yes, explain why.

5. Why should you vary the makeup of the pac s of your picture
story?

Explain why your story needs a lead picture.

Instructor eval
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Sciences Branch PT CIAZR27152 001-11-2

Lowry AFB, Colorado March 1978
MAN ON THE STRELT

(OBJECTLVE

Produce a minimum of five photographs each, of eight people
selected at random. All photopraphs will be taken with a normal
lens, and should cover no larger than a head and shoulder area.
Process and proof film. Proof sheet will be turned {n for cri-
tique. Print one print up to B X 10 in (20 X 25cm) size of the
best photographs of each subjert. Prints must meet Standards of
Instructor Evaluation.

INTRODUCTION

As a photojournalist, you will frequently have to work with
people whom you have never met hefore. Since one of your duties
1s to photograph people, you must have an understanding of your
subjects and be able to relate to them. You have certain re-
sponsibilities to your subject. You are taking up their time
so you should not waste {t. Know what you want before you
approach your subject and have the technical ability to get ‘
your shots in the minimum of time.

DIRECTIONS

Study the following section entitled "Man on the Street.”
At.swer the interim exercises and check your answers. When vou
have completed this text, answer the questions on page 4 and
take it to your instructor for cvaluation. Your {nstructor will
pive you further instructions at that time.

INFORMATION

Now that you have completed the pre-evaluation plicture story
you should have an idea of what your ablilities are as related to
what we are looking for in the photojournalism course. You may
very well have advanced abflity and fiud the rest of the course
not too challenging. Don't beiome too relaxed, however, because
you may find yourself falling lLehind.

Relating With People

As a photojournalist, you will be coming into contact with
total strangers everydav. Yon'll have to seek out vour suhjects

:LU“
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in some very unusual places to interview and photograph them.

The approach you use may make the difference between completing

the assignment and not getting anything useable. You must be
courteous and respectful to all your subjects to get their
cooperation. You must know what you want before’ you start your
assignment to give your subject confidence in you. There's nothing
worse than going into the General's office to photograph an award
ceremony and have him say "Well, what do you want?" and you stand
there dumtfounded not having any idea what's going on. You'll lose
any chance of getting a story if you can't relate with your subject.
1f possible, find out all you can about your subject ahead of time
s0 you'll be prepared.

Responsibilities to Your Subject

This brings us to your responsibilities as a photojournalist,
The first one is covered in the preceding paragraphs. You must
develop a rapport, or mutual respect if you will, with your subject
In the case of a total stranger, some «f your responsibilities sre
tc iaform your subject of who you are, and what you're doing; put
your subject at ease and gain his confidence by talking te him/her.
Once you nave done this your subject will begin to open up and you'll
te able to capture his/her personality provided you-have the technical
ability to operace the equipment. In recent years publicity about
Wate:gate, the Ronald E. Galells vs Jackie Onassis case and the
»rivacy act have caused people to become leery of photographers.
People have a natural security barrier. Americans especially
don't like to stand right in somecne's face to carry on a con-
versation, so we stand back at a comfortable distance. As photo-
journalists, we must learn to work in close and deal with this
problem.

Answer the questions in this exercise, then check your answers
at the top of the next page. If your responses are not correct,
study the material again.

Exercise 1

. T or F. Everyone finds it easy to meet total strangers
and photograph them.

2. You can gain a stranger's confidence by
and .
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Fxercine 1 Answers

talking tvo them and knowing what you want.

Capturing Expressions and Mannerisms

What separates one person's personality from another? There's
probably a hundred answers to that question but the most obvious
one is their expressions and mannerisms, or gestures. As you're
talking to someone you'll become very aware of their expressions
and mannerisms to the cxtent that later on you'll remember them
through their expressions and mannerisms. As a photojournalist,
you should learn to watch for xpressions and mannerisms that a
person uses out of habit. These are part of his personality.

These are the photographs of people you recognize simply because
the photograzher was t<ble to canture that one exprescion, walk,

or gesture that identified that person. As you approach the man

on the street assignment, consider carefully all the points dis-
cussed here. Practice the different techniques you use to approach
your subject. Keep in mind the fact that your subject has the same
gcoblems vou have meeting strangers. Litcle things, like the way

you aegk y.ur subject if you may photograph them mean a lot. Suppose
you sy "Ma, [ teke your picture?" This sournds like you're going

to take 8om.thing from the person. Try saying, "May 1 phctograph
you?" This sounds more like you're going to do something for them.
You must develop your own approach, the orne that works best for you.
with practice you'll master the technique of working with strangers.

Answer the questions In this exerclse, then check your answers
at the top of the next page. 1f your responses are not correct,
st..ay :he material again.

Exercise 2

1. You jus: me> & person. Whar characteristic of personality
are you most likely to notice 1irst?

2. If you don't have any uucess dealiny witl total strangers,
what Is nost likely vour problom?

SW (G3AZR25152 (OC1l-T1-2
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Exercise 2 Answers
1. Expressions and mannerisms.

2. Your approach.

Complete the exercise below and take it to your instructor
for evaluation. Your instructor will give you further instruc-
tions at that time.

1. Explain why {t is necessary for a photojournalist to be able
to work with total strangers.

2. What would you expect to gain from the Man on “he Street
exercise?

3. Are you an extrovert or an introvert?

4. Explain the method you would use tc approach a stranger
with the purpose of photcgraphing him. DO NCT use the example
givern in the text.

Instructor Evaluation

WO (C3AZR23152 001-11-2
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Sciences Branch PT G3AZR23152 001-I1-3
Lowry AFB, Colorado March 1978

NIGHT PHOTOCRAPUIY

OBJECTIVE

Photograph people and their activities at vinht v exint ing
1ight. Process film and proof . Turn in prool -hc.” 1. ¢ critique.
Print one print up to 8 X 10 420 X 25cm) size b fne Lts (wo

photographs. Prints must meet the Standards ot Instructor tvaluarion.

INTRODUCTION

Many of the activities that people engage i. .rv not al ays awae
during the hours of daylight. There are many prople win, F ned-
essity, work during night hours, also many entertalmnent tanctioas
occur after dark. If you do not photograph alght a tavitie,, ven
are limiting yourself as a photojournalist. By n in, macern, fast
films, both color and black and white, fast lenscw, awei special
techniqueg, such as rating your film at a higher Y% .md push pro-
cessing, ycu can athleve good photographic result . .r night uzing
existing light.

INFORMAT 10N

NIGHT PHOTOGRAPHY TECHNIQUES

Metering

1f you have unever photographed night scenes, you ' eoraer 2
challengiag form of photography. If the idea of pria: 1y photoe-
wcaphs during the hours of darkness, when the main ¢l n'n of
ptotcgraphy - lighr - is lacking bothers you, don't l.-t It RERIN
photography 1s not difflcult. You just have to remuwr:r .. few Yas e
points about metering and compusing your pictures, th-n Iv.rm speeial
processing techniques, and go ont and 'do {t in the Ay

Understand ol course, chat you stili need a cert. 1r o
light to expose your film and (hat light levels are | In most
night scenes. This Is why vou must be careful when : terrta- U
scene to make certaln you meter the right area. If v v v s
spot meter, use it the same as J/oun would for any othe: . ¢
Meter the spot or area in which you want to maintain ¢ 1’ ti
you use an averaging or center wcighted meter, vememi:: . uf bia
metes can be "foored" by large oright areas in the viewi.obor,
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As a general rule, you should take a closeup reading whenever
possible. You will be pretty safe using that exposure. Of course,
there's nothing wrong with bracketing your exposures, juat to be
on the safe side.

There is another method of determining your exposure for night
photography even without using & meter. You can use some tried
and true exposures that have been successful over the years. The
following {s a table of suggested exposures for use with different
types of films and various night l{ghting s{tuations.

Suggested Exposures for Kodak Films

ASA 125
Hi-Speed ASA 400
ASA 64 Ektachrome Tri-X
Subject Ekta-X Plus-X EH (+ 1 £/stop)
Home interiors
at night*
areas with
bright light * 1/15 @ f/2 1/30 @ £/2 1/30 @ £/2.8 - £/4

areas with
average light 1/4 @ f/2-f/2.8 1/8 @ f/2-£/2.8 1/30 @ £/2

Brightly lighted
street scenes 1/30 @ £/2 1/30 @ £/2.8 1/60 @ £/2.8-f/4

Neon signs and
cther lighted

signs 1/30 @ £/4 1/60 @ f/4 1/125 @ £/4-£/5.6
Store windows 1,30 @ £/2.8 1/30 @ £/4 1/60 @ £/4-£/5.6
Flocdlighted

bldg., fountains,

monuments 4 sec @ £/5.6 1l sec @ f/4 1/15 @ £/2

Skyline - distant
view of lighted

bldg at night 4 sec @ f/2.8 1 gsec @ £/2 1 sec @ £/2.8-f/4
Fairs
Amusement Parks 1/15 ¢ f/2 1/30 @ £/2 1/30 @ f/2.8-f/4

SW (3A7R23152 001-1I-3
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ASA 125

Hi-Speed ASA 400
ASA 64 Ektachrome Tri-X

Subject ) Ekta-X Plus-X FH (+ 1 €£/stop)
Burning Bldg,
campfire, bonfire 1/30 @ /2.8 1/30 @ £/4 1/60 @ £/4-£/5.6
Night football,
basketball,
racecracks¥ 1/30 @ £/2.8 1/60 @ £/2.8 1/125 @ £/2.8<£/4
"Circuses -

floodlighted

acts* 1/30 @ f/2.8 1/60 ¢ £/2.8 1/125 Q@ £/2.8-£f/4

spotlighted acts

(carbon arc) 1/60 @ /2.8 1/60 @ £/4 1/125 @ f/4-£/5.6
Stage shows*- 1730 @ /2 1/30 @ £/2.8 1/60 @ f/2.8-f/4

— AT ——— 1t ————— — o —t———

Subjects marked with the * will produce much better results with
tungsten balanced (3200K) colc. film. The other subjects will re-
produce usatle results with either type, the basic determinant being
personal taste In color balance.

Exercise 1

Ansver the questions 1in this exercise, then check your answers
at the top of the next page. If your responses are not correct,
study the material again.

1. When metering a night scene with a spot meter, wha® area of the
scene shpuld you meter?

2. A safe way tu assure good exposures when shooting night scenes
[e co

o A kW W AR T — ot i, S

5 From the table of suggested exposures on page 2, what would
your exposure be for a brighcly lighted street scene if you rated
I'ri-X film at 1600 ASA and y.u u-~ed the f/stop recommended in the
table ?

Sk G3AZR27152 001-11-3
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Exercise 1 Answers

~

1. The area in which you want to maintain detafl.

2. Bracket your exposures.

3. _1 Sec @ £/2.8 - £/4
250

Pushing Film

EXPOSURE AND DENSITY. When you must photograph and lighting
conditions are not adequate for a good exposure and you don't want
to ruin the mood of the scene by using flash, you can "push" ycur
film ASA to s higher exposure index. This wimply meane that you
will underexpose your film by one or two f/stops and ovardevelop
by a predetermined amount to cox)ensate for the underexpCsure.

The silver halides in the emulsion of your film «#ill etill
receive enough light for exposure, but the amount of exposure
will be less chan recommended by the manufaccurer. Uadersxposure
results in a loss of detail in the Jeepest shadow areas and all
other arzas will uave less cdensi:y, but will be printahle.

CONTRAST. IY you don't overdevelop the underexposed film,
your final negative will not only be "thin," but it will also
have less contrast. Silver halides develop in proportion to the
amount of exposure they receive. Overdevelopment results ’n higher
cor.trast pecause the highlight areae develop morec than the shadow
areas, result.ng in greater dznsity in the highlight .‘eas and
makinz the negative more contirasty than when daveloped normally.

GRAININESS. How does overdevelopment affect grain? Well, i:
causes an incraase in the appareat grain, dut by following strict
processing procedures, grain can be minimized.

First, all processing temperaturcs must be the same. This

includes the riase, wash, and wetting agent steps. A variation
of 1/26F (C) could cause more grain and leas pleasing results.

SW G3AZR23152 001-1I-3
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You know how critical the temps are fn color processing. Any
variation outside the manufacturer’s recommendat fons cause color
shifty and & whole host of other problems. In black-and-vhite
negative work you're gelang to take a 15mm negative and enlarge

it to perhaps a 16 X 20 {nch print which fs a 16 X enlargement.

A black-and-white image is made np of sf{lver grains vhereas a
color fmage Is made up of dyes, not grain. Therefore, processing
temperatures are just as importact {n black-and-white processing
ag they are {n color.

Agitatfon {s another very Important part of processing film
whether (t be black-and-white or color, normal or push processing.
Agitation munt be gentle. Une the recommended agitation cycle
but use very gentle motfons when you agftate. In a Nikor tank for
example, even when you have put the tank down in the sink the chemistry
Is atill moving mvound the film. Overagitation and varying tempera-
furea are the chief causes of grainy negatives.

One final thing to remember, look at a print that has deep
shadows and bright highlights. See any grain in the shadow areas?
How adout the highliglits? Grain is lesu apparent {n the shadows.
The shadow area of the print (s almost all daveloped silver. This
area {a heavily exposed, usually black. The sfilver halides are very
denge in this avea and are hard to distinguish. The highlight areas
dea't have thia dense amount of uilver and the indtvtdull halides
stand out as graln.

We're not just talking about the bright apecular highlights
Fuc all the light middletones a; well.

Whea you photograph o wight vr in a dimly lit scene, most of
your scere is shadow area makin:; grain less apparent. Brightly
lit or daytime scenes have a hiph degree of niddletone and high-
light areas where graln stands ont.  7This should tell vou that
yon should only push your {’lm vhen necessary, not just to achieve
t hiigher ASA.  The light lng conditions you use will determine to a
y Yot extent how grailny your photo is,

Exerdise 2
Anserr the gquestfons In this exercise, then check your answers

on the next pape. i vour respouses are not correct study the
material agaln.

SW GIALR?2I1H2 O0L=-1.-2
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1. Push processing actually means you arc
exposing and developing your film.

2. When you push your film to a higher ASA, you will lose
detail in what aress?

3. What must you do to compensate for underexposure if you are
to have a printable negative?

4, What are the two most ‘mportant controls we have when
processiag B & W as well as color fllm?

5. Explain why you should only push your film when necessary.

‘ SW GIAZRZIITHNZ 00L-11=)
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Exercise 2 Answers

1. Under and over |
2. Shadow

3. Overdevelop

4., Temperature and agitation rate

5. If you push your film while shooting a well 1lit scene, i.e.,
daylight, the increased grain will be very apparent because of
the concentration of highlight and middletone areas. Poorly 1it
scenes have dark areas that tend to hide grain.

Methods of Push Processing

There are probably as many different methods cf push procesaing
film as there are developers to push proceas. You would have to
use trial and error to find your favorite method but that could
get expensive and time consuming. The following methods are either
recommended by manufacturers or have been tested here, in thia course,
and found to work quite well. The first method is pushing Tri-X to ,\‘
800 ASA and developing in D-76 by extending development time 50X.
This method ylelds good results and can b2 done in most labs that
don't have specfal developers such as Acufine. If you are not
familiar with Acufine, we have found it to be an excellent developer
ylelding negatives with very fine grain and an even grain psttern.
'ood quality 16 X 20 inch prints from 35mm negatives can be made {f
you follow the strict rules of temperature and agitation we outlined
carlier. The method of processing we have developed for Acufine
has no resemblance to the manufacturer's recommendations, however,
we r.ave found we get consiatantly good results. For instance, we
process at 80° for 5 1/2 minutes for Tri-X rated at ASA 1600. The
higher temperature allows shorter processing time which {s important
in newspaper work. If you can't maintain 80F {n your lab, make some
tests to determine a time-temperature combination that yields the
same results, 1.e., 75° for 8 1/2 - 9 min. The key to achieving
fine grain is the agitation cycle we use. We gently agitate every
2 1/2 minutes. Of course the temperatures of all solutions is kept
2xactly the same.

Another method of processing film for journalistic work {s to
uvse Kodak HC 110 developer. This is ar. excellent method because
the developer s a concentrate that you mix as mucr as you need

SW G3AZR23152 001-11-3 .

e 140



103

when you need it. You always have fresh developer. You can use
various dilutions as indicated on the bottle and achieve various
results. HC-110 does, however, yield larger grain and more con-
trast. The grain {s sharp and if your image ia In focus the picture
can be very pleasing even with the larger grain. The process is

very faat and saves a lot of prucious time. Tt's well worth becoming
familiar with HC-110 for newspaper type photography.

Table 1 lists various time/temperature combinations for different
developers. They all work well when used as recommended, but you
may want to modify them for your own needs.

Night People

Photographing the "night life" of a base or city can involve
some very unusual and interesting photographic projects. There are

‘a great many people, who, by the nature of their occupations, work

during the hours of darkness. On an Air Porce base, some of these
people are security police, sircraft maintenance people, civil
engineering maintenance, and cooks. Outside of the military area,
most areas of entertainment, sports, and many service and maintenance
types of work sire done at night. Your potential for taking excellent
night photographs is great if you utilize proper night photography
techaiques.

Composition

Composing your night photography is no more difficult than
composing any other photo. Keep the basic rules of composition
in mind. Alao, remember to use composition to show the mood you
wantc.

A large dark area can be offset by a smaller light area. Com-
pose so that you lead the viewer's attention to your point of in-
terest. Don't shoot a dark picture to convey nighttime. Show,
through composition, that your picture is of a night person.

Making a silhouette may portray the mood you are asfter. A

aecurity guard silhouetted by oncoming vehicle headlights is one
example.

A person who is obviously all alone in an orderly room staring
at the clock at 0200 hours would show night activity or lack of it.

DIRECTIONS

Complete the following exercise and take it to your instructor

SW G3AZR23152 001-11-3
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for evaluation. You will be given further instructions at this

time.

1.

T or F. Night photography requires equipment and techniques
that are unrelated to other types of photography.

I1f you are not sure of the exposure you should use at night,
what technique can be used to increase your chances of a
usable exposure?

Two factors that will greatly affect the graininess of your
negatives are and .

~@

Grain 1s very apparent in the arcas of the print.

Kodak HC-110 developer is used for newspaper photography
because .

Have ycur instructor check Your answers. If your responses are
correct, proceed with the next nit of instruction.

L

Instructor

SW CG3AZR23152 001-11-3
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‘ MISSION

EQUIPMENT/SUPPLIES

Basis of Issue

35mm camera set 1/student
Projection printer 1/student
Contact printer 1/4 students
Nikor tank and reels As needed
Bulk film As needed
Printing paper As needed

- PROCEDURES

For tonight's exercise, photograph people at their activities
outdoors at night, using available light. Emphasize the people
involved, and clearly show that it is a night activity. Process
and proof your film, and turn in proof sheet for class critique.
Print two prints evach, up to 8 X 10 inch (20 X 25cm) size of the
best two photographs and turn in for Instructor Evaluation.

SW G3AZR23152 O001-1I1-3




Sciences Branch PT G3AZR23152 001-11-4
Lowry AFB, Colorado March 1978

STATI(. PERSON

OBJECTIVE

Using basic rules of composition, expose 72 different shots of a
s>... ' ary person. Process film and proof. Select and number 40
different views and turn In for critique. Print one print up to
8 X 10 inch (20 X 25cm) of the best four shots. Prints must meet
Standards of Instructor Fvaluation.

INTRODUCTION

A photographer on a base may be requested by the information
office to photograph a person at his desk for use in the base paper
along with an article about that person. The photographer takes two
straight-on shots and submits one of them for publicaetion. A photo-
journalist's appioach to the same type of assignment 1s different.
The phorojournalist looks over the office area and takes some time
to get acquainted with the subject. This brief amount of time 1is
— definitely not wasted because three things have been accomplished:
(1) the surroundings for the photographs have been determined, (2) ‘
through observation and conversation, something has been learned
about the subject, and (3) the subject has been put at ecase. As
tte photojournalist begins taking photographs, the surroundings
become more apparent. The mannerisms of the subject are visible
and the rules of good composition come into play. All of theae
elements are incorporated into the final photographs. The photo-
Journalist may take from five to twenty shots, varyiang the camera
angle, distance, and area cf selective focus. The rules of effective
composition will be utilized.

After film processing, proofs are made and one or two shots with
the most impact are selected by the photojournalist for final print-
ing. Which photographer do you think has the best photograph?
DIRECTIONS

Study the following text. Answer the interim exercises and com-
plete the quiz at the end. When you have completed the text, see |
your instructor for evaluation and further instructions. ‘
INFORMAT ION |
Seeing Like a Camera |

7 You have completed the first two assignments in this block. The ‘
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"Man on the Street" assignment was designed to get you close to
people and see how well you handled the subject and yourself. The
“Night Photograph” was to help you learn to shoot under poor or
difficult lighting conditiona and to push process your film. You
may not have had any trouble with either of them or possibly you
had to do thew over. In any case the experience was worthwhile.
1t's good practice.

The next two assignmenta will introduce you to the personality
prefile type of aasignment. As a photojournalist, one of your most
important type of assignmenta 18 to ahow the personality of a sub-
Ject.

It's not an easy task! It would scem that while shooting
picturea of a person during a day of their life, their personality
would become apparent. Not so, it takes a lot more than just taking
pictures to show the inner self of your subject-that little something
that is unique to your subject's personality. You may ask yourself,
"How do 1 do thia great thing"? In the following paragraphs we'll
cover a few of the pointers that will help you begin to "aee” the
pergsonalities of your subjecta.

You must firet learn to "sec¢” as a camera sees. You have un-
doubtedly heard the expreasion, A camcra never lies.” Well that's
not exactly true. It just doesn‘t always portray the whole truth.
Your camera will record everything on film that it sees. But you
must make Your camera sce things that aren't really apparent to the
normal viewer. To do this, you must be able to see those thinga
that aren't appatent to the normal viewer.

One has to start seeing to observe. Look at seemingly ordinary
thinga from every angle. Not Just at eye-level. Stoop down or climdb
on top of something for a different view point. Walk around your sub-
Jueet, look through things at your subject, move back and move in close.
See all the variations. Now look through your camera. See how it
geea. Stand on a chair, kneel down, move in and back. all around.

Now change lenaes. Go through the same routine again.

You should do this until you can see and understand how a camera
scea. After awhile you'll be able to walk into a room and at a glance,
sve all the variations possible. You'll find yourself looking for and
sceing photographs you never believed posaible. Your imagination will
run wile.

Now, picture yourself doing a personality study of a bricklayer.
Think of all the different angles and effects you could achieve by

SW G3AZR23152 001-1I-4
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using different lenses. Use backlighting. Shoot from below, from
above, down the line of bricks just laid, from behind. The possl-
bilities are endless.

"Seeing" won't happen overnight. You can't change the way you've
been seeing all your life just like that. It takes time and practice,
practice, practice. Learn to sce like a camera. Try to previsualize
your photographs.

~cise 1

Answer these questions and check your responses at the top of
the next page. If any of your answers are incorrect, read the
material again.

1. T or F. A camera never lies.

2. Tor F. You can learn Lo gee like a camera by closing
one eye?

3. List 20 different angles for shots you could take of a
decretary at a typewriter.

SW G3AZR23152 001-11-4
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Exercime 1 Answers
1. 7
2, r

3. 1f you thought of 20 angles, that was easy. If you dfﬁn't.
keep thinking.

Impact in Photographic Compositioh

1f someone .told you a very funny joke that caused you to laugh
for 20 minutes, that joke had impact. If it didn't, you wouldn't
have laughed so hard for so long, Now, {! someone showed you a
photograph that made you cry for 20 minuters, it too, had impact.
That's what impact is all about. It captures the attention and
causes the viewer to have an instant emotional reaction. This
reaction can be positive or negative, Impact can cause elatiom,
anger, or sadness. It may cause the viewer to remember a personal
experience similar to that depicted in the photograph. Impact
causes communication.

Composition in Photography

To make your photographs communicate, and that's what you're
here to learn, they must have impact! How do you achieve impact?
Start with using the basic rules of composition. Use leading lines,
framing, selsctive focus; watch backgrounds and change camera angles.
Photograph your subject from angles that the average person never
sees. This will add interest to your photographs. Most of us never
see an awvard presentation from the recipient's point of view. It
may not work but it's worth a try. Shoot closeuns,

The only restriction to good photography is your imagination.
Shoot 2 lot of film. Captain Steven Kleid, Chief of Information
Division, 71st Plying Training Wing, Vance AFB, OK, said it this
vay, "Use your film. If God hadn't intsnded you to shoot 20 ex-
posures, he wouldn't have put them on the roll."” The more shots
you take of a subject the betcer your chances are for a good shot.
We don't imply that you should ahoot indiscriminately, but, plan
your shots and shoot from different positions each time. This
gives you a better chance to get that one really good shot ana
it gives you and your editor a selection of photographs to choose
from. By shooting all around your subject you have both right-
looking snd lsft-looking shots. This helps the editor in selecting
shots to fit into a layout. There's nothing more frustrating to
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an editor than to find out that all of your pictures are left-
looking shots. This leaves a choice of three things; (1) have
all pictures facing off the page, (2) flop (print backward) a
picture or two if possible, or (3) have the assignment reshot,
none of which is acceptable. Remember, you're working for the
editor. Help him dc¢ his Job. 1t'll make you look good.
Exercise 2

/. »plete the following exercise. If your responses are
incorrect, restudy the material.

1. Define impact.

2. How can you achieve impact in your photographa?

SW G3AZR23152 001-1I1-4
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‘ Exercise 2 Anevers
1. Impact captures the atiention and csauscs an instant
emot ional reactfon in the vicwer., This reactfon can
be posfitive or negative.

2. Use tmagination and hasic Rules of Composition. Shoot
from unusual angles.

Complete the following exercise and take tt to your instructor
for evaluation. He will give you further instructions at this
time,

Exercise

1. List three examples of subjects that would be sultable
for the "Static Person' shooting assigument .

2. 1ln your opinton, what {5 the purpose of photographiug
a static person using 72 exposurea?

3. What do you think you will gain from the assigument?

Instructor

DIRECT IONS
Obtain Slide-Tape 1I-4, Static Person from your insttuitor
and view it on a Caramatv in the Lisrning Center. Thin will pive

you more mission information. The following mission duta pives
you & permanent record of requiremenis.

SW GIAZR23152 001~11-4
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MISSION
FEQUIPMENT AND SUPPLILES
Basiu of Ywauc
35mm camera set 1/student
Electronic flash 1/utudent
Nikor tanks and reels As needed
Projection printer 1/student
Contact printer 1/student
Printing paper As needed
Bulk film As needed

PROCEDURES

Select a subject who will be In a stationary position for an
extended period fo time. An example of this could be a person
vorking at a desk, sitting in the library, reading under a tree,
etc. Observe this person and the surroundings, then take 72 dif-~
ferent photcgraphs employlng basic compositional techniques, varfous
camera angles, leuses, and long, medium, and closeup shote. Try to
captutre some of that person's uniquencss on fflw, Expend all your
film on the same subject. This will force you to concentrate more
on dealing creatively with that subject to produce different photo-
graphs. Werk around your subject and (ry to put him at case.

Process and proof your f{lm. Select and number 40 different
shots on your proofsheet. The Instructor will critique your proof

sheet. Print two prints of the best four shots. Your prints must
meet the Standards of Instructoo Evaluation.
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Sciences Branch PT G3IAZR23152 001-11-S
Lowry AFB, Colorado March 1978

ATTENTION TO DETAIL
OBJECTIVE

Produce photographs of & person to show details of character.
Expose, process, and proof & minimum of two rolls of B & W f{lm
and turn in proofs for critique. Sclect the best four shots and
nake one print of each sny sfze up to 8 X 10 inch (20 X 25cw).
Photos must meet Standards of Inatructor Evaluation.

INTRODUCT ION

As you go about your day-to-day activities you sce things
around you in a very superficial way. 1In other words, you see
only the obvious. 1In this exercise, you will get very close to
a person and photograph the minute details that you see. After
completing this exercise you should begin to see things you have
never seen before. As in the provious exercise, this is something
you can do periodically to help become even more observant.

DIRECTIONS

Study the following text. When you have completcd the text,
ansver the questions at the end and take it to your instructor
for evalustion. He will give you further instructions,

INFORMAT ION
Personality

What is personality? 1It's a quality or state of being personal
or being & person and not a thing or abstraction; personal existence
or ldentity. It constitutes distinction cf person; distinctive per-
sonal character; individuality. 1In other words, being ourselves.

The thing that all people have in ccmmon is that they are all
different. 1f they weren't, we'd live in a heck of a world. Just
Imagine 1f everyone else had exactly the same persorniality as you.
You couldn't live with yourself. 1If they all bad your good points,
it would be great. But what about your bad points? Would you wish
them on anyone?

What are your good points? Thiak about it for a minute - you
do have some. Hopefully they outweigh your tad ones. If you can't




pick out Ydur good points, how do you expect to see other people's
good or bad ones?

YSeeing" (s not to be taken lightly. We tend to mce everything
superficially. We don't usually see deeply finto our subject’'s per-
gonality. Ususlly ve decide right avay vhether ve like & person cr
not. Have you ever asked yourself vhat {t is about this person you
like or dislike? 1If you could analyze your feelings and ansver
this question, then you may begin to "see” into people’s person-
alities.

Capturing a person’s "real self" on filw is not an easy task.
O, we can tske pictures of them laughing or crying, swiling or
froming, but do ve really shrw their personality?

Whole vs Part

Often it may be necesaary tc look at some of the small details
of a person's character. We don't alvays have to see the entire
aubject to get an ideas of vhat a aubject is. For inutance, a
picture of a horse's head will give most people an ides what the
rest of the animal looks like through assoctation. The westhered
face of a streetcorner nevspaper vendor or the elegant hands of a
pianc player may tell us something about the person's personality.
Could you take a picture of Boh Hope, not show his face, and com-
municate to a viewer that this is Kob Hope? There must be something
other than his famous nose that would communicate who he is.

With Bing Crosby it might have been his pipe, with Jimmy Durrante
it could be his hat, and so on. 3I0u must learn to observe the de-
tails of a sudbject.

What do we mean by "“detafls"? Actually, we're using the tera
two uays in this exercise. First we are saying that you should
“pay attention to the details of your subject. Webster says, Yex-
tended treatment of or attention to particular items." Let's explain
this. Your subject has certain things that he dnes. Maybe he holds
his pipe a certain vay ur vears his cap a certain way - he may have
the habit of sitting on the corner of his desk wher zonversing with
a client. These are the items we should pay attention to and give
extended treatment to. Wht, beczuse they are the "“details" of this
person's personality.

The second treatment of ''details" as we use it in this exercise
can best be explained by going back to the Webster. Webster says,
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"a part of a whole: as (a) a small and subordinate part, (b) a part
considered or requiring to be consldered separately from che whole
and (c) the small elements of a photographic image corresponding to
those of the subject.” Well, what does all that mean to us?

As we photograph our subjects we should pay attention to such
things as the lines at the corners of our subject's cyes or mouth,
their hands, the look in their eye or wisp of hair hanging down
thelr forehead. In other words, we should also photograph all the
lieelt details of our subject's personality that tend to be dis-
tinctively theirs.

Characteristics and Mannerisms

Usually the details that we watch for (n a person's personality
are the characteristics and manncrisms that make that person unique.
Characteristics are the physical things you see about a person: The
swollen arthrictic knuckles of an old person, the coarse hands of a
construction worker. Mannerisms are che gestures a person makes or
the way he holds his pipe, 8ips his tea, or wears his hat. These are
the distinctive qualities that make each person different. These are
the qualities you as a photojournalist must learn to observe.

Ansver the following questions and take them to your instructor
for evaluation. He will give you further {nstructions at this time.

Exercise

1. Describe in your own words what your personality is like.

2. List four characteri{stics and mannerisms that make up
your personalicy.

3. What point, feature, or characteristic is there about

you that someone could photograph and communicate your
personalicy?

SW G3AZR2315: 001-11-5
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4. 1In your own words, explain just what you think you are
suppore to get out of this lesson.

5. How do the techniques of Attention to Detail flgure {nto
photographing a character study of a person?

Instructor Evaluation

MISSION
EQUIPMENT AND SUPPLIES ’\.
Basis of Issue
35qmm camera set 1/student
Electronic flash 1/student
Projection printer 1/student
Contact printer 1/4 students
Nikor tanks and reels As neceded
Printing paper As needed
Bulk film As needed

PROCEDURES

Select a subject you would like to photograph. Study the subject
and try to determine the features that best illustrate your subject and
photograph them. You should study your subject while photographing him
and show the details of character. Start to photograph your subject with
a full-length view and gradually wove in closer to photograph the details
of character. They might be lines around the eyes or mouth, weathered
hands, or an entire face. Stay with your original subject and expend
all your film. This will force you to look more closely at your sub-
ject and sec new aspects you may otherwise miss. Don't forget, always
try to put your subject at ease. Remembcr, you are trying to communicate
your subject's persomality to someone who does not know your subject.
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Sciences Branch PT GIAZR23152 001-1I-6
Lowry AFB, Colorado March 1978

DAY IN THE LIFE/PORTRAIT PERSONALITY
OBJECTIVE

Photograph a day In the life of a person. Process and proof
for critique. Select the best five shors and make one print each,
any size up to 8 X 10 fnch (20 X 25cm). Photos must meet the
Standards of the Instructor Evaluation.

Use supplemental light to make a portrait of a person in his
work environment. Turn in proofs and one good portrait for critique.
Prints must meet Standards of Instructor Evaluation.

[NTRODUCTION

At the beginning of this block you produced a picture story
using the knowledge you brought with you. Then you dealt with the
"Man on the Street" to see {f you could handle people on a one-to-~
one basis. Then "Night Photography" took you into the world of push
processing which you may or may not have done before. Then we started
working with people to develop a technique to deal with the peraonality.
"Static Person” was a compositional exercise to learn to work with a
person and their environment. "Actention to Detail" taught you to
"see” the details of a person's peraonality through the person's
characteristics and mannerisms. Each of these assignments were
building blocks that, when used together, could produce a Personality
Study of a subject.

Photographing the personality is the heart and soul of a photo-
journalist's work. From the techniques used to capture the personality,
the photojournalist can accomplish almost any assignment {nvolving
people. All of these techniques will help you to cover assignments
where people are involved in events.

Your next assignment is in two parts. 1In the first part, you
will blend the techniques learned In the previous assignments to
produce a personality study of a subject. It should be an indepth
study that uvaes all the techniqucs of static person and attention to
decall.

The second part of this exercise involves a new type of photography.
It has been described as "people plictures,” however, portraits at work
ls a better description. The old "behind the desk" shot of the boss
or commander can be replaced by a more {ntereating portrait of the
boss sitting on the corner of the desk in a three quarter pose. In
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the following information section we suggcest mome ways to improve
the posed shot.

DIRECT IONS

Study the following text and answer the exercise questions. There
are some assignments from the text book "Visual Impact in Print" to
study and exercise questions on that material. When you have com-
pleted the text, see your instructor for further instructions.

INFORMATION
PERSONALITY STUDY

Photographs of people interest other people. People are intrigued
by what makes others tick. A simple snapshot 18 not enough to express
thie tick or the "self" of a person--the photo must have a personality
"PUnCh . 1

The Real Self

Personality 18 hard to define and equally difficult to capture on
film. A person's real self may be as obvious as a flashing billboard,
or as secretive as the breath of life. Consequently, it is not an
easy task when you attempt to capture personality..

In-Depth Reporting

Since photojournalism is in-depth reporting using photographs and
words, you should strive to honestly convey the subject's true charac-
ter. Your challenge is to relate the real person below the surface
which is more than just the subject's physical appearance.

It is virtually impossible to capture a subject's total personality
in a single photograph. A series of photographs, considered together,
can more faithfully convey the subject's personality, which is com-
prised of a variety of traits and characteristics. Therefore, when
attempting to document the character in one photograph, you must
concentrate on the most dominant aspect of the subject's personality.

Know Your Subject
Most photographers contend that getting to know the subject is a

stringent requirement in order to truly convey the personality. Others
feel a candid observation can faithfully reveal the aspects the photo-
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grapher wishes to obtain.

Ideally, research and close ohservation of the aubject gives you
better direction on how to document the subject. Even after extenaive
research, you may diascover while taking the pictures, that an unknown
personality trait ecmerges. If it [g significant or dominant, you must
be alert to rvecognize this and versatile enough to capture f{t,

The rest of this reading assignment will involve reading a gec~
tion of the text from Visual Impact in Print. The text deals with
a day in the life of Jim Seymour, a cospany executive, and how the
photographer handled the atory.

Study pagea 77 - 93 of Visusl (mpact in Print. When you have
completed the text answer the questions in the following exerciae
and check your answers on the following page.

Exercige 1

1. What did the photographer do to insure he would be able to
cover the entire day of the subject?

2. What characteristic or manneriam did the photographer notice
about hia aubject?

3. How many pictures did the photographer take? How nany
selected? How many used?

4. What shot wvas used as the lead picture in the first spread?

5. How did the editors get two picture/spreads out of the
Jim Seymour story?

SW G3AZR231%2 001-[1-6
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Exercise 1 Ansvers

1. Asked for entry into sll situations that made good pictures
snd gave final clearance to everything before publication.

2. The jotting, fingering, chewing and tapping of the pencil.
3. 614, 32, 17
4. Eating lunch.

S. Noticed that Jim's day was split into two parts. One vhere
he reserved his mornings for papervork and phone calls; the
other for vigitors.

The second part of your sssignment is to produce & "'Portrait at
Work.' This photograph must be one that visually communicates the
occupation of the subject. 1t can be taken from the day in the life
assignment or shot on another subject.

Read pages 121 - 129 of Visual lmpact in Print and snswer the
questions in the following exercise. Check your answers at the top
of the next page. If you did not answer correctly, reread the
material.

Exercise 2

1. The photojournalist portrait is a/an
appraisal of the subject,

2. The psychological key to portraiture is .

3. What about eyeglasses in journaliatic portraiture?
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‘ Exercise 2 Answers
1. Honeat
2. Rapport

3. 1f a subject wears glasscs hi must have them on in the picture.
You must use your skill to illiminate any reflections.

Here's a point worth mentioning before you start your "Day in the
Life" assignment. Ynu may have renecarched your idea thoroughly and
selected an interesting subject such as s police detective. You heve
hopes of spending a night photographing three homicides, five burglaries,
and tvo interrogations and instead your subject ends up on a stakeout
all night drinking coffee from a thermonu. Where are all the great
pictures? Caught in this situation, a smart and thorough photojournal~-
1et would "play" the story as it happens. Show thet a detective's life
is full of boring nights or stakcout, sometimes only to be relieved in
the morning with nothing having happened. It could be depressing but
knowing thia sort of thing happens, be prepsred to change your inittial
atory idea to show vhat a detective's life is really like. It's not
all glamour. Shots of your subject looking at his watch, an ashtray
full of cigarette butts, a thermos giving up ite lsst drop of coffee
and a lonely street with an unmarked car sitting under s street light

‘ could tell the story of boredom.

Remember, your imagination is your grestest asset. Keep it fine-
tuned and it will pull you out of an othervise bad situation.

Supplemental Lighting Techniques

Existing light i{s the light already on the ascene, whether natural
or artificial. It's been said that “Available Light" is any light
you may have available, i.e., reflector, strobe, flash powder, etc.

The key to uaing supplemental light is that it must look natural.
1f you overlight or burn up your subject or cast shadows on the wall,
you are not using the equipment correectly.

Use of multiple strobea or bounce lighting should give good

results. Multiple strobes should be set up so that one strobe is
a main light the others are fill. 1f done correctly, the main light

SW G3AZR23152 001-I1-6
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would give the appearance of light coming through a window or from
a lamp. The £111 light, of course, reduces the lighting ration by
filling in the shadows cast by the main light. The same technique
you must use in a studio. Bounce flash can be from a single light
source or from multiple sources. A white piece of mount board or
any reflective surface can be used. Agaln, the technique should
resemble natural light.

P~member, you should use supplemental light whenever there is
not enough existing light to yicld a good exposure. Any good photo-
grapher should master the techniques of using supplemental light.

Remenber, if you are using color film the supplemental light
you use must match the color balance of your film.

Complete the following exercise and check your answers on the
next page. If your responses are incorrect, read the material again.
Exercise 3

1. Available light {s .

2. Any use of supplemental light should look .

3. List 3 methods of providing supplemental light to a scene,.

4. When should you use supplemental 1light?
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Exercise 3 Answers
1. Whatever you have available.
2. Natural.
3. Multiple, flash, bounce flash, reflector fill

4, When there is not enough light to expose your film or to
reduce lighting ratio.

Answer the queations in the following exercise. When you have
completed it, take it to your instructor for further instructions.
Exercise

1, For a personality study to communicate, explain what you must
do as a photographer.

2. Explain why it is necessary to take so many pictures of a
day in the life when only a few pictures are used.

3. List three examples of photographs you might take that would
be {mproved by using the Portrait at Work.

4. Explain why you should have an understanding of the use of
supplemental light.
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S. What is the main consideration when using supplemental light?

Instructor
MISSTON
EQUIPMENT AND SUPPLIES

Basis of lssue
35mm camera set 1/student
Electronic flash As nceded
Contact printer 1/4 students
Projection printer 1/student
Nikor tanks and reels As needed
Bulk film As needed
Printing paper As needed

PROCEDURES

For the first part of this mission you will need a subject with
whom you spend all day. When you have such a person lined up, ex-
plain what you intend to do. It l& important your subject knows
this time requirement because you don't want to lose your subject
half way through your assignment.

It is equally important that you know what you want ahead of
time because this will help to put both you and your subject at ease.
Explaining your intentions will give the subject more confidence in
you.

Use all the techniques you have leained in the previous lessons,
such as; long, medium and closeup shots: framing and leading lines.
Watch for mood shots and be alert to notice special characteristics.

Process and proof your film.

Select the best five shots aud make »ne print of each, any size

up to 8 X 10 inch (20 X 25cm). Your final photos must meet the
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Standards of Instructor Evaluation.

Yor the second part of thia mission you must produce a portrait,
using supplemental lighting, at vork. This should be a portrait in
your subject's work environment. The photo must reflect your sub-
ject's occupation. Use the guidelines you studied in Visual Impact
in Print.

Apply your previous training to make & good portrait. Nemewber
comsposition, leading iines, selective focus and familiar surroundings.

Process and proof your f{lm for critique. Select your best ghot
and print one good portrait to meet the Standards of Instructor
Evaluation.
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COMMINTCAT 1N WITI PEOPLE
UK.JECTIVE

PFroduce one human totereat color ulide that communicates a mood,
feeling, or emation to the vivwer. Slide most meet Standards of
Instruetor Bvaluat fon.

Pruduce one color slide that commanteatvs a fife controlling
factor. Slide must meet Standards of [ustructor KEvaluation.

INTRODUCT TOM

Commanicat fon Takes place vVear tlought s, Hdeas, om! emot fons
are tranferred From one pernon o asether.  He commonlcate non-
verbally with gestures, posture, and tacial expresstons. When woe
Lpeak, the tone and quality of vov volee affect communication, A
vhorojournal iat communivates visually through words and photographs,
The better you understand and Interart with people, the better vou
will be able tu comunicate with them.

- WY BAE NG 8w ¥ » "

PIRECYTONS

Study the tollowing seetion vn Gonmunivation (pp 7-18).  Answer
The (aberim cxervives and eheek your anawers.,  When ven feel vou
aiy ready, answer the H-quearion text on page 14 and take {t to
vour fustrnefor for evaluation. Vour insxiruector will pive you
Lavthiver Instiuctfona at that time.

EFORMATION
(osmuntieat ion
toltms ol Cohmunl of Lon

Repgardlvns ab whether vou ane a stafl photopiaphea e o bawn
woespapn o mibitary Serviee mapazin o oor o phetegranher at o
Fawe fabh oo ae Intommat fon O Lee assaipdinenl, vout job i% to com-
medeates Vs neport what you see and hedar, nsing vour camera awmd
Tl pen Yie then interpret amd relate it to vour reader to en-
crvlibon abi, e g sncvesstial photejournal car, vonw wust fully
amideret and e tonas ol tommanacat o availabl. 1o yen. The tollow-
a parvagrmi deraoabe datlersar forns of ceamnmacat ica that «an e
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VERBAL. Verbal communication ts the communicative process of
speaking to relay information and listening for feedback or return
information. Through this process, vou can extract from your sub-
Jects the necessary information to put together your stories and
captions. You also direct your subjccts and elicit information
that helps you determine an angle for your story. The part of the
verbal process that is least used Is listening. Frequently we talk
too much and listen too little. As a photojournalist, you need in-
formation from your subjects. Let them tell you. Your chance to
communicate will come when your photos and story are published.

WRITTEN. Written symbols are put down on paper. If the com-
municative process works, they are perceived and understood by
your reader. The better the information is written, the more it
will hold the reader's interest and communicate. Written informa-
tion supplements the information communicated by your photographs.
The combination of written material and photographs should tell the
whole story.

SYMBOLIC. Symbols offer a direct and dramatic form of com-
munication. They must relate directly to the subject and not
cause vicwer confusion. The cultural background of your viewers
will control their reactions to certain symbols. For e¢xample,
viewer reaction to the Star of Dhavid would be totally different
in Cairo than in Jcruselem. In Christian areas, the cross is a
readily identif{iable symbol, and the mcaning it conveys {s always
constant. 1f properly used, symbols are a very effective means of
communication.

SIGNALS. Signals are a universal means of communication. The
red traffic light means stop. 'The whistle stops sports action. The
siren and flashing lights of a tire vngine algnal - clear the way lor
an emergency. Signals play a constant role in our life.

VISUAL. We sce things with our eyes and react to them. TI'hoto-
graphy is a form of visual communication. 1In the next secticn, we
will explore it in detail,

Complete this exereise and check your answere at the top of the
next page.  If your responses arce incorrect. reread the material,

Exercise
i. List four forms ol commuunication,

A.
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Match each example with the corcect

Verbal communication

Written communication

.+ Symbolic communication

Signal communication

Visual communication

). Define communication in your

£

own words,

comimnicates

b, The javgest proiiem that arises  n oepl

form of

A traffic lighe
The t ., Flag
A phocograph

A lecctui

A feature articte

1 combunicn, iorn

commn it ion.
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Exercise 1 Answers

1. Verbal, written, symbolic, signals, visual

2. L.p 2z.¢c 3. E 4 A 5. B
3. Communication is transter of thoughts, fdeas, and emotions
from one person to another,

4. Visually
5. Too much talking and not vnough listraing,
Photographic Communication

This is the photojournalist's media and as such, rates detalled
study.

What makes a good photograph? This is a ditticult question
to answer. When viewing photographs, there are many different
react ions depending on the personal taste, values, and experiences
of the viewer. However, eflfective photographs, like other types
of visual art, have two things in common: they communicate and they
represcot the personal vicwpoint of the photographer.

Photopraphy is communication. A good picture: (1) tells a
story, (2) states an opinion, (3) shows a relatlonship or, (4)
sxpresses an cmotion. Whatever meaning your photograph intends
Lt communicate depends entirely on yon. The meaning ol your
pharograph can be communlicated by using techniques that are simple
or complex, obvious, or subtle, vasily understood by a large andlence
eroclear to only o smadl group of interested vivwers,

As with nther visual arts, the true meaning ol any photopraph
may not be one that + » be put into words. For cexample, it may he
an ingight into o person's characier, a [eeling ol emetion, & moment
of huamor, or an eacxpeected expression. However o remembet one vety
important lact:  onless the meaning is communieated, e phetopsaph
fx desnd watinat peant or reasen lor existenee,

An important ingredient of a geed phiotegraph is the personal
Litwpoint ol the photographer, A camera in the hamd: ol a photoe-
jouranfist ix an . xtention ol hiy ¢yes, miad and vmotinng,  He mas
Tearn Lo make his comera not only record what he sees, but also ex-
j+ren . his reactions to what he sees.

SW (CHAZRC VN 00F -1 i1
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A pood photograph must mak:- o direet, clear statement about its
subject and it must do 8o In an original way. To do this, you must
firgt. of all be quite sure what vou want your picture to say. Next,
felect only the elements necessary to express this meaning. Every-
thing ¢lse should be eliminated.  Everythiog fn your photograph
should contribute to your fdea. I'his can be summed up 1n one word:
Simplily., Make your photographs ns clear as possibic by showing no
more than necessary. Unnccessary clements can misload your viewer,

Whenever you have complete control over any photographic
sittuation, you must plan, welect, aond arrange cverything in your
picture for the most direct communication. A good idea is to pencil-
sketeh your picture, trying ditferent arrangements eof your pictare
clements, until you sce the best one possible.  However, if you
have little control, as in a candid picture, then you must make
an instantancous judgement as to when your picture elements are
tn the best, most expressive positions for your photograph, The
wore planning you do In controlled sitaations, the better back-
pround you wlll have for making quick decisions in uncontrolled
sttuat {ons.

Althougl vou should plan 1o plarare carciully, always remember
te be open 1 mew pounitbilitic . Look out tor the I'resh, th
spontaneous, the unexpected. Very olten a revealing look or a
oay hwsan gesitutre will suddenlty appear in your viewtinder., If

movapiare toos sagnitleant instant, It can make 2 more original,
sparkling piciarve.  The "prab" shot can be as creative and ex-
pressive ol your personal viewpoint as |Is the planned shot because
ot good grab shotss come lrom experioace.

01 course, photogyaph- which represent the photog, ohe !
iornonal vicwpaoint can be wo nubicclive, obsenre, o1 poorly
ciewuted that they tafl to communicate, and ne ome hat *he pi to-
grapher vnderstands theme On the othery hand, o phe @ crap that
coenmtinicates ana sample way, onlv the rteality o tront o the
Coemor v withent commenting on b e o dintarpreting o, s merely
sotercond oot owork of s, de takes both the peorsonal clemo nt
el b ot itron o chctopaaph to b otaidy 1 fective.

Paothe comr v emplara i 8 0 e tihat v o Y you
poeoexprrenes e e vl vaewps ok oo a4 cdear, vrvad v o0 Tightoae,
vt conbsrots o totters, oand cakroom techuniqo oo b most im-
eeant el the e toolss Mo owov cov s thoese teols wil)oimprow.

PR TR A R
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world. You sce things (n your own way. So be yourself. Your
success as o photojournalist, hoth in the acathetic and professional
sense depends on your ability to see unfquely and to capture that
seeing on film,

Complete this exercise and check yoar answers at the top of the
next page. i your responscs are lnrorrect, reread the material
again,

Exercise 2

1. List three of the four tunctions of a good phot ograph.

W et~ —— b =

—

T —— S ———— > o—— —

2. The person totally responsible for photographic communteat ion
is the e e e . []
' N
3. The key technique in photographic communicat fon s e e

4. For a photo to be tully eftective, it met both
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Exercise 72 Answvers

. tells a story, conveys an fdea, showa a relationshlp, expresses
. .

an ¢mot fon.,

2. photographer

3. simplify!

4. «clearly communicate and contain photographer's personal
viewpoint.

tommon Groand

For a photographer to communicate with a reader, a common core
ot experience must be established.  The old c¢liche of how to describe
A sunset to a blind man (8 apt here.  If your viewer cannot relate in
any way to what you are presenting, there Is no communication. You
munt establish a common bond ol experience and build from there. The
caslest arva of common grounds i people. The range of human ex-
perience is univeraal, Happiness looks the same no matter what
the language or culture, The emotional reactions of people are much

the same no matter where you are. The great truism of photojournalism

{2 that people are interested In people, Photographs of a new item
ol equipment are doiumentary photographs: not photojournalism. ‘The
photojournalint would examlne that vquipment through the people who

vperate t. this approach draws the viewer In and gives him something

to fdentify cathy 1t you keep this approach in mimd and utilize i
in your work, you are well on year way to communivat ing as a photo-
journallst .

When you are rescarchiag o1t shooting a story, you are also
comunicating with people.  In this case, it is the people who
will b vour sl fevis. How well vou interrelaty and communicate
with vour subjeets plays o large aole in determining the types of
photon you get. We will explore rhis area in depth in the next
weetion,

Ans et the qunestrons in this exereise and ek your answers
vt the top 1 the nexU pata. 11 your answeis. arn incotrect, relead

WO HAZR? S22 a0 g




the material.

1. If you report a story throagh the people Involved, you are
establishing with vour reader,

2. What should be the prime subjeel matter of phetojournal ism? .

~—~
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Exercise 3 Answers

1. common ground

2. people

Relating With Your Subject

To get the kind of photos that you need to tell your story, you
need the full cooperation of your subject. To gt cooperation,
deal with your subject with sensitivity and respect. Remember,
your subject (8 a person, with all the vomplex needs and desires
that make him uniquely himself. When in doubt, remember the Golden
Rule: Treat other permsons as you would like to be treated. No one
likes to be trcated as an object or a plece of furnfture. The best
reaults come {rom a shooting scusion where the subject is included
a4 @ working partner. Use your subjict's knowledge of his area.
You might find some dynamite shots that would have been missed other-
wise. Frequently, by asking questions and drawing on your subject's
knowledge in his area of expertise, you will make a willing co-workcer
out ol a passive subject.

But remember, you must always retalin controt of the shooting
feaglon,  You are the director, the sobject the actor. You decide
what to shoot, what angle to shoot from, and what the subject shonld
be doing.  To vatabliah both a good working relationship and maintain
control requlires tact, seasitivity, and a clear sense of purpose. You
viil find in moat cases that [t you appear confident and knowleageable,
vou will be defarred to fo your own area ol expertise. Don't bhe afraid
Lo admit ignorance and request advice awd information in your subject's
drea, People tead to be natural teachers tn aun area in which they ar.
knowledgable.  They like to explain and entighten peuple.  You can
wllize this trat to great advantage in your shooting. When you show
respest for your subject, you will get respect and cooperation an re-
tarn The tvols of the trade for dealing with people are Just as raeh
& part o)l vour kit ws your lenses.

L UChae A
Anawer the 'ollowing questions and chevk vour resnoases at the
Uop 0l The neal page. 1 your rowponses are ineorreet . reread tle

S Y T I

(' F) The wabject whould always b e ferped to in serting

WOGIAYRZ 11 Da- ) =]
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up a shot.

(T or F) The photographer should always set up the shot
completely.,

If you walk into a shop and immedlately start telling people
"Sit there.", "Do this ", vte. What ts the probable reaction?

How should you approach the situation in quest fon 37

Who should have control of a shooting situation?

AW OGIAZR2A1INT DO il




Exercise 4  Answers

2. F

1. Probably a turn-ot{ and lack ol active cooperation.

4. Elicit help and cooperation, Treat subjects with respect
as people.

5. photographer

Communicating With Your Viewer

The prime purpose ol a photojournalisc Is to communicate with
the viewer., 1f you parce wway all but the sole fuaction, this is
what you have lefo. The skills to prodace photopgraphs that com-
muicaty are inherent to the suecessful photojournalist. These
sk1lls can be developed and polished to a high degree, but the

‘ basic one, Imagination, has to be preseat.  You can develop and
Lhone your {magination with experience.  You should also develop
your understanding ol people.  The better you can understand and
relate to people, the better you cau produce photos that cosmuni-
sare the deslreed feeling.

lmpact

A photopraph should have ampact. lmpact is that quality that
mstant ly arcuses an emotwen or reacthion lrom the viewer,  Impact
wrlil stugls onl owe photo Trom a gronp. It makes o photo an anstant
avtention=getter. 1t s deamatvo o hupact usnally cante s an vmot 1ona
reaction trom the v wery rather than a consadered thonght -ont

actfon,  Net cLery photogiaph von produee for publication will have
a cat cdeal croampact s von shod bd iy te ook 1o dif fecent angles
v.ooreatments foo sour subjert o commumicate tlectively, bon't

e sovatd to vy it enent appreaches. Most ol the Lime they may
Nl we kel fectively . but vecasaoually they will and with vach
reapt ovon are learndap,

A phiotoprapher it asw o vonr responstbilsty o communicate.
he viewer st bk passively Doking at your photopraphs. 1t s

SWOLIACKR, Y 0oy 1l -
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up to you to produre a photo that causes a3 veaction in the viewer

and makes him wvant to share what you mawv and are reporting. People
today are very visually oriented. Televirnion and movies have sub-
conscionsly trained your viewer to expect atrong visuala., You munt
mect thin oxpectation, or your photographs witl not he gaed.,  One
strong photoprapl with fmpact will attraet and bold roader fnterest
(n o publication much better than the larpest headbime . Youwr viewers
are Jooking tor photographs the! commmieaste. 1 yon commmicate
clearly and strongly, you have suceceded.

[ 4

Exvercise 5

Ansver the follovwing questions and check your answers at the
top of the next page. 1f your responses are {ncorreet, reread the
material.

1. What is the basic requirement for a photojournniist?

2. Define impact.

o UBAZRT IS 0Oy
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Excrcine $ Anavers
1. Imagiuatlon.

Z. the quality that instant ly arouses an emotion or rcaction
from the viewver,

DIRECT I ONS

Complete the exereise belovw ard alter completion, take ft to
your instructor for evaluation,

T. Liat & forms of cosmunteat fon and an example of vach.

A bxo A L.
] L - Ex. ®
¢ i Ex. € L
D tx. D

2. Detiue vommanfeant lon.

. A phorojournalist communicaten .

C e 4 &= n - mm mum

4. Vhe key tecimigee ta photographic commanivat ton és .

9. Peuap'ls e anterented

t. Dol e vomaen proand,

oo phetornapher shionld be the divector ol action (T ot F)
e i v onreet responsae),

. NWOGIAZRS S o Ve G-
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8. The best vorking relationship hetween the phatographer and
subject ir:

9. The prime purpose of the phortajourmalist (s te

10, Define the term vinwally orientod.,

DO NOT €O ON. TAXE TRIS TO YOUKR INSTRUCTOR FOK EVALUATION AT TN
POINT.

Tustr Eval
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DIKECT LONS

Study the tolloving section on Hie controlling factors and
role play complete the Interim exercises and check your answers.
When you are ready, complele the  $-question evaluation test
on pege 1, Take It to your ipstructor for evaluation,

INTRODUCTION

Te function succensfully as a photujournalist, you must have *
mare than o generad knowledge ol pliviography. You must be the
muster of your tools and techniques. In addition to technical
mantery of the teoln of your profession, you must master the
art of human relations, The old coneept of fust heing polite
and courtecus is no longer adequite for the photojournalist.
The veawon is simple. To photograph the complexities of people
in everyday life, you munt understand vhat wmot ivates them, vhat
shapen thelir attitudes, or more dimply, vhat makvs people tick.
The better you understand liov and why people act and react the
way they do, the hetter you'll he able to commuricate.

THFORMAT LN

Lite-Controlling Favtors

. e
To patue some muderstanding o} the reasons people act the Ny
ey do, you ved o be aware ol some of the factors that wot ivate
prople. For the sake of vlarity, we will constder each individual
wh mativated by tour lite-vantvolling factors:
o Whielopical=Cenvtic Factors
v Luitnwal Factms
W Moctelegaieal -kvonomis Factors
n Mwvohotlopleal Pacton
Eachi ol ws oy am g conse, o complex packape ol the above
Loct o ouly by aderstamling cach 1actor ean we hopye to ander-
st ol vavna bve ) o woa umpostant Iy, the people we phatopraph.
Rowembo d thesas ban tonse s tuben e latad and o endy separataed
oo T bhe stake ol elavatve Ter s look ot o eal tactor individualiy,
Berobupl Gl tean Ve Tacteis
tach g s v o comple b aunbhmpeabt pliveaval pa ko,
. o GAAZR vt ey ey —
HD
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This package includes such factors as:

) race physical asuects or liabilitjies
sex intelligence {partially)
“tatae

For the most part, the ahove Jisted factors are pgenctically
and biologreally imprinted and ave anchanpeable.  The poenetic
prackage 1s complete at birth and torms the haman matrix with
which we work. 1t imposcs reirtatn physical Himitations onto all
our cndeavors.

We cannot change the race we bheloug te, nor out stature orv
size. Sex also Is (ixed, although medical sclense tries to alter
this.

Intelligence s very difticult to define wince so many factors
enter into it, Despite the environmental factors, there stil]
appears Lo be some biological-penctfe basis for Intelligence,

The arca of physical assetn o1 liabilitfes can also be
tempered by envivonmental factors.  People can 1 ise above thelr
handicaps or lall shert ol their physical capabtlities depending
upon their ontlooks and derlres.  Nevertheless, these assets or
tHab lities are biological-genetic in origln, and are part ot
everyoae s physical being.

Brolopical-penctic taciors arv, tor the most part, visible
¢ other poople and aepresent the outer visible person.  Thees
detors  an eec a profound clteer v soerety s Teactlon 10 g per-
-

SXe e )

Complove this cxereisc amd check your answers at the top el
I next pay L your v -upenta s are incenrect, 1eteac the materiat,

] Papr ar enetds Laoren o

VA the wmont amp o tant laeto
(* compicte ard anchang ab e
ontrollea by the mdividual

O Luhjece s eh g
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List 4 factors that are Biological-Genetic.

A.

=

3. Why do biological-genctic factors have such an important
effect on society's reaction to the individual?

ERIC
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Exercise 1 Answers

2. race, suex, stature, phviteal ansets oor liabilst jesg
intelligence (partially

3. They represent the vuter person visible tor o iety to
sev and react to.

Cultural Factors

Each of us is the prodact of a ewlture-.  Man vannot live without
culture. By culture we mean the total of all behavior or learned
traits which are shared by a uroup of people. This definftion in-
cludes; customs, mianners, mores, values, symholism, symbolic be-
havior and communication, laws. judgements: all the tralts aod
characteristics that separate mon from the lower animals.

Wee are not born with culture, it is learned behavior., 1t is
enr 1otal enviranment throngh which we learn our behavior patterns.
Wee are the carricrs of culture and frequently the vietims of culture. —
Calture determines how we view people who are ditferent.  Culture ‘
teends tae st otype groups of peaple. "Blacks are not as smart as
T TALL Chicanos are Jary™ YA woman can’t hamlle chis job."
These are W1 typical examples of coltural sterentyping.  This tendency
te. stereorype people is perhaps one ol the most dangerons traits ol
coadture. ALE peopi - are o pradoct ol an iwdividual valture and all
veople view theor enltnre as superior, thus setting in motion the
groblems ot cullural contlict.  Aother area related 1o thls problem
i termed, Coeitural shock.”  This atizes when o sndavidual is thrast
into a different culture, with its inberent diflerenees in language,
castoms, and valacs. Most people fec] qaite aneombfortabile in that

whites.

situation,  A- example ol raltereal shork would be oo HEAF Alrman sent
Ly 3 owerse o assignment . Coltaral shoe k arises wheea he discover:
that e s placed in o totally Jdiflerent eavitoweat. Very lew things

wre e e kot home . Freequent be, Bee retteat o o trom the unknowe te
th ke, This i the prame ooaion lore the slaerizhitng existenee of
Vee s wtyled bers amd elubs oversean. They providke o Lot of heme and
o lsarite v the area,

The tealy smd part of both these Swrm o enliural parovchiallsm
vothey e in the way ol kaowing and understandiag people.

SW O CHAZRS V) W1y
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Ag a photojournalist, yon must b able to overcome these problems
and open yoursell to different coultural experiences. Becausc some—
one fs different, it do¢sn't mean thar they are better or worse,

only ditferent. 1f you hold to your prejudices, you will severely
bimtt your ability to communicar..

Relbigion has been, in the past, one of the mate vultaral ties,
while at the same time, 10 remlorees suspicious of other culcures.
In many arcas, the religious 1Ssue seims Lo be lessening somewhat,
while it is still belng usced as .o reason for hostility in many parcs
ol the world,

Ethenie background is o part of culture that s always with us,
I oyou grew up and lived sn i Chi i vommunity, you will probably
always teel more ar home tn that environment than in any other.

Ouwr cultural background 1s wabtle. [t colors our ferlings
subconsy tously, el we make Judgements on others wit hout being

aware ol the teasons why,  You wost we aware ol these problems

Aand Gpen yowrsell 1o new experoines to he fullv able to function
anoa photojournalise

Froreiae !

‘ N~ Covoplete the dollowing: exevese md eheck your answers at the
tep 0 th wert page. T oyour cesponses are incoricer, reread
tloe material,

L. Culrare is
A, 1 railS we were born with
I.. esie el beehae o

ve wdide loag ol

ot hraral s necasonng,

. ot s wrnetan ol hoak
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4. Why are both cultural shock and cultural stereotyping a
problem to the photojournalist?

®
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Exercise 2  Answers
I. b

2. Grouping together all members of one cultural group with
traits of u few that arc not characteristic ol the group.

3. Being placed in contact with a totally different culture,

the person teels very comtortable bhecause there {s very little
that is familfar.

4. They get in the way of the PI's understanding and ability to
report.

Soclological-Economic Factors

Each of us {s a member of a group or of many groups. Each
perdon hag an cconomic background and quite often group member-

ship Is the direct result of cconomics. There are two determinents
ol group membership.

L. Do we exhibit the traits and characteristics of the group?
‘ 2 Doy the group aceept us as members?

Unlias both ol these conditions are met, we do not belong to Lhe
Browp.

Let's Took at the term "group.™ By this we do not always mean
such groups o the VFW, now, or the Chamber of Commerce, but rather
such larger, more nebulows groups such as the "middle class" or any
other stratigraphie ranking ol wratus or position in our socivty.

It 18 a triasm that in sur 500 1cty membership in a group is [re-
quent ly determined by our vconomic position in socicty. People
tend 1o live anan area populated by others of approximately the
game ccosomic Tovels Our fricuds ugoually come from the same group.
Cooattoaics nnl s look s are sovermod to a gl extent by the
onotne prouap tor owhiteh we beloay, 11 vou hecome upwardly mobi le
Al you rise trom o low ncone group 1o oa middbe elass Icome, vour
attreedd and view wi b pradual v change to rollect those of the
R PP ount wants and nceds wa b chanp,e You have changed,
oate now e aembor ot anew pvoup, and lave dvapped allegiance

SWOLIAZRI O N DO -1~
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to the old one. Our cconomie position in lite motivates our attitudes.
If you understand this, you can utitize thig knowledpe asg a phinto-
journalist,

. A related area, not 1o he overlooked, 18 how a poraon makes his
monev.,  Society often aceords prcater prostipe ta certain johs than
the monetarv rewards would indicat.,

A Supreme Court Justice vanks hiphey in prestage than the
president of Ford Motor Company, but the fioanc !l rewards of belug
the presiwdent ol Ford Motor Company tar ouiwelgh  thowo of the Supreme
Court .Justice, Satistfadtion can vome iu nany debterout wavs to poople.
To some, soctal standing and prestige are of supreme importance, while
to others economic factors arce the nitimate measure of success. Moat
people fall between the two poles and want te pmitially satisfy both
criteria.

The military qualifies a8 o soclo-¢conomic proup. The group
shares common values, attitudes, and ldeas. People Joining the
rilitary come from widely diflering cultural and cconomic back-
prounds and must adjust to the differfug values, attitudes, and
Jeas ot the acw group. Hew suceessiully vou adjust 1o these
- will determine how happy vou will be in the military, .

LXveluine 3

Cenploty the exereise and check your answer:n at the top of the
acat o page. 1Loyour responsces ase o incortect, reriad the material,

1. List the two determinents ol gronp memborship,

AL

", ne ot atigiaphoe ol g,

nol-tie o
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3. A plumber ranks high in (prestige/economic reward)., Why?

4. A vollege professor ranks high in (prestige/cconomic reward)
Why?

S. Why is the military o soclo-cronomic group?
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Exercisc 3 Answvers

1. A. Do you exhibit the tralts and characteristics of the
group?

B. Does the group aceept vou as a member?

2. A vertical ranking from the bottom of society to the top
dependent upon eertain conditions ex:  Low fncome - middle
income -~ riech

3. economic reward. 1t is a blue vollar laboring job.

4. prestige, Tt has relatively low pay, but hiph

5. The military shares common valuea. Attitudes :mnd {deas and
merts the two determineats.

Psychologlical Factors

Tha's avea Is the realm of the Individual., How does he cope
vith reality? What are his delense mechanisms?  Docs he profect
ais [ears to others? What fs hin <elf imape? How well does he
'xlijUS' ?

No person zan ftace sheer reality atl of the vime. We all
enmpensate and adjust fror our own experience, Ratltonalizat fon,
reojuection  and withdrawal are ouly three ol the lnndnials of ways
we protect ourselves from stark veality,

“he psveholopieal area is tra'y individual,  How ven feel abow
a4 ¢ rtein itaation and how you teact to it ave poveraed by your
o vidual bockground and experiencs o Bad ovour tath o beat vow as

chi.d? VWas yorr third grade teacher down on von?  aq a child,
vere you put down bv other children?  These are oxamph s of the
taousands of occeurrances that can and do atted? vour reactivn to
the v hd They are truly individunl beecanaed this combination
b 0 vnts aappened only to you.

‘WORTAZR?TLS? Cal-111-1
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Through trial and error cach of us evolves our own system
of defense mechaniame agalnut the outslde world., The area of
past experlenece is cruclal,  1f o mechantum works, we will use
it again and again.

Now comes the Big question, "What doesg this have to do with
photojournalism?  When you, the wvorking photographer come into
contact with people, you come into eontact with their defense
mechanisma. [ you could predict all the facets of your subject's
peraonality, vou vould predict how vour gubject woald react in a
glven sftuat ton.  Kemember, you have your own persenalfty "hang-ups,”
und you prolect them iInto a sftuatfon. From this situation, the
contact of two people, arise consequences and results.

In your case, the result must be pood photographs, and how
good these photom are s the direct reault of how well you handled
the sfruation.

Exerclue 4

Complete this v o reise and eheck yowr answers at the top of the
fext paye . 1Y your respouses are Incorrect, reread the material.

1. Psycnological Factors ave completely
$. Jomfnant
B, del asive
Cooproap tavtors
D. adividaal

2. The indivndua, compepranions nviessary 1o tace realiey are
cal vl

SWOLBAZRZLIS? Q0 -t
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Exercise 4 Anmswers

1. D
2. defense mechanisms

Kole Play

In addition to detense meclumism, you should be aware of
another aspeet of human behavior, Soctolopfatn and peycholopints
term the various things we do in certatn situat tons as "role play.”
We all play many and varying rotes in life, manv of them simul-
taneousiy. look at your instructor. How would you protray him?
fs he a stern, demanding perfectiontst for whom no photo you pro-
duce is good cnough, or Is he a falrly ordinary puy trving to do
a quite difficolt lob; teaching photographers to be photojournalistn?
Which role ts more honest?

You play several roles at once, each with tte vwn lorm of
tehavior.,  For example, you are an Ned, a photographer, o student,
a spouse, a parent, and perhaps o gotter.  Each role demands o ‘\.
different response to situations and shows a ditterent personality,
Which of thene is the real yon? You are a combination ol all
thege roles, and the real measite of intelteetunl and emot tonnl
maturity Is how well you are able to shilt from vne role to another
28 the situat ion demauds.

The problem for (he photojonrnalist can be simply utated:
“"role selectvon,'”  The Golone) s the hase commander, prlot, [athor,
acd toothall tan all rolled topether,  Whivh role do vouw aceentwite?
Tr all depends on the situation,  Are you photopraphing the Colonel
as the base commander, a vommand pitot, oy watehing o base lontbatl
game? o cach, the role is slightly difterent and the type of photo
that is required ltfers. A photo o1 the colonel eating a hotdop
a toothall poave iw caivilian «lothes mav or mav wot L appropriate with
voar e de about the reapensthhvlities ol the bas. commander.

our choitve ol the correct rvole to porciav and vomr skill in
ornutie ting 1t will make a dvnamic phatopraph.  Sowdy yourselt
md yo ¢ acquaintances and learn to obucrve and Lecognize role
Yorowxamples~. 1t is a skill that will e o p vou as o photolournalist

wOGIAZ T oy
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Excrcise %

N Complete this vxc-rcim*ml vheek your anavers st the top of the
next page.  If your remponnes are incorrect, rercad the material.

1. Rele play tu obuvrvable helavior (F or F)
2. The photographer should seleet the correet role to portray.

F or F)

V.o A person can onby play ome role atb ot fme. {1 or F)

WOCIACRS L NOL Lt
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Exercliae 5  Aunswern

. T

2. T

. F
DIRECT 1 (NS

-

Complete the exereise belov and take It 1o vonr luntructor for
evaluation. Your Instructor will plve you turther instructions at
that time.

1. Mateh the tife controlling factor with the appropriate example.

fach factor may be used more than onee,

A, Blologrcal=tenvtiv Factory 1. welipion

B. Cultural Factors o pnverty - ‘
¢, Jsorte Feonomle daetors i, physteal stre

D. Paycholepgleal Factoers 4. ethenie background

Cheowht hdrawal

he N handicap

2. Lint the two determinents tor pronp membershaip.

A’

. Matih o clements ol s ocioscoonomic Factors with the 1 ot
yob .

WOWAZR )t e g
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HICH IN:

A. eceonomic rewinrd only b plunber
B. prestipge only 2. Dhucior
. neither Y dndge
D. both 4. jauwitor

o lawyer
_ b, cmutruction vworker
7. eollege professor
B. dishuwasher
9. Phetolournalist (USAF)

i,  Seerctary

4. Puavilolugival lacrors are vompletely o o

% Detdine role play.

Inntomter
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DIRECTIONS

Take the Portfolio slide/Tape of Don McCullum and ST-{11-1,
Communicating with People to the Learning Conter and study it on
the Caramatce. Draw your film lrem your instructor sl proceed
with Mission | and 2.

Mission |

Equipment and Supplies
Bants of Issue

35mm camera kit 1/student

Electronic flash 1 /=student

Ntkor tank and reels As needed

l.ight table 1/ elass -

8X Magnifier 1/student

Slide cutter 1/e¢lass

S!ide mounter 1/class

$lide projector )/elass

Color reversal tilm 1 ri/student

Slide mounts As needed "\‘
I'ROCEDURES

Select the subjret matter that best communicates vonr chosen
rood, feelinp, ovr emot ion.  Shoot yonr photopraphs,

Return to the 1ab area and process vour color reversal film,
Ldit and select the one stide that vor teel bhest satlsties e

MESSIcn reaueaveme it s,

Tur. thi- slide in to your mstructor tor ecvaluation and
crit g,

Miasnion

vooment and Supplies
Rassin of Tasue

Tame cAarera it vutudent
Froctvonic 1lani 1 /atudent
vor tarae and reels As necdod

AWOC3AZRT LD 0] i
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Light

Slide
Slide
Slide
Color
Slide

PROCEDURES

table

8X Magnifier

cutter
mounter
projector
reversal film
mounts

SW CJIAZR23152

001-111-1

1/class
1/student
1/class
1/class
1/class

1 rl/student
As needed

Select a subject that best communicates a life-controlling
factor as defined in the text and slide/tape.
graphs on color reversal film.

Shoot your photo-

Return to the lab area and process your film.

Edit and select the one slide that best satisfies the re-
quirements.

Turn in the slide to your instructor for evaluation and critique.




|58

~~
Sciences Branch PT GJAZR23152 O001-111-2
l.owry AFB, Colorado . March 1978
(COMMUNICATIVE FHOTOGRAPHY
OBJECTIVE
Produce one coior slide that |llustrates and communicates
the abstract word assigned to you by the {nstructor. Submit the
slide for critique and evaluation. The slide must meet Standsrds
of Instructor Evaluation.
INTRODUCTION
This is the third assignment within this block of instruction
on communicating. Your assignment will be to visuvally communicate
an abstract word through photography. Visual communication is the
essence of photojousnalism. How well you can visually communicate
vour ideas determines your success (n the fileld.
DURECT LONS
Pl

Check out the Portable slide/tape of Willlam Albert Allard
and view it on the Caramate In the Learning Center. After viewing
the pertfolio, study the following text material and complete the
«xcvrcise on page 6. After completing this exercise. take it to
your instructor for evaluation before continuing.

INFORMAT TON
VISUAL COMMUNICATION
This assignment will test vour abhility to visunally communicate

4 desired tecling or concept *o a viewing auvdience. You will be
piven an ahstract werd or phrase such as: love. strength, lonlinrss,

nar on the move, ete.  ‘Tour assignmect will be to produce one color
»iier that vizazily, wilh no caption. ccmmunirates this concept to
Tovrguwet.

This assignment will tax both your i{masgination and your phoro-
rraphic skills. This is purely imaginative. purposeful photography.
i~w choice cf subjecr matter is totally up to you. It is your
¢edision o seisct the subjeet that e{tectively communicates the
ro- zept assigaed to you. Twn photographrrs may chonse cctally

—
)
-
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differeat subjecr matter and still ¢ffectively communicacte the
same concept. The cvaluation nl your photo is simple. Does it
effectively vommunicate the coneept?

Here are some gufdelines that will help you to produce a photo
that effectively communicates.

Purposcful Photography

Plan your ideas ahead of time. Aualyze and rescarch the word
piven to you, amd list two or three alternative ways to communicate.
Dan't climinate the possihility ot showing your word figuratively.
Atcer planning, seck out your subject and set up the desived shot.
This approach will work better than just wandering around looking
for something to fict the word.

Simplicity

The best communication usually takes place when the photo is
simple and wneluttered,  Include s your photograph what you necd
teo communleate the abstract word,  Don't make your shot too “busy™
ur cluttered,  Plan for i simple, clear photogrsph,

These guidelines will help you produce a photograph that
vifectively communicates with your viewer,

Abstract concepts can be communivated many dif{(erent ways,
tot example, the word love. What is love? That is a question that
b contounded philosophers sinee time began.  How da you eflectively
cud visaally commanicate the voneept of love?

First, o1 . 1ook at —aome examples of love. Ther is love
e bweertt i Mo el o woman . a wother and child, o father and ohild,
caochibd amd ooty an adalt and o opet. Do ethectivelv, a photo
ool et ol the abreves woull communscate tove. It is up to you ts.
chewdSe how you want 1o poetray 1t, The Linal test ix whether it
stlectively communi. ates the desired coneept .,

P RECTHTeRS
CompeLoete S e B ol lowng: exerese and Take i1 to your instructos

Pert vyl e, e st rweior widll give vou tarcher insCeue tions
gt th o it |

SWOLIAYRS VST o0 1.,




O

g
Exercise
1. The test of vigsual communicatlion is:
2. The best visual communication usually takes place when the
photograph is kept o
3. The choice of subject matter tor this photograph {s up to:
4., Given the abstract word, strength, describe how you could
visually communicate it.
—

Instructor

-t e et e e b > —— 4 S————

DO NOT CONTINUE DNTIL YOUR INSVRUCTOR HAS EVALUATED AND APPROVED
YOUR WOKK.

KW CIAZRZIISZ Ooni-a1i-?
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DIRECTIONS

Obtaln Slide/Tape 111-2, Visual Communication, from your
instructor and view it on a Caramate in the Learning Center.
This will list your mission requirements. The following mission
data gives you a permanent record of requirements.

MISSION
EQUIPMENT AND SUPPLIES

Basis of 1ssue
35mm camera kit 1/student
Electronic flash 1/student
Exposure meter 1/student
Light table 1/class
Nikor tanks and reels As needed
8X Magnifier 1/student
Slide cutter 1/class
Slide mounter 1/class
Slide projector 1/class
Color reversal film l rl/student
Slide mounts As needed

PROCEDURES

Your instructor will assign you an abstract word to visually
communicate, and give you one roll of color reversal film. Research
and plan a photograph that effectively communicates the assigned
~onceot. After you have photographed your assignment, return to
the lab and process your film. Select the one stide that most
vifeerively «ommunicates, mount it and turn it in to your
ingtructor tor evaluation. Slide must mect Standard of Instructor
valuation.

SW O GIAZRZ2 IS 001-111-"
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Sciences Branch PT G3AZR23152 (01-111-3
Lowry AFB, Colorado March 1978
) COMMIINTCATIVE WRITING
OB.JECTIVES

Using feature style of writing, write a 250-500 word feature
article and select and caption a feature photograph based on the
fact sheet and photos provided by your instructor. The feature
article and captioned photograph must meet Standards of Inetructor
Evaluation.

Using feature style of writing, rescarch and write a 250~500
word article about an interesting occupation. This article must
be factual. Submit article with one captioned photograph that
supports the article. Both must meet Standards of Instructor
Evaluation.

Using feature style of writing, research and write a per-

— sonality profile article of 250-500 words. The article must be
newsworthy and accurate. Submit article with one supporting
captioned photograph. Both article and photo must meet Standards
ot Instructor Evaluation.

INTRODUCTION

Writing a2 news story is like learning to use a camera. It
15 awkward at firsr, but with practive, vou become more comfortabl.
with the mechanies of the news ttory, just as you gain greatcer pro-
Ficiency with a camera through contlnucd practice,

This section of the course will give you some of the basics
ol news writing, and some assignments to practice these skills.
An instructor will critique yonr work and help vou to improve.
Vour abiltity to tesearch and write featury articles will broaden
~ous scope as a photojournatiste.

DIRECTIONS

Study the torlowing material and complete the exercises

e ghout tive text. When you feel you are ready, complete
e binal caereise on opage 1B and take §t 1o vear (nstructor
tor cvalu o fog Your anatructer will give yoo tarther instruc-

*raanre a0 thes [ T
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News Writing Styles

There are several different styles of news writing. A basic
fam{lfarity with these styles will lcad you Into the techniques
of news writing.

Inverted Pyramid Style: This is the most common style of
writing for straight news storics. 1t is characterized by packing
the most important facts of the story into the lecad paragraph, (the
summary lead), then moves fnto more detailed information in dimin-
fshing order of importance.

There are two major advantages to this style of writing. First,
a reader can quickly grasp the main points of the story without
reading the entire copy. In today's fast-paced world, this is of
great import. Second, this style of writing makes it very easy for
the editor to cut the article to fit available space. A story written
In this style can simply be cut from the bottom to fit available spacc.
Tt does not have to be rewritten. Study the following Associated Press
article which appeared in the Denver Post. Note the first paragraph
(the summary lead), note also the decreasing order of importance of
facts In the section of the article used here.

WASHINGTON (AP) - A presidential commission Monday urged overhaul
‘ of the hotly debated military rctfirement-pay system, offering a "de-
sign for the future'" that [t said eventually would save $10 billion
a year,

"The system now costs too much money," said chairman Charles
J. 2wick, referring particularly to the system of allowing retire-
ment after 20 years of service. Instead, the commission urges that
the 20 years be increased to 30.

The commission acknowledged that its predicted $10 billion a
year savings wouldn't be reaped until nearly the year 2000 because
all present unitormed men and women with at least four years of ser-
vice wouid retain the right to retire after 20 years.

The wmost junior of today's *voops and all those enlisting aftor
thie plan dDecomes cifective would come under the new 30-year plan.

In fact, total pentagon spending on military compensation would
“ic tor the aevxt 12 to 15 yeart befoure srarcing to drop because other

™EOGRAZESYENT 001 1T11-3
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parts of the commission's proposal call for a variety of {mproved
benefits for many of the 2.1 million men and wvomen on active duty.

The panel said this would persuade more trained and skilled
personncl to remain In uniform tonger,

Zwick, a former federal budget director and now a Miami banker,
handed the 207-page report to President Carter, who created the nine-
member commission last year with orders to develop a "long term solu-
tion to military compensation."”

Carter is expected to use the document as the basis for proposing
legislation to revamp the military pensiou system for the first time
fn about 30 years. 2Zwick told reporters he hopes such & bill can
reach Congress this summer . .

Notice through the style of writing, the reader can grasp the

main point of the article from the first paragraph. The rest of

the article gives more information in decreasing order of importance.
. If you are interested enough in the article, you can read all or any
part, and still get a good knowledge of the informatfon. This type
of article is casily edited to fit availahle space too. The editor
simply cuts up from the bottom of the copy as far as needed to fit
the space., The article requires no rewriting. ’

The second major style of nuewswriting is sportswriting. Sports
news writing usually follows the i{nverted pyramid style, again for
the same advantages mentioned carlier. There ar¢ a few special
characteristics to sports writing, liowever.

Flamboyant lanpuage Is commonly used. Jt IS rare that a team
"deteats" another. Usually they "edge", 'smash', "demolish," or
"k111" the other team. A player is rarely ‘good." More often he
is "a superstar," "phenomenal”, or "sensational."

The other common characteristics of sports writing Is the use
of statistics. In the course of reading a sports story, you will
tind out: how mauv points each person scoved, hew much time each
played, which team led at cach period, etc.

These two characteristics are almost always found in a sports
artisle.  they set i off as an individual style of writing.

FOCAAZRS AN 0011117
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Yeature Writing Is the third most common style¢ of ncws writing.
It {s also frequently categorized as "human interest.” It i{s the
story "thet must be told."” News stories and sports stories tell
themselves. They are descriptive articles of an cvent that has
happened, and the article is pur together to narrate the event to
a reader. The feature article is put together by the creative writer
who selects the angle he wishes to present the story from, and is
capable of telling the story in such a way as to arouse the reader
reaction he desires. Feature stories stir emotions, stimulate,
divert and entertain. They appeal to the interest all people have -
other people. 1Tt g difficult to imagine writing a feature article
about a new typewriter, for example. However, a feature article
about a person's occupation, an unusual hobby, a personal experience,
or a personality sketch can all be readily imagined as an article.

People are very difficult tuv beat as subject matter for a
‘feature. Before starting, you have a receptive audience for your
work. The information you require is readily available, and the
world (s full of potential subject matter.

The feature article i1s gencrally written as a narrative form.
It usually doesn’t follow the Inverted pyramid style of writing.
A certain amount of space is usually allocated for the feature, so
1t doesn't have to be edited down to fit. There are three parts
. of a feature article: (1) the Lead, (2) the Body, and (3) the
FEnding. The ability to write all three of these parts of the article
and to effectively combine them into a cohesive, effective article
is a good part of effective writing.

Feature Writing

Coming up with an idea for a feature articlce is not too difficult.
The hard part comes when you try to narrow it down to a workable in-

tvresting size.  An article about overpopulation has very little appeal
except for an cncyclopedia. Scaling down the idea to a single city,
such as New York, looks better, but it's still too large a subjcct.

How about an article about a sinple person living i1n New York, and
how overpopulation affects him personally? This gives your reader
an individual, a person to identify with. That generally is casier
ane more interesting than o large topical theme.

Av a peacral rule, the smaller the theme of the article the

PT G3AZR23152 001-111-3

174




\ob

easfer it is for your reader to identify with. Once vou have decided
on the theme, such as one person's problems with overpopulation, stay
with ft.

The scope of your article {5 closnely related to the theme. Scope
is the amount of information you are going teo cover. Frequently, the
two go together, and once you have catablished one, the other falls in
line automatically. What do you want to tell your reader about your
subject?

If you arc writing an article about a nerson with an unusual
occupation, do you want to tell the reader about your subject's
family, past life, what tclevision shows he tikes? If you try to
write a complete biography of your subject, can you hold your reader's
interest, or should you {nclude only those facts neceasary to go with
the theme of your article?

The key word in working up your idea i{s: Narrow. Trim your
idea down to a workable limit, then stay within that limit., A
narrow idea covered !n depth gencrally works better than a large
idea skimmed lightly.

The threc parts of a feature article need to be considerced when
you are preparing to write. A good understanding of the {unction of
all three parts will help you to use them well.,

scrves two functions. First, i. grabu the reader's attention. Tt

makes him want to rcad further and find out more. Second, It es-
tablishes the flow of the article. You are telling the reader where

vou are going to take him. f you write a good lead tor your artircle,
the rest of the article seems to flow from vour tvpewriter automatically.

“John Smith has to sit down and put on his makeup cveryday before
going to work. When the makcup is completed, John Smith has dis-
apreared and Cratie, the clown goes to work.™

That lead attracts your t'ention and also tells you what the article
*s 3bout. Stop for a minute and think. You can almost fill {n the

r««u of the article, can't you?

A strony lead will draw in vour reader and make him want to find
cut nore chout vour subject. Quite frequently, the lead Is the hardest

TGIAZRZ2 VN2 O01=-T11 1=

175

- - - AR UG




|.(a7

part of the article to write.

The_Body - This is the main part of your article. This is
where you tell your readers the infoimation you want to pass to
them. This informatfon should be arranged and presented fn an
orderly, clearly understood format. Think back to your theme
and scope. What are you going to tell your reader? Stay with
those facts and present them in a logical arrangement.

The Ending - The third part of a feature article, This is vhere
you vwrap up the story and end it for your reader. A summary of the
key pointe of the article {s onc way to do it. Another way to end
the article is to relate the ¢nd to the lcad so that the article comes
full circle. For example, "As the makeup disappeared, Cratie the
Clown faded avay, and John Smith returned."” This type of end leads
your reader back to the beginning of the article and out. The ending
should leave your reader aatiafied that he completed the information
covered.

The successaful completion of these three phascs of a feature
article should give you an article that grabs your reader and holds
his inrerest. There are some tools and techniques to use that will
help you to hold that intcrest within the three parts of your article.

Writing Tools and Techniques

One of the techniques of feature writing that helps to involve
your rcader with the article Is the use of direct quotes from the
subject. This technique allows the subject to talk directly to the
reader rather than through a third party - the author. The usc of
this technique can be overdone, but used discreetly it is very
vifective.

The writer can narrate at lenpth about the subject of an
article, but a few direct quotes add depth and personality to the
subject that it is almost Impossible to obtaln through the third
person writ ing.

The selective use of anecdotes - specitie stories to 1llustrate
a general statement - allow the subject to be personally involved
with the story, and carry much more impact than the general state-

ment.  For example, which Is more interesting and effoective:

"A student in the Photojournalism course sometimes has trouble
tinding subjects for his feature article assignments."

PrOGIAZRZ SIS 001-11T1-3
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"Last weck John Jonew spent one entire day of hard work

and frustration teyfnp to track down a wultable aubject

for his feature article assipnment. Every potent (al sub-
jeet he located was cither too busy or otherwiae anavatlable
to cooperate. After o day of bad luck and frustration, he
finally found a student who had been 4 mmall town mayor
before unitsting in the Air Force. After o day of {rus-
tratfon, persistence and hard work paid oft. He had &

good subjoect for his article . . . . "

The specific anccode says the same thing ax the peneral statement,
but through personalizstion and being specifte, It has more impact
and is more believable to the reader,

These techniques, used aelcectively throughout your article,
will help make it more readable and {(nteresting. Try them, you'll
find they add depth and life to vour subject,

Complete the following interim exercise, then check your
answers on the next page. 1f vou have a problem with some of
the questions, restudy that section before continutog.
Exercise 1

l. List two styles of news wiiting.

i.

2.

Deseribe the main characteriatic of the inverted pyramid
sty ie o writing.

Why ar- feature articles “the story that must be told™?
y
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What is generally the best subject matter for a feature
article?

List the three parts of a feature article.

YoOGIALR N2 0601 1 -3
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Exercise 1 Answers

1. Inverted pyramid, sportswriting, and feature style.

2. Inverted pyramid style is characterized by a summary
lead containing all th¢ important facrs of the story,
followed by the rest of the information in decreasing
order of importance.

3. In a straight news story, the facts are there. The
writer simply must tell them to the reader. In a
feature article, there may be many ways to tell the
story. It 18 up to the writer tc decide how to tell
the story. .

4, People
5. Lead, body, and ending,

Research Techniques

Before you can write an article to enlighten your reader,
you must know a great deal about your subject. The knowledge
you gain through research gives you the background {nformation
to be able to tell your reader what you want him to know.

There are two major sources for research: the written word
and people. Both sources can be very usable. Depending on the
type of information you are trying to obtain will determine which
source you need tq;utilize.

The library contains a great deal of information on virtually
every subject. The information you can obtain there will generally
give you broad background on any given subject. ([t also will give
you statistical information to use. Unless a person is very prominent,
you probably will not find much information in the library,

The second source of research is people. Through interviewing
people, you gain specific personalized information for your article.

PT GIAZR21152 001-111-3
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Interviewing your subject and other people glves you the quotes and
anecdotes to personalize your urticle. This technique also glves
you the specific information you nced.

Generally, to write a feature article, you will use a combina-
tion of both types of research. The library rescarch gives you the
overall and historical background you will need. Interviewing people:
glves you the specific pcrsonalized information you will use. Blend ing
both types of rescarch into your article will give you a good range for
your article from general to specific. o

Suppose you are going to do an article about a Veterinarian.
Research in the library will give you general, historical, and
statistical background about the ficld of Veterinary Medicine.
Interviewing Veterinarians and other people in the field of animal
medicine will give you both the specific information and personalization
for your article.

The type ol research and amount of ecach type you must do will
depend upon the subject and type of article you are going to do.
TYou have to decide what research you must do to enable you to write
vour article.  Remember, it is hard to do too much rescarch. The
more you know about your subject, the better you write about it.

Featuve Photographs

Along with the feature articles you turn in for evaluation
tor this asstignment, you will have to include a captioned feature
photograph. The feature photopraph is an important part of u teature
article. [t 19 one of the prime attractions for reader attention.
The photograph is the Tirst thing the veader sces of year article.
tv should attract his attention, and make him want to rcad your
article to sartlsiy his curiosity.

A fcature photograph should have three characteristics to be
tully effective.  These characteristics are:  impact, «ffective
commmicatton, and sultabiiiry to the theme of the article. Al)
theee ol thene eharactorsstices should be met Lo Do comp I.et(-lv

vitective. Let 's look at hes. charc teristics one at o time.

lmpact a- 1 gquality an a photograph that instantly attracts

teader arteutton and causes a reaction from the reader. Through
hooent.re course ap to this point we have discussed and stressced

'l GIAZRZ 152 00 -141 -
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impact in photographs. Impact in a {cature photograph is the same
quality already stressed.

Effective communication is the ¢nd result of photojournallsm.
The sole purpose of your photographs should be to communicate to
your readers. A feature photograph is purposeful photography. The
purpose of feature photography is to interest your reader and to in-
form him of the theme of your article. If you are writing an article
about a Security Policeman, the photograph you use with the article
should communicate that to your reader.

The third characteristic: sultability to the theme of the
article, is important in the feature photograph. What is the
angle or theme of your article? If you are writing an article
about a person whose hobby is building a model railroad setup,
your photograph should show that. A photograph of the peraon
in his working environment or just a shot of him would not go
along with the theme of the arricle. A photograph showing both
your subject and the model train setup would satisfy the theme.
How you take the photograph would meet the characteristics of
impact and effective communication.

One of the main techniques {n this type of photography is ~
in your head, not your camera. Think about the ¢nd result of ‘
your photograph before you pick up your camera. A few moments
of thought will produce bettar photographs than all the camera
equipment madv. The best piece of photographic vquipment made
is the photographer's brain.

Caption Writing

The other part of the photograph that helps to communicate
information to your reader is the caption. No matter how good
a photograph is thuerce are some items of intormation that cannot
be visually communicated. The caption should supplement the visual
information in the photograph so that the two together will com-
municate all the in(ormation to the reader.

A good caption will answer all the questions a reader will
have about the photograph. 1t will answer the five "w's" (who,
what, when, where, and why) and "how" if nvcessary. All these
facts can be included in a caption in one or two sentences. A
caption does not need to be overly verbose. The clearer and
vhorter the caption is, the better it gencrally is. For example, |

PT GIA/RZ2 1152 DOOL-i11-)
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take a capclon from a Denver Nugget barketball game photograph:
Denver, Calu., Apr. B--DRIVE FOk TWO--Denver Nugget Bobby
Jones (24) drives past Porrland Trail Blazer 8il1 Walton
(32) for two points daring first period action in tonight's
game fn MeNichols Arena in Denver. (AP LASERPHOTO)
(bb72045bh) 1978,

Check if this caption answers the five "w's.'

Who - Denver Nugget Bobby .fones iund Portland Trail Blazer
Bill Walton.

What - Nugget-Trail Biazer gome

When - April B, 1978

Where - McNichols Arena, Denver, (O.

Why - The why is not needed in this caption.

How = The how is not needed,

[ you picture the visaal image plus the sbove caption, you
will see that all the Informativn to satisfy all your questions
i~ present.

The two keys to offective caption writing are compi.-teness and
sevuracy. I voure caprion can answer the flve "w's™ c¢ffectively,

vvmpleteness is met. 1 all the information in your caption 1s
correct, you have me-t the vequirement of aceuracy.  You must be
capecially caretul with acearacy. 1€ you get a name wrong or

misspelled, you will be in trouble, at least with the person
whose name you misspelled. Don't take anything for pranted.

tt your subjeet's name is Smith, make sure it is S-m-i-t-h, ol
not Sem-y-t-h=c¢. VYou, as the photographer, are responsible to
ehtain all the vaption information.  1f the intermation is not
Shtalned, the shotopcaph o8 usciess.  Take o few moments and et
the dntormat ton, and get @0 both corteetiy and comple toly,

The phetegs opbe ad e caption are two parts of (he whole.
Frovitinr din nod complete and aconcate, the toial communicat 1 on
vl Pt your responsibility 1o give your reader all the
e stmation he toguires far the image to comnunicnre,

Ve AR YT 00 - T -
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Complete Fxercise 2 and check your answers at the top of the
next page.

Exercise 2

1. What are the two major sources for research?

2. The information obtajned from a library will bhe:

3. List the three characteristics of an effective feature
photograph.

4. The two keys to effective caption writing are
and

PT G3AZR2IN2 001-111-1
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Exerclse 2 Answers

1. The written word and peuple.
2. of a broad background, statistical and historical

3. lmpact; effective communication; and suitability to
the article theme.

4. accuracy and completeness

Newsworthy Subject Matter

For an article to be published, it must be newsworthy. The
term: newsworthy, simply means that the article is of seneral
interest to a large number of rcaders.

In terms uf a f{eature article, what subject matter is
newsworthy?  We alrcady made the sctatement chat people are
Interecsted in peoplse, and that people generally make the best
subject matrer for features. This is a very broad statement,
and we must narrow it down. What is it about people that is
interesting?

I'f you do a biographical feature arcicle about your friend
who is marrled, has two kids, works in an ordinary job, etc.;
who is going to be overly interested? People who are friends
and acquaintances of your subject will probably be¢ interested,
but how many other readers will he?  You need a "hoak" or "angle”
te hang your article on. Does your subject have an unusuil hobby?
s cherc somerhing about his occupation that is of interest? Is
there somerhing in his background that attraces your rcader?

You must find sumething about your subject that will incerest
your Teader and you must present ot g form that will make your
teader want to read the article. I'F you meet the standard of
Newsworthiness and present your informat ion in an infer sting manner,
vou shonld have produced an article that will interest and inform
yewr reader. After all, this is the sole function of your writing.

PT CIAZRZ VIS ODL=11H1-3
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Descriptive Writing

There are many different ways to tell your reader the information
you want to pass on to him. The way you choose to tell a story can
he the diffcrence between a successful, interestiug article, and a
dull, uninteresting one. You, as the writer, have to develop your
own style of writing. A style of feature writing that is right for
re may well not be correct for you. We do not try to teach writing
in this course. We give you a few basics and turn you loose to try
your hand at {t. The work you produce will be c¢ritiqued by an in-
structor to try to help you improve your own style of writing.

There are three characteristics of featurc writing that all
good feature articles have in common, and your style should in-
corporate these. They are: clarity, force, and flavor.

Clarity is simply the quality of being easily understood.
The purpose of a feature article is to pass informatfion on to
your reader. If your reader cannot understand that information,
clarity is lacking. Put your article in a logical sequence. Make«
sure your sentences are clear and say what you want them to say.
Try to keep your sentences short and covering one fdea. If you
use acronyms (TAC, SAC, etc.) make sure that your reader under-
stands their meaning. The same holds true for technical terms
or slarg. Think like your reader. does he know all about what
you are trying to tell him?

Force i{s the way you te¢ll your reader something. You should
grab him and pull him into your article. Make your reader a
participant not a spectator. Your reader shouid become emot fonally
involved wi'h the article. The more you involve your reader with
vour articli-, the better it Is.

Flavor is your own style of writing. ([t (s the way you use
quotes, colloquialisms, or gentences. The flavor used in an
article wilt depend both on the writer and on the projected

audience. An article written for a group of mutvrcycle riders
will differ in flavor from an article writien for a group of
college professors. Your background and teelings will also

control the flavor of your article. Experiment with writing
styles unti! you are comfortabic with what you have written.
If you are happy with the style you have used, rhances are
vour rcader will be also.

PI CIAZR23152  ODL-THI-1
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DIRECTIONS

Complete the following uxercise and take 1t to your [nstructor
for evaluation. He will answer any further questions at that time
and give you your agsignment.

l. Describe two advantages of the inverted pyramid style
of writing.

2. List and describe the three parts of a feature article.

3. Define theme of a feature article,

4. What is one of the best subject choices for a feature
article? Why?

5. What do quotes do for your feature article?

6. Why use an anecdote 1n vour article?

PT GIAZR2 31 00d=111-7
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7. You are going to do an article about a Security Policeman.
Describe the type of research you would do to prepare for
the article.

8. List and define the three characteristics of a feature
photograph.

9. What information should the caption give the reader?

10. Define: newsworthy subject matter.

11. List and define three characteristics of feature writing
style.

Instructor

PT GIAZRZII52 001-111-)
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MISSION 1

EQUIPMENT AND SUPPLIES
Basis of Issue

35mm SLR camera set 1/student

Electronic flash 1/student |
Nikor tank and reels 1/student

Projection printer 1/student

Light table 1/class

8X Magnifier 1/student

Dust-of f 1/student

Typewriter 4/class

PROCEDURES

From the fact sheet and photo packet your {nstructor will give
you, write a 250-500 word feature article. Select the best feature
photograph and caption it.

The article should be typed double-spaced on bond paper, and
the photo caption should be typed on a separate piece of bond paper.

Turn In the article and captioned photograph to an instructor —
. for critique and evaluation.
MISSTON 2
PROCEDURES

Research and write a 250-500 word feature article about an
interesting occupation. Select your subject and research your
informatfon. Write the article in feature style and type it
double-spaced on bond paper. Produce a captioned feature photo-
graph to go with your article. The photograph should be printed
to a 10" long size with a typed.caption attached.

When you have completed your article and photograph, turn
them In to an instructor for critique and evaluation.

PTOGIAZR21192 00)1=111-1
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MISSION 3

PROCEDURES

Research and write a 250-500 word personality profile feature
article. The article should be accompanied by a captioned feature
photograph printed to a 10" long dimension. Type the article
double-spaced and turn in to an instructor for critique and
evaluation.

PT G3AZR23152 O001-I1I-3
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Study guides (SGs), workbooks (WBs), study guide and work-
books (SWs), programmed texts (PTs), and handouts (HOs) are
authorized by ATC for student use in ATC courses. They are
designed to guide you through your study assignments {n the
most logical sequence for easy understanding. Answer the
self-evaluation questions and complete each problem or work
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derstanding and retraining the key points covered in material
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Scliencee Branch PT G3AZRZ3152 0Q1-1v-1
l.owry A?BR, Colorado March 1978

INTERVIEW AND PERSONALITY FEATURE
OBJECTIVE

Interviev and candidly photograph a person in his work environment.
Submit a minimum of 10 questions and anawvers that are of a general
nature concerning his job &nd & minimum of three photographs that
show the subject's nannerisms and moods during the interview. Inter-
view and photos must meet Standards of Instructor Evaluation.

INTRODUCTION

In a previous exercise you photographed a person in his work
environment trying to capture that certain something that communicated
the subject's personality. Ry capturing the mooda and mannerisms of
the subject, you conveyed a feeling to your readers of wvhat your gub-
Ject vas really like.

To add to this feeling, you can have your subject actually
speaking to your reader by way of an interview. Your subject's
thoughts and opinions car be presented ts your reader in the fors
of questions and anavers that you have prearranged through your
research of the subject. By comdining the interview with photo-
graphs o{ your subject, you can communicate with your reader in a
very personal manner.

DIRECTIONS

Study the following text material. Answer the irtcrim exercises
and check your answers. Whe you have completed this text, answer
the 5 queation test on page and take it to your {nstructor for
evaluation. Your instructor 111 give you further instructions at
that time.

INFORMATION
RESEARCHING THE SUBJECT

The first step towards informing others is o inform yourself.
[f you are not familiar with your subject, you cannot adequately
inform your reader. Informing yourself as you are interviewing
your subject, 18 too late. You will not 8¢t a good in-depth inter-
view without some familiarity with the background, occupatinn, family,

192
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and accomplishments of your subject. Where do you begin your re-
search of your subject? Depending upon the prominence of your
subject, you may find pertinent information in the llhrary. The
library has the "Cuide to Periodical Literature,” an encyclopedis,
and subject card index to ald you In your research. The Information
Office has back issues of their newspapers and also carries canned
biographies of prominent officers on base. Another source of re-
search information are the acquaintances and associates of your gub-
i-rct. They can give you background information, and add one factor
that the biographical information can’t -- personalization. People
who know your subjuct can enlighten you on personal quirks, anecdotes,
and experiences that add life and personality to your gsubject. If
your interview subject is not well-known or prominent person the
library probably won't have the personal aspects buc, they should
have information concerning your subject's occupation. Any back-
ground information you uncover hclps you to prepare for the inter-
view.

PLANNING AN INTERVIEW

To conduct a successful fnterview, you must plan ahead. From
your rescarch about your subject you should be able to compile 20-
25 prearranged :ucstions. These prearranged questions are your script ~
or guideline for the interview. The respongse to one question cean lead . ‘
you into interescing but unplanncd areas, but the prearranged questions
8ive you something to come back to when that line runs dry. Prearranged
questions should reflect the theme or purposc of the interview. With
your questions prepared beforehand, you can concentrate on interviewing
the subject and not have to think of what your next question should be.

Another integral part of planning is to make an appointment with
your subject. Don't uxpect to walk into a promincnt person's office:,
announce your purpose, and be given time for an interview {mmediately.
Make the appointment as far in advauce as possible. Try to talk dir-
ectly to the subject. This will allow you to explain the purpose of
the interview and receive full coopcration. Tlnsure that all the nec~

essary cquipment [or the interview is opetable and readv. This in-

chles your camera, film, tape recorder, tape., paper and pencil, and
. . . ;

your preaveinted questions. AU the interview, it is too late to find

oul you ltorgot something or something doesn't work.

Kxvreise |

. What is the purpose of vescarching your subject?

WOCAZRYITINY Oy ‘




2. Acquaintances of your subject can add
your research.

3. Why use prearrangc¢d quest ions?

TURN TO THE NEXT PAGE AND CHECK YOUR ANSWERS .

SW CIAZRZVIN2 001-1V-1
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Exericse 1 Answers

Research will inform you so that you can inform your audience.
It will give you questions to ask to fulfill the purpose of the
interview.

personalization

Prearranged questions give you a gulde for the interview
and allow you to concentrate on the interview.

INTERVIEWING TECHNIQUES

Here are some tcchniques that will help your interview go
smoothly and fulfill its purpose. )

1.

Be on time. 1f you are late you create 3 bad atmosphere
for the interview.

Have your prearranged questions ready,

Talk casually with your subject and lessen him up briefly
before you really get into the interview.

Ask questions that require a qualificd answer. A yes or no
answer doesn't yield much insight into your subject.

Listen to your subject's answers. Frequently one response
leads to another question.

Wrap up the interview when you have the necessary information.
Don't drag your intervicw out beyond your time.

Give yourscelf an opportunity to call back for more information
on clarificarion if neaessary.  1f vou do this at the interview,
your subjuct will gladly comply.

Thank your subject for his tim. and cooperation.

IF possible, let your subject see the interview before publica-

tion. These are all techniques that should help your Interview
v.o smoothly and gain the desircd end resnalt,

SW GIAZR23152  001-1v-1|
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ACCURACY IN DEPICTION

The key to an Interview Is accuracy. 1l you ¢dit your subject's
responses, be very careful not to changi the meaning when editing.
If your subject makes a posttive or negative statement, then qualifies
Lt, don't leave out qualification. This is known as taking quotes out
of context, and reduces the accuracy of the interview. Also it fre-
quently produces a very angry interview subject who feels misquoted.

You may rearrange the order of the interview to make it flow
better, but again, be careful not to change any meaning. Edit any
excess verbiage from the interview, but, do it carefully. You know
what your subject was saying in its entirety, make sure your rcader
also knows what the subject said.

Exercise 2

1. Why have prearranged questions?

Why pive yourself an option for a callback for clarification
on more information?

Define: taking a quote out of context.

SW G3AZR23152 001-1v-1
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4. Edit the following passage to final printing form,

Q. Do you feel the photojournalism course is of value to
journalists?

A, Well, ---1 ah belleve that it is extremely valuable,
but 3h --- the relative value each student derives
depends on his, oh let's see, his interest and his,
how do you say, his past experience.

CHECK YOUR ANSWERS AT THE TOP OF THE NEXT PAGE.

SW GJAZR23152 00L-1v-1
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Excricse 2 Answers

1. Prearranged questions give you a guide to the interview
and allow you to concern yoursclf more with the subject and
his responses.

2. It opens the door to callback for more information you need
without making the subject feel as though you don't know
what you're doing.

3. Taking a quote out of context means using a statement without
its accompanying qualifications, changing the subject's meaning
by not using all of the statement.

4. Your copy should be close to:

Q. Do you feel the Photojournalism course is of value to
journalists?

A. I believe that it is extremely valuable, but the realtive
value each student derives depends on his interest and his
past experience.

PHOTOGRAPHING THE INTERVIEW

Good photographs of your subject taken candidly throughout the
interview can add tremendous reader interest when used with the
Interview. Most people, while talking, use gestures and various
facial expressions. The capturing of these mannerisms, characteristic
of the subject, adds interest and personality to your subject. The
selection of photographs for use in an interview layout ‘is importrant.
For instance, don't use a photo of your subject laughing at a point
in the i{ntervicew where the content is very serious. Make sure the
photographs match the text.

SW G3AZR23152 001-1v-1



INTERVIEW LAYOUT

There are two basic formats for an Interview layout. The first
and probably the easiest and most common, is the standard question
and answer column format. Start with a short Introductory paragraph
to introduce and identify your subject. This lcads into the question
and answer format. The last qucstion in the interview should be ap-
propriate for closure or summary. The photos are interspersed through
the interview,

The second form of interview layout utilizes a feature article
style along with a large amount of direct quotes from the subject. _
This requires a bit more writing skill. This style converts the
interview into a more readable format and allows you to intersperse
background information about your subject in with the quotes. Either
format is acceptable for this interview. The choice is up to you.

DIRECTIONS

Complete the following exercise and take it to your instructor
for evaluation. He will give you further instructions at that time.

1. Why rescarch your subject?

What do prearranged questions do for you?

Define: accuracy in depiction.

Define:  taking a quote oul of context.

SW GIAZR2I152 001-1Vv |
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5. List and describe two styles of interview layout.

After completing this exercise, take it to your instructor for

evaluation before proceeding further.

Instructor

DIRECTIONS

Take Slide/Tape IV-1, Intervieow Techniques to the Learning Center

and study {t.
requirements.
record of requirements.
your interview.

MISSTON

EQU TPMENT AND SUPPLIES

35mm camera set

Electronic flash

Projection printer

Cassette recorder w/60 minute tape
Dummy sheet

Typewriter

Light table

Nikor tanks and reels

Bond paper
Bulk film
Printing paper
Dust off .

8X Magnificr

SW G3AZR273192

This will give you further information and migsion
The following mission data gives you a permanent
8ign up for lab space before you conduct

Basis ot lssue

1/student
1/student
l1/student
1/2 student
1/srudent
5/class
1/c¢lass
As needed
As needed
As unevded
As needed
1/student
1/student

As nceded
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PROCEDURES

For this exercise you should research your subject to determine
your questions for the interview. Conduct the interview and candidly
photograph your subject.

After completing your interview, return to the lab, process and
proof your film. You will need at least 5 shots for printing. Print
selected shots to one-column cut size.

Transcribe your interview from tape and type it into your selected
format,

Layout your interview text and photos on dummy layout sheets
provided and mount them with the waxer.

Turn in finai layout for instructor evaluation.

SW G3AZR23152 001-1v-1
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. Sciences Branch PT G3AZR23152 001-1Vv-2
Lowry AFB, Colorado March 1978
GROUPS
OBJECTIVE

Photograph a subject-oriented group, and an object-oriented
group. Select best photograph of each category and submit one
print each up to 8 X 10 inch (20 X 25¢m) size for critique. Prints
must meet Standards of [nstructor Evaluation.

INTRODUCTI(N

The photography of amall groups is a large segment of photo~
Journalism. How well you can photograph small groups will, in part,
measure your abilities in this field.

DIRECTTONS

Study the following section on group photography. Answer the
Interim exercises and check your answers. When you have completed
this text, angwer the 10 questivn test on page 10 and take it to
your instructor for evaluation. Your instructor will give you further

N
‘ instructicns at that time.

INFORMATTON
GROUP PHOTOGRAPHY

A large sepment of the photographs published are group photographs.
There are still far tvo many "Grip and Grin" groun photographs being
presented to the viewing audience.  These obviously staged photos,
vharacterized by stiff poses, sweaty palme, and a plassy—-eyed stare
into the camera lens, are sv contrived and trite that they turn off
your viewer. People raised on a steady divt of television and movies
have bhecome visually sophisticated, and will not be satisficd with
old-style st iil photos. A gronp shot must have action. The action
may be vither fmplivd or veal, but it must be gapparent to the viewer.
The group photograph must communicate a feeling of caudid reality to
your viewer vven If it is posed.  Group photographs can be divided
into two types, subject-oriented and object-orivnted groups.

b ject-Oriented Groups
All photographs should have o center o intersna which draws

your viewer's vye toe it This ~hould be the wost important c¢lement
in your photocraph with all oth. r eloments support ive and subordinate

2972

O S




19

to {t. In the case of a subject-oriented group, the point of interest
should be one person. All other clements in the group should lead your
viever's eye to this person.

How do you accomplish this feat of communicative composftion?
First you msut make the determination of which person will be your
prime subject. This will depend upon the particular situation. The
photo may be to accompany a story on a particular person. It could
be a person receiving an award, or one who is teaching others a skill.
The determination of the prime subject comes from research of the
situation and the end use for the photograph.

The second part of achieving a successful subject-oriented group
photograph is direction. The photographer must take control of the
situstion and direct the subject's acticns. If you tell a group to
"Stand over there so I can take your picture,” they will probably do
exactly that. The result will look like the soon-to-be victimes of &
firing squad up against the wall. 1If you, the photographer assume
control in directing your subject's actions, you can arrange the group
to suit your needs.

In a subject-oriented group photograph, one person is the point of
interest or main subject. The viewer's eye can be drawn to this person
by several methods. First, if the other 2-4 people in the group are all
looking at the main subject, the viewer's eye will be automatically drawn
to the main subject. Second, the composition you use can draw viever
attention to the main subject. If you {rame your subject using the
other people in the group, or use them as leading lines to your sudb-
ject, your vicwer's eye will go to the intended point of iInterest.

With a bit of imagination and the use of rescarch and direction,
you should be able to produce group photographs that vifectively com-
muni cate with your viewer.

Exercise 1

1. A group shot must have .

e A —— 1 e ot R+

2. Define implied action.

3. The main element of a subject-oriented group photograph should
be .

SW GIAZR23152 001-1v-2
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5.

Define subject-oriented group.

List the two steps to suceessfully photopraph a subject-
oriented group.

A'

— ——— e < T s W

B.

W m— D —— v
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Exercise 1 Answers
1. Action
2. lmplied action -
3. One person

4. A group of people, onc of whor is the obvious center of
interest. All other people in the group are supportive
and subordinate to this person.

S. A. Research - Pick your main subject

B. Direction - Direct your subjects to achicve the
photograph you want.

Object-Oriented Groups

The prime difference between subject-oriented group and an
object-oriented group is the point of interest. In the former, a
person should be the point of interest. In the latter. an object
or item of cquipment becomes the center of intcrest. /\'

There are a great many occassions when a new item of equipment
must be shown. A photograph of the equipment sitting by ttself
tends to be rather bland and cold. By incorporating the people
who operate. teach, and/or repair the cquipment, yon bhring life
and scale to it. A photeograph of a computer terminal alone does
not communicate well. How doevs it work? How lorge i it?  These
are exmaples of questions your viewer might have when viewing the
photograph. A photograph of the same item of equipmunt with an
operator at the keyboard demonstrating its operation to two other
people adds human interest, scale. and most impartantly. liTe to
your photograph.

A photograph of an Air Force instructor demvaztrating the opera-
tion of a Nikon camera to two or three students commuanicates better
than a tablctop photograph of the Niken by itself.  The same technigues
ol vesearch and direcetion apply to object=oriented group photographs.
Through rescarch vou determine the item of equipment 1o be the point
of interest. and al<o how people operate, teach, and/or repair it.
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From research you choose how to set up your group of people in
relatlon to the equipment. Through direccion you arrange your
people and your equipment for an cffective photograph.

The object-oriented group photngraph also must have real or
implied action. CGive your subjects somerhing to do.  iHlave one
person operate the equipment while the others in the group observe.
Make sure that all of your subjects know what they are supposed to
dn. 1f cthes¢ techniques are followced, you should have a pleasing
group shot.

tExercise 2

1. The prime difference betwieen a subject-oriented group and
an object-oriented group is:

2. The two techniques to capture an effective object-ocionted
group photograph are:

L b e - 00 S e e B am e o Gy W b e=s  myem s e .

3. Define object-oriented group.
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tIxercise 2 Answers

1. the point ol interest
2. A. research
B. direction

3. A small group of people working at a picce of equipment which
through the composition hecomes the polnt of interest.

Control of Situation by Photographer

This is the one point that cannot b overstressed. The photo-
grapher must take charge of the situation and dircet the action.
Photographing a small group requires direction and stage management A‘.
hy the photographer to be ¢ffeative. Without direction, it will be
pure luck it all clements of yout photograph fall into place. There
will always b someone who either lovks back at the photographer or
away from the main subject. People will not stand to give you good,
cight composition without dircction. Finally, as you direct and
arraage your subjects, give them something to do.  When people arc
given something realistic and familiar to do, it helps take their
mind off you amd the camera, resnlting in more natural poses and
« Xpressions.

Exeraise ]

1. Why mest the photopraphes divect the actoren?

Whyv should the photographer pive the subject something Ly do?

COAZES UL 00T eIV "‘.
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Exercise 3 Answers

L. The photographer must direet the actton 1o Insure that all
people In the group are dolng what they should to produce
an effectlve group photograph,

2. [f a subject has something realistic and familiar to do,
it will help them relax and look natural.

LComposition

Space, in a publication, is an assct, ar at least, potential
income. The editor invests his space in items of reader interest
and in pald advertising. Given a group assignmenr, you must be
converned about space. A group size should include only the people
necessary to tell the story. Two people are more interesting than
one, but it does not tollow that twenty people In the group will
makce the pleture twenty times more interesting. If a group of five
can be cut to three and stlll vell the story, a one column cut can
be madee Instead ot a two column cut,

The arrangement you dircet must be tight with no dead space

' between subjoetn, Insure that all subjects are doing what they
should.  Cheek your background tor distractions. I all elements
are right, photograph ft. Uf you can arrange vertical composition,

vou will save space. Space Inoa publication is valuable and your
photograph is compe-ting against other news items and against ad-
vertlsing. [f your photo is both effective and tight, the editor
will appreciate [r.

Arrange your group in such a way that the point of interest is
clear and that all other vlements add to and support the main point
el taterest. Insure that your subjec.s know their positions and are
doiag and lTooktng where they are supposcd to,  Kemember, it is your
tesponsibility to produce an etfective proup shot, net your subj::l‘s.

Xy reise 4

1. What taetor lLimits yout group size ana composit ion?
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2. (T or F) A group should be cut to the absolute minimum
size necessary to tell the story.

3. Whose responsibility is it to produce an effective group
photograph?

*
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Exercise 4 Answers

1. Space
2. T
3. The photographer's

DIRECTIONS

Complete the exercise below and take it to your instructor for
evaluation. Your instructor will give you further instructions at
that time.

1. How many people are required to make up a small group?

2. Why is the technlque of small group photography important -
‘ to you as a photojournalist?

3. Explain the difference between a subject-oriented and object-
oriented group photograph.

4. Match the type of group with the following examples.

A. Subject-orivnted group _....1. a teacher explaining
photographic theory to
B. Object-oriented group two students.

SW G3AZR23152 0Oul-1v-2




204

2, A fireman demonstrating
how a firehose operates.

. 3. Three TV repairmen fixing
- a Tv.

4, A car salesman demonstra-
ting & new car to two
customers,

5. An award presentat{on
6. A small VIP tour
5. You have been given an assignment to photograph an Air
Force photo instructor and two students receiving training

on the procedures to operate an enlarger. Describe how you
would set up the shot. Draw a diagram if necessary.

6. A group shot must have .

7. The main point of interest in a subject-oriented group
photograph must be a

- SW G3AZR23152 001-1V-2
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B. Why must the photographers dircect the action in a group
photograph?

9. List the two steps to successfully produce a group photograph.

A.

—— i e ¥ - ke @ lm—— e v e

B.

10.  Which category of group photographs would the situation in

guesatlon 5 tit into?

‘ Alter vompleting this exercine, take 1t to your instructor for
vvaluiation betfore procecding tuither.

tnstructor

DIRLCT I OIS

Ubtain the stude/rape poaosentatia from vomr instionctor.  Take
1t to the la-atmimg Center ad vioew o v the Caramate. Thin will
pive vou Turther aontormation and mission vrequirements, e 1ollowing
wesnton dara grves von a pormanent revotd of mission requirements.,
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MISSTION
EQUIPMENT AND SUPPLIES
Basis of lssue
35mm camera set 1/student
. "Electronic flash 1/student
Exposure meter 1/student
Projection printer 1/student
Light table 1/class
Contact printer 1/4 students
Nikor tanks and reels As needed
Printing paper As needed
Bulk film As needed
8X Magnifier 1/student
Dust-off 1/student

PROCEDURES

Select a small group subject to photograph. Plan and research
your assignment to include:

Story or purpose of photograph
~ People involved
Minimum number of people to tell the story
Story action
Setting or background

Proceed to your assignment area and shoot your pictures. “emember
to control your subject and any other people who are involved.

Follow these procedures for shooting both the subject-oriented
and object-oriented group photographs.

Process and proof your film. Select the best shot of each cate-
gory and make one print up to 8 X 10 inch (20 X 25cm) size. Your
prints will be critiqued by the instructor and they must meet the
Standards of Instructor Evaluation.
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Sciences Branch PT G3AZR23152 001-1V-3
lowry AFB, Colorado March 1978
PUBIL.ICITY

OBJECTIVE

Produce a publicity photograph of people or activities. Turn
in for critique. Photographs must meet Standards of Instructor
Evaluation.

DIRECTIONS

Study this programmed text, complete the interim exercises and
check your answers. After completing this text, answer the exercise
on page 6 and take it to your instructor for evaluation. You will
be given further instructions at that time.

INTRODUCTION

Ideas for photographs and stories that publicize the Air Force
are limitless. You are surrounded by a fantastic wealth of material.
All you have to do is look around you and think. As a photojournalist,
you should learn to think of the Air Force as ideas - - {deas that
you can put Into print for all to read.

INFORMAT ION
PUBLICITY PHOTOGRAPHY
Selling Ideas

The publicity photograph is designed to sell an ides, product,
or gservice, or promote the popularity of a well~known person.
Publicity photographs in the Air Force are primarily a form of
Iree advertising used for public relations.

Publictity photographs fall in an area between advertising
fllustration and photojournalism. The photographer makes a photo-~
Braph that tells the story by the client, in your case the Air Force.

Publicity photographs are sent to various media for use. The
photograph must be one of excellent quality and high interest that
communicates the desired intent: a favorabla image of the client.
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The Alr Force uses a great deal of publicity phiot ography, both
internally and externally. Afrman, Driver, Afr Force, and Actraspace
Safety are all Internal magazines put out by the Alr Foree to inform
and publicize aspects of the Alr Foree to [ts members. SAFOp -
(Secretary of the Air Force, Offlee of Informat fon) s the prime
external release channel for photographs and articles to the civilian
media. These items, usually general interest photographs or articles
with an Afr Force "hook” are given to civilian magazines and newspapers.
The prime requirement in release is that in some way they reflect favor-
ably on the Air Force. A photo feature vn the Lowry AFB Aero Club
might be used by Flying magazine. It would have a general interest
or appeal in how an Aero Club operates and its advantages. It would
have Air Force ties through its members, locatlon, and operation, If
used, the magazine gets a free article, the Alr Foree gets free
favorable publicity, and the photojournalist gets recognition in having
his story published in a national magazine.

An Air Force member with an unusual hobby is a natural for publicitv
release. The magazine gets a story and the Afr Force gets some free
publiec relations.

A primary advantage ot these publicity photos s that they are
published frie ol charge.

Compared to the cost ol national advertising, this can save a
preat deal ol money.  Interesting stories and photos with an Alr
Foree tie are also wore readable and bellevable than advertisemento.

tdeas for publicity photos aml storivs surround yoou. It's up to
vou to look aromd aml see them.  Some common examples of publiclity
vdeas can include: o woman doing an unusual Job In the Alr Force,
¢ brerson With .anomansual hobby or backgiomud, new squipment or pro-
vrdures used at an Air Force base, or a past celebiity who it now in
e Alr Forq..

Your skil] comes into play wher you take that idea and convert
it into a finished photo or story that is interesting and marketable.

Exvrcise 1

1. Define a publicity photopraph.

SW OGIAZRS IS oo -1v 3
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‘ 2. (T or F) A woman doing & sccretarial job would be a good
publiclity {deca.

3. Explain your answer to question 2.

@~
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Exercise 1 Answers

1. A publictty photograph is a peneral fnterest photograph that .
reflects favorahly wome idow, product, zerviee or organizat tun.  \

2. F

3. A voman doing secretarfal work is a common well-known job,
There Is nothing of interest unless soms: spocial anpgle can
be found. A woman working as a crew chiel on the fiightltne
would he a better iden.

Types of Photography Uscd

Good photojournalistic phetopraphs [i11 the vecd for publicity
photos. As In all photojournalistiv photos, It's very difficult to
vind subjects berter Chan people tur attracting reader Iutervat.
Telltng the Alr Foree story through its people has the hest unlability,
People can fdentity with an Alr Foree pilot more readily than they van
telate to photographs of 4 wulti-million dollar atrplane. People
pirtures are the best medin for attracttap reader inteviest .,

Strong phntographs with a preat deal of impact will "grab" a
veader’s attention and Interest them enough to study 1t turther and
in so doing, they grasp the messape.

tverelae 2

1. What subJeect matter is hext for publicity photopraphs?

2. Why ave people saeh good subjeel matter?

SWOGIAZRM U 00L-jv-
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Exvrcise 2 Anavers

}. People

Government Utf{lization

The Afr Force utilizen good publlicity photos and articles to
scell the advantages of the Afr Forev, and to persuade people to
the AlY Force point of view,

The cost factor has a decided bearing on the use of Air Force
publiclty features. The advertising used natfonally by the Alr
Foree has a tremendous price tag, 11 publieity photes aud fratures
enn be pablished that tulfill some ot tle same requitements as pald
advertiaing, it saves money

Frequently an artivle or photu pubiicizing some favorable aspect
. ol the Air Farew has more credtbility than o patd advertisement,

DIRECTINS

complere the tollowing voxereise and take 1t to your instruector
for evaluation. e will pive you fyrther instenctions at that time.

I, Define publicvity photography.

S What as the fanetion ol publiclty photegiapuy?

. What is the best sabjedd chowce tor publicite vhotographs?

tasAL s DOF-LU-
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2+ The reader can identily with the subject and is more interested.




4. Why would a publicity story and/or photo have more
credibilicty than an advertisement?

S. Who is the release authority for external release publicity?

After completing this exercise, take it to your instructor
before proceeding further.

DIRECTIONS

Take Slide/Tape IV-3, Publicity Photography, to the Learning
Center and view it on the Caramate. This will give vou further
information and mission requriements. The following mission data
gives you a permanent record of requirements.

MISSION

EQUIPMENT AND SUPPLIES

Basis of Issue
35mm camera set 1/student
Electronic flash 1l/student
Projection printer 1/student
Contact printer . 1/4 students
Laboratory facilities 1/class
Light table 1l/class
Nikor tanks and reels . As needed
Film As needed
Printing paper As needed
8X Magnifier 1/student
Dust-of 1/student

PROCEDURES

Select suitable people or activities tg be photographed. Make
publicity photos of your subjects. Select the best shot and make one
print up to 8 x 10 inch (20 x 25 cm). This print will be critiqued by
your instructor. Your finished prints must meet the Standards of
Instructor Evaluation.

014
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Sclences Branch PT G3AZR27152 ON1-IV-4
l.owry AFB, Colorado March 1978

SPORTS AND ACTION
OBJECTIVE

Photograph a sporting event, and submit a minimum of three
prints, up to 8 X 10 inch (20 X 25cm) size, which show action,
emotion, and human interest. Prints will be evaluated in critique
and must meet Standards of Instructor Evaluation. '

DIRECTIONS

Study this programmed cext. Complete the interim exercises and
check your answers. When you have completed this text, answer the
exercise on page 9 and take it to your instructor for evaluation.
You will be given further instructions at chat time.

INTRODUCTION

Sports and action are Synonymous. Most successful sports photo-
g8raphs portray action. Sports photography is a very lucrative area
because of the growing public Interest in gports and the great number
of gports activities available ro cover. Sports and action photography
is highly competitive, demanding physical stamina, expert timing, com-
plete mastery of your equipment, and last, but not least, a certain
amount of luck. Although you have little control over how the situa-~
tion unravels, proper planning can still be accomplished. Thoughtful
preparation, through research and planning, will increase your chances
for success. In otherwords - learn the sport!

INFORMATION
SPORTS ASSTGNMENT
Preparation for a Sports Events

Good planning s the key to preparation. [t you have planned
your needs, equipment wise, you won'r find yourself covering the
event and wishing you had the 500mm leng you left at home. You
will, during preparacion, program fo' all the cquipment and supplies
veew willl require (o effectively cover rhe svent. The cquipment re-
Muticd iy determined by your own vxpetience and by rescarch. If you
have never covered a football Rame, some rescarch at the librory will
tell you rhat a football field i 120 yards long and 0 yards wide.




You cannot be on the field during the game, so most of the action

will occur from 10 yards to 40 yards away from you. This fact

should tell you that you will nevidl a long lens to Isolate the action.
Most [votball shots arce taken with lenses In the 200m to 5O0mm range.
The action takes place all over the ficld, so a zoom leng will pro-
bably be valuable. The action is rapid, so a motor drive will help
you. Using two camera bodies, on: with an 80-200mm zoom lens, and

onc with a 400mm lens will help you capture close as well as distant
action.

Research also will determine the type of film and how you rate
it. Is it a day game or a night game? What type of film does the
mission require? Color or black-and-white? Tf at night, and color
is required, what is the Kelvin temperature of the field lightse?

How bright 1s the stadium? Will you need to push your f{lm or can
you rate it normally? All of these questions can be answered through
research.

If you arc going to photograph a sport that you are not too
familiar with, read some books about the sport. This will give
you background information about the game itself and some idea
of what will be happening. After basic research, study the
actual teams involved for the style of game they play. For ex-
ample, in the casc of a football team, are they predominantly a
running team or a passing team? What plays do they like to use in
any given situation? 1If it's third and long yardage, do they like
to throw a flare pass to the back on the left side? Do they fre-
quently throw to the flanker on first down?

Knowing the strengths and weaknesses of a team and their
tendencies in a given gituation will help you be in the right
nlace at the right time to get that one outstanding shot.

The more you know about a sport and the tvams involved, the
more you will improve your chancevs of getting strong sports action
photographs.

Exercise 1

1. How do you determine the cquipment you will need to cover
a sports ¢vent?
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2. How can research on the tendencies of a given team in a certain
situation help you?

* '

3. Where can you learn more about any sport?

GO TO THE TOP OF THE NEXT PAGE AND CHECK YOUR ANSWERS.

SW G3AZRZ2 152 00L-1V-4
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Exercise 1 Answers

1. Through exper{ence and rescarch,
2. It will help you know where to he in a g(ven'situatlon.

3. The library, television, experience, sports mags, other
-people.

Planning for Sports Coverage

Following your research and planning for equipment. film, and
background {nformation, you now must appiy all of thi{s information
to a plan of action for covering the event. Assuming vqual technical
competence with camera equipment ind equal amount of luck, the edge
you may have over other photographers at a sports event is the re-
scarch you have done and the knowledge you gained from it. If you
have a better idea of what type ot play a team will run and where
the action might go than another photographer, you can place your-
self in a more advantageous positlon to capture that action. Obviouxly,
no team will do what you cxpect all of the time. Decveption and doing
the unexpected are a large part of sports stratepy. llowever, a team
tends to stay with what it does well., If you are familiar with a
team’'s tendencies, you will be in the tight place more often than
the photographer who is unfamiliar with the team.

A part of planning your coverage Is determining the type of
shots you will require. An emotional shot of a player or coach
in the ecstasy of victory or the agony of defeat can often evoke
more viewer response than an action photograph. A spectator or
player reaction to a play can somctimes tell a story better than
Jjust the shot of the play.

You should have a plan for coverage of a sports cvent before
you cover it. Art you trying to feature a certain player? Do you
want to concentrate on only one of the two teamu? 1Is there a certain
facet of the game you specitically need, or want to feature? All of
these questions should be angwered in your plan for coverage. This
plan gives you the overall guidelines. Much will happen that is not
planned for and il you are alert and ready. you can take advantagy
-l the situation. A plan for coverage simply gives you the best

SW CIAZR23IN?2 . 001-1V-4
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chance to be in the right place at the right time and to get the
shots you need and want.

Coverage of Sports Asmignments

The actual photographic coverage of a sports event is where all
the research and planning you have done pays off. 1If you have the
necessary equipment and film, and you have researched the gawme and
the teams, you have maximized your chances to get good photographs.
Now it's all up to your skill and a certain amount of luck to pro-
duce those photographs.

Each sport has different shooting requirements, depending on
the game. There are, however, aome constants for virtuslly a1l
sports:

(1) Use the fastest shutter speed that conditions will sllow.

Sports action is fast and furious. In most cases you are
shooting with a long lens. Fast shutter speeds: 1/500,
1/1000, 1/2000, will stop most fast action, and will help
to eliminate camera movement. Blurred shots may look good
in an arty photo exhibit, but as a general rule they do
not move well in the news media. Sharpness i» very im-
portant, and a fast shutter specd will help to maximize
fc.

(2) 1solate on a single subject or point of action. A long
shot of 22 football playcrs on the field is not nearly
as dramatic as one player being tackled. A long lens is
not mercly a tool to bring distant objects close. In the
knowledgeable photojournalist's hands, it is a tool that
puts the viewer right into the action.

(3) Be alert for and capture the human interest and emotional
aspects of the sport. A photograph of the elation of a
player whose team just won the championship communicates
very well. The total despair of defcat, the agony of
injury, the frustration and anger of failure are all
emotional aspects of the game thet the average viewer
never is close enough to sev, but can identify with.

(4) Check your film counter during breaks in the action

SW G3AZR?3152 001-1v-*
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If you are nearly at the ¢nd of your roll, replace 1t with
8 new roll. The time you try to squeeze the last two
frames out of a roll will be the play that a pass is
intercepted and run back for the winning score, and

there you are, startng helplessly because you're out

of film,

(5) Plan your position in anticipaticn of the decisive sction.
If a basebali team has a man on third base, you should know
that any kind of a hit will bring hiwm racing for home. The
play at home plate fs more decigive than the hit the batter
made. In football, {f the ball is on the one yard line, use
your rescarch to try to autlicipate the play. What is that
tean likely to do in this situation?

These rules for coverage are only general guidelines that you

should always be aware of to maximize your chances for success.
Experience will give you your own guidelines for success.

Exercise 2

lJ. Why do you need a4 plan for voverage ol a sports event?

2. In what area will rescarch and planning Lelp you?

3. What do you gain by shooring at the fastest possible
shutter speed?

4. Why change vour Film at 32 frames on vour counter during
@ broak in the action rather than run out all 36 frames?
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Exercise 2 Answvers

I. A plan for coverage allows you to concentrate on the areas
you nced and want to cover,

2. Being in the right place and anticipating the action.

3. Maximum sharpuess. [t helps to eliminate both camera and
subject movement.

4. A fresh roll will help Insure that you don'r miss ary action.

Capturing Emotion and Human Interest

The dramatic actfon photograph is only a part of sports photography.
Quite frankly, by ndd-basketball season, most of your viewers will
grow a bit tired ol the standard "Armplt Shot" of three or four basket-
ball players leaping to the basket tur a rebound. 1t's dramatic attior,
but it is greatly overused. Something differeut is now needed to
visually excite your viewer. The main action in any sports event is
on the fleld, bat iV you overlook the teams on the sideline, the ~
vodches, the cheerleaders (especlally the chvervleaders), and the
spectators, you will miss the hunan interest and cmotton of the
Wme. A shot of the losing coach crylag In total dejection, a
winning player holding his hands up and erying: "We're #11," the
agony ol an injury, and lhe reaction vl the spectators to the game,
are all integral parts of the game, and are areas the viewer iv usunliy
wmable to sev except through the eye ol the phutojvminal ist .,

These are unplanned ine tdents that the phutvjomnalist must be
alert Tor. You must be vbservant and i1vady for these happenings.
Some of the human interest and vmotion photograplets can be anticipated.
It a game ts alwost over and owe team has soch 2 lead that they have
the pame won, watch for the vmotions fiom both the winners and the
losers.  The best spectat-n' teaction shots will -ome after vither
somet hing good or somethiag bad has happened.  Spegiators at a ‘ootball
B, Tor example, will Teap up ind cheer after theic team scores a
touchdowa, and will boo and shout alter their Leam's anarterback has
thiowee an antetceptaed pass.  These shots add depih and emot ion to spori:
veresepes hwmotional and human faterest photos pive life to the players.
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It shows them as rcal people, not just a "machine” fn a uniform.

DIRECTIONS

Complete the following exercise and take it to your i(nstructor
for evaluation. Your instructor will give you further I(nstructions
at that time.

1. Why are human interest and emotional photos necessary to
complete sports coverage?

2. What is the most important ability a photojournalist can have
to effectively cover sports?

3. Why is research helpful to a sports photographer?

4. Why are long lenses a prime tool of the sports photographer?

5. Why is a plan for coverage of a sports event necessary?

After completing this exercise, take it to your instructor for
evaluation before proceeding further.

-

Instructnr_“
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DIRECTIONS

Take Slide/Tape V-4, Sports Photography to the learning Center
and study [t on a Caramate. ‘This will give you larther information
and missfon requirements. ‘The tollowing misston data pives you a
permanent record of requirements.

MISSION
EQUIPMENT AND SUPPLIES

Basis of Issue
35mm camera set 1/student
Projection printer 1/student
Electronic flash (optional) 1/student
Exposure neter (optional) 1/student.
Contact printer 1/4 students
Laboratory facilities 1/class
i.ight table 1/class
Fllm As needed
Nikor tanks and recls As necded
Printing paper As needed
BX Magnifier 1/student
Dust =uf 1/student

PROCEDURES

Seleet a sports event of your chaice.  Research backgvound
informatlon. Prepave a shootlng sceript, to Include camera angles
and positions, lighting and probable centers of action.

During your assignment, watch for the highliglas., Pay close
Wdientfon to participants noted tor colorful characteristics,  Shoot
uct ion that will tie fn with the final cateome of the vvent. Don't
lorget to show action, emotlon, and human interest.  You must have
vne act fon shot, one spectator reaction shot, and vne plaver or coach
emor ion shot.,

Process and prool your tibn,  Seivot and priat al lbeasnt thre
prints up to &8 X 10 inch (20 X 25%m) si1e.  Your prints will be eval=
uated by vt rque and must meet Standards ol Instvuctor Evaluarion.

Sh CWAZR2US T a0l -lv-a
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Sciences Branch PT CJAZR23152 00]-1V-$

Lowry AFS, Colorado Narch 19789
EDITORIAL
OBJECTIVE

Produce an editorial photograph. The photograph must clearly
shov biss, and make a statement. Prints must meet Standards of
Inatructdr Evaluation.

INTRODUCTION

The editorial photograph s & statement of opinion and directls
reflects the photographer's point of view. It is designed to metivate
people to act, change attitudes, or to influence opinion. Your photo-
graphs should motivate peocple (n one or more of the above dirvections.

DIRECTIONS

Study this text. Answer the interis exercises and check your
snevers. When you have completed this text, ansver the test on page
6, and take it to your instructor for evaluation. You will be given
further inatructions at that tiwe.

INFORMATION
EDITORIAL PHOTOJOURNALISM

An editorial is a statement of the point of view of a person or
Publication. It ias designed to present this point of view in such
8 way 88 to persuade others to adopt the same point of view. This
method of editorializing tends to be extremely sudbjective. An edi-
torisl states a belief or opinion and then presenta supposting argu-
ments to try to persuade the reader.

An example of editorial photojournaliam could be a feature on
littering. Lowry AFB has a caspground in the mountains and a problem
has developed with litter in the area. The purpose of the editorial
is to attempt to persuade campers to stop littering. What do you
concentrate on photogrsphically to support your idea? You must
graphically show the effects of littering. A photograph of a “No
littering" sign with the ground around it covered with gerbage is
one possibility. Probably a stronger image would be a photograph
of a beautiful mountain stream flowing over beer cans and garbage.
You would selectively photograph to present your viewpoint. An




[ [ ]
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editorial photograph must graphically support the point of view and
make a atatement to be effective. In this area the phiotojournalist

is entirely subjective. The photo says what the photojournalist
vants it to say,.

Exercvise 1

1. How do you editorialize photographically?
2. Define editorial.

}. Edlcortal photopraphy tends to be extvemely

. —— —— —————

GO O CTHE TOP OF Uik REXT PAGE AND CHECK YOUR ANSWERS.

SHOCHAZR2ILS S 0Dy -1V Y
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Exevcise 1 Anavera

1. You subjectively photograph to show the point of view you
are communicating.

2. An editorial photograph Is a statement of belief or opinion
supported by evidence. It is designed to change opinion,
to motivate people to act, or change sttitudes.

3. subjective

Accuracy in Editorializing

The editorial {s designed to persuade people, but in so doing,
you muat still be accurate. Using the same cxample given carlier
In the rext, littering at a campground, §f veu thought rhat would
be a good idea for an editorial. you decide to take & trip to the
campground. Upon your arrival at the campground, you discover one

- heer can lying around {n an ethervise immaculate area. Would you
be aceurate to take a photograph of that beer can and cditorialize
about litter at the campground? You are not accurate if you edi-
‘ turiallze about @ non-existent or insignificant problem. Save your
cditorializing for a point of view thal neednw enxposure. There are
vnaough prodlems in our world that deserve comment, don't editorialise
v non=existent arvax.

Be Bure you have the information you need to be acvurate In
wlirortal work. Research your subject. An editorial based on false
vituiniges will not convince anyone having fsmiliarity with yeur sub-
jret, ond can hoomerang on you when refuted by somcone who did his
tvgenrch.

Libel In Editorializing
Lack of accuracy (o poblished work ean lead ro libel charges. The

editorial area ot publishued media is also subject to libel. If you are
avvurate with your evditorial vou should have no problems with libel.

Evereise 2

. What Is it necessary to do 10 insure accariny in editorializian’

TWOLIAZRZ 3N QDV-1V-5
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2. Wt is the probohle owtcome of en editerial based on folse
prenfses?

CO TO THE TOP OF TME NEXT PACE AND CNECK YOUR ANSVERS

SW G3A2R23152 001-1V-$ .
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Exercise 2 Answers

1. Research

2. Refutation by readers, a loss of credibiliry, and possible
l}bel action.

The Photojournalist's Point of View

In editorial photography, a subjective point of view is
communicated through a photograph. As a photojournalist, it is
your responsibility to visually interpret cither your point of
view or someone elses for the media audience. You may be given
an assignment to produce photographs to go with an editorial about
Iictering on base. Your photographs should show the litter in such
A way as to communicate the bad ¢fteers of littering. A photo of
lawn sprinklers watering the strects would graphically illustrate
an editorial about poor water conservation. A visual image is a
potent persuader. 1f you provide good, graphic images that com-
municate the desired {nlformation or opinion, you can change attitudes
and opinions.

‘ DI RECT LONS

Complete the following exerciwc and take it to your instructor
for cvaluation. You will be given further instructions at that time.

l.  You have been given an assignment to produce photographs
for an ceditorial stating how bad Littering han become on
basc. Describe two possible pheicagraphs that will illusirate
this point of view.

2o Detine subjvctive photopraphy.,

WWOGSAZR23N 2 00 -1V,
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3. List three USAY topics suitable for editorializing.

4. Define editorial.

5. What is the purpose of an edltorial?

After completing this exercise, take it to your instructor
for evaluation before proceeding further.

Instructor

DIRECTIONS

Take Slide/Tape IV-5, Editorial Photography to the Learning
Center and view it on the Caramate. This will give you further
information and mission requirements. The following mission data
gives you a permanent list of requirements.

MISSION
EQUIPMENT AND SUPPLIES
Basis of Issue
35mm camera set 1/student
Electronic flash 1/student

SW G3AZR23152 001-1V-5
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l Projection princer l/4cudent
Contact printer 1/4 scudents
Light cable ) 1/class
Nikor tanks and reels As needed
Bulk film As needed
Printing paper As needed
8X Magnifier 1/scudent
Dusc~off 1/student
PROCEDURES
Select an area of gencral interest that lends itself to editorial
comment. Your subject matter could be pedestrian safety, vehicle
operations, fire hazards, structural dangers, traffie control,
transportation, base services. The choive is almosc limitless.
Shoot and print youur jhiotos to show bias or make o statement.
Submit one prinet up ro 8 X 10 inches (20 X ?5cm) of yonr sclected
editorial message for critique and evaluation.
‘ -~
RN g [ B 1 ST R Y.
—~—
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PICTURE STORIES
OBJECTIVE

Given the unassembled materials necessary to make a picture
story, perform editor duties by producing a complete plicture story.
Finished picture story must weet the Standards of Instructor Evalua-
tion.

Plan and produce an organized sequence of photos, with text,
presenting an account of an interesting and significant event, per-
sonality, idea, or an aspect of contemporary life. The photos and
text must supplement each other. Instructor must approve content
prior to photographing the subject.

Using prifnts and text from previous exercise, assemble a com—
prehensive and complete picture story. Submit the picture story
mounted on two to three boards, one to five pictures per board.
Content must meet Standards of Instructor Evaluation.

DIRECTIONS

Study pages 69-75 in Visual Impact in Print, then complete the
following exercise. Check your answers on the next page, then proceed
with the lesson.

Exercise 1

1. Define picture story.

List the major characteristics of a picture essay.

What is a picture group?
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Exercise 1 Answers

1. A group of pictures that has visual continuity. It is narrative
and explores one area in depth.

2. A picture essay is interpretive. [t sets out to prove a point
or make a statement.

3. The picture group is an arrangement of miscellaneous pictures
on a single subject. It lacks the continuity of a picture
story and the point of view of an easay.

DIRECTIONS

Study pages 77-93 in Visual [mpact in Print, then complete the
following exercise. Check your answers on the next page, then go
on to the next section.
Exercise 2

1. Why did the photographer shoot photographs of Seymour's pencil ,
. movements?

2. Why vary distance, composition, and angle on the shots?

3. Did the phutographer overshoot on the Seymour picture storv?
Explain your answers.

SWGIAZRI 1L Ool-1V-6
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Exercise 2 Answers

1. It wam a characteristic manncerism of the subject, For g
personality profile picture story it gives an option for
insight into personality.

2, This gives your editor a great deal of cholce in photos and
leyout.

3. For the size of the story layout, the amount of film expended
was probably right. Film is cheap, the more you shoot and

vary your shots, the more choice you have In editing and
layout.

DIRECTIONS

Study pages 94 - 103 i{n Visual Impact in Print, then complete the
following exercise. Check your answers on the next page, then go on
to the next section.

Exercise 3 ﬁ‘

1. Does a different layout viary the theme of a plcture story?

2. How can a good knowledge of layout help the photographer
during shooting?

3. How can the photographer best help the layout editor?

SW G3AZR23152 001-1V-6
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. Fxercime 3 Anawers

Lo Definttely, cholee of Tayout can mike or break o pleture swtory.

“

2. Knowledge of layout helps you to constantly be alert for the
lead shot, sequence shots, shots that will fit in certain places.

3.  The photographer can help i{n layout by shooting a wide variety
of shots, left-looking and right-looking, etc., to give the
layout editor a wide chofce of poasibilities.

DIRECTIONS

Complete the following exercise and take it to your instructor
for evaluation. Do not proceed with the lesson until this exercise
has been evaluated by your Instructor.

Exercise 4

1. How do you obtain the informat{on necessary to produce a
picture story?

2. Why make a shooting script?

J. Why shoot a large number und variety of shots?

4. How dv you find a svitable subject for a picture story?

SW CIAZR2314 00t-1V-h
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5. What is a lead picture and its purpose?

DO NOT GO ON UNTIL YOUR INSTRUCTOR HAS CHECKED YOUR RESPONSES.

DIRECTIONS

Instructor

Take Slide/Tape IV-6, Picture Story Planning and Layout, to

the Learning Center and study it on the Caramate.
you further informstion and mission requirements.

This will give
The following

nission data gives you a permenent record of requirements.

EQUIPMENT AND SUPPLIES

35am camera set
Electronic flash
Nikor tanks and reels
Projection printer
Contact printer
Paper, printing
Film, bulk
Typewriter

Light table
Dust-off

8X Magnifier

Raxer

MISSION ]

MISSION

Basis of lssue

1/student
1/student (optional)
As needed
1/8tudent

1/4 students
As needced

As needed

1/4 studenta
1/10 students
1/student
1/student
1/10 students

SW G3A2R23152 001-1V-6
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PROCEDURES

Sclect a plicture story idea keeping It within workable limits.
Analyze your reading audience to determine reader interest for your
idea. Conduct research to Include background information, individuals
involved, time, date, etc. Plan your story based on your research and
prepare a shooting script which should include: key shots, camera
angles, compositional elements, and continuity. Design a proposed
layout and present the entire package to your fnmstructor for approval.
(Be prepared to defend your plan.) Upon approval, shoot your picture
story. Proceas film and make proofs. Select proofs for final printing
and write the story and captions. Make final prints. Layout prints,
text, and captiona into a picture story. Submit story for critique.

MISSTON 2
MI1SSION
EQUIPMENT AND SUPPLIES
Basis of Igsue
I5mm camera set l/student
Electronic {lash 1/student (optional)
Nikor tanks and reels As needed
. Project lon printer 1/student
Contact printer 1/4 students
Paper, printing As needed
Film, bulk As needed
Typewrlter 1/4 students
Light table 1/10 students
Duat-off 1 /student
8X Magnificr 1/student
Waxer 1/10 students

PPROCEDURES

Same as Mission 1

SW GIAZRIS? Opl-1v-h
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Sciences Branch PT G3AZR23152 001-1V-7

Lovwry AFB, Colorado March 1978
PORTFOI. 10

OBJECTIVE

Submit a portfolio selected from vour courmse work for critique
by the instructor. The portfolio will conaist of a minimum of five
mounted 11 X 14 (27 X 35cm) prints submitted in a minimum of three
Military Picture of the Year categories.

DIRECTIONS

Study the following text material, then complete the exercise
st the end and take it to your inatructor for evaluation befor:
proceeding further.

INTRODUCTION

For a photojournalist, a portfolio ia a vital tool of the trade.
Your portfolio establiahea your credibility. It saya: "here is what
I have done. 1 can do the job."

INFORMAT 10N
PORTFOL LO USES

Your portfolio is one of the most important pieces of work you
can produce. If you put time, work. and skill into producing and
maintaining your portfolio, it will serve you well over and over.

A portfolio is a prerequisite for consideration for the Air Force
photojournalist program. It is a neceasary prercguisite for the
Military Photographers of the Year contest. A portfolio will help
establish credibility for you on a local level, so that you will be
able to do photojournalistic work rather than just menial jobs until
you “show me what you can do." ’

What should go into a portfolio? A portiolio should be geared to
the type of photographic work you are doing. The portfolio of a
commercial photographer, an audiovisual specialiat, and & photo-
Journalist 'would be vastly difficult, because the type of photography
is different.

212



As a photojournalist, your portfolio should reflect this field.
News, sports, fcature, and picture stories gre among the areas that
should be represented. Your portfolic should be varied and show top
quality examples of different arcas of photojournalistic work. Tear
sheets of published work are also valuable to include in your portfolio,

The portfolio requires ruthless editing. If you have any doubt
about whether a shot should be included, it probably shouldn't be.
The photographs in your portfolio say '"this is what I can do." If
it is mediocre, it says, "I do mediocre work."”

The form of a portfolio is up to you. There are two choices
generally available. They are either prints or slides. Each format
has its advantages and disadvantages. Silides, through being shown in
a darkened room tend to drav more concentrated viewver attention, but,
they require a projector, a screen, and a darkened room. The equip-
ment and space requirements are frequently a hassle. Mounted prints
are easier to transport and display than slides. Furthermore, most
contests require print portfolios.

Thia assignment is designed to give you the beginning of a

portfolio with work done in this course. To build on this, you

must continue to add to your portfolio through your shooting. Your

portfolio should not be static once you have assembled it. If you
. look at it with a critical eye, you will see shots that are not your

best. These ashould be continually upgraded either through your daily

assignments, or from self-assignments that you shoot strictly for

your portfolio.

A portfolio ie your calling card as a photojournalist. Let it
reflect the best you can do.

DIRECTIONS

Complete the following exercise and take 1t to your instructor
for evaluation before continuing on.

Exercise 1

1. What can a portfolio do for you?

SW G3AZR23152 001-1v-7




2. List three categories of photographs that should be in o
photojournalimt's portfolio.

A.

C.

3. Do you currently have a portfolio? If not, why?

TAKE THIS TO YOUR INSTRUCTOR BEPORE CONTINUING.

Instructor

DIRECTIONS

it.

Pictur:c of the Year categoriea.

Take Slide/Tape IV-7, Portfolio to the Learning Center and study
This will give you more sasignmert information, and Military
The following miasion data gives

you & permanent record of requirementa.

MISSION

TRAINING EQUIPMENT

Projection printer
Light table
Mount press
Tacking, iron
Paper cutter

’

SW G3AZR23152 001-tV-?
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1/student
1/10 studente
1/10 atudents
1/5 students
1/5 students




X Magnificr . 1/ut udent

Dust-of { T 1/student
11 X 1& paper ‘ As needed i
11 X 1& mount board As needed
11 X 1& mounting tissue As needed

PROCEDURES

Using negatives from previous course assignments, print and
mount & minimum of five prints in & minimum of three Militar
Picture of the Year categories. These 11 X 14 (27 X 3%m) wounied
printes vill be turned in for portfolio evaluation to the {nstructor.
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